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KEY=STARVE - PHELPS HERRERA
REAL ARTISTS DON'T STARVE
TIMELESS STRATEGIES FOR THRIVING IN THE NEW CREATIVE AGE
HarperCollins Leadership Jeﬀ Goins dismantles the myth that being creative is a hindrance to success by revealing how an artistic temperament is a competitive advantage in the marketplace.? The myth of the starving artist has dominated our culture, seeping into the minds of creative people and
stiﬂing their pursuits. The truth is that the world's most successful artists did not starve. In fact, they capitalized on the power of their creative strength. In Real Artists Don't Starve, bestselling author and creativity expert Jeﬀ Goins debunks the myth of the starving artist by unveiling the ideas that
created it and replacing them with 14 rules for artists to thrive, including: Steal from your inﬂuences (don't wait for inspiration) Collaborate with others (working alone is a sureﬁre way to starve) Take strategic risks (instead of reckless ones) Make money in order to make more art (it's not selling out)
Apprentice under a master (a "lone genius" can never reach full potential) From graphic designers and writers to artists and business professionals, creatives already know that no one is born an artist. Goins' revolutionary rules celebrate the process of becoming an artist, a person who utilizes the
imagination in fundamental ways. He reminds creatives that business and art are not mutually exclusive pursuits. Real Artists Don't Starve explores the tension every creative person and organization faces in an eﬀort to blend the inspired life with a practical path to success. Being creative isn't a
disadvantage for success, it is a powerful tool to be harnessed.

THE ART OF WORK
Thomas Nelson

THE ART OF WORK
A PROVEN PATH TO DISCOVERING WHAT YOU WERE MEANT TO DO
HarperCollins Leadership On his thirtieth birthday, Jeﬀ Goins quit his job and began his pursuit of becoming a full-time writer. While certainly that was a milestone day, it was still less signiﬁcant than the ones that lead to that memorable moment. The journey he took leading up to that daring decision
involved twists, turns, and surprises he never expected. In the end, he found his life’s purpose, his calling; and in The Art of Work, he wants to share his journey with you and help you, too, discover your life’s work, along with the invaluable treasure that comes with doing so.As writer, keynote speaker,
and award-winning blogger Jeﬀ Goins explains, our search for discovering the task we were born to do begins with passion but does not end there. Only when our interests connect with the needs of the world do we begin living for a larger purpose. Those who experience this intersection experience
something exceptional and enviable. Though it is rare, as Jeﬀ discovered along the journey he shares in this one-of-a-kind book, such a life is attainable by anyone brave enough to try. Through personal experience, compelling case studies, and current research on the mysteries of motivation and talent,
Jeﬀ shows readers how to ﬁnd the vocation they were meant for and what to expect during the long, arduous journey to discovering and pursuing it.

YOU ARE A WRITER (SO START ACTING LIKE ONE)
Becoming a writer begins with a simple but important belief: You are a writer; you just need to write. In "You Are a Writer," Jeﬀ Goins shares his own story of self-doubt and what it took for him to become a professional writer. He gives you practical steps to improve your writing, get published in
magazines, and build a platform that puts you in charge. This book is about what it takes to be a writer in the 21st Century. You will learn the importance of passion and discipline and how to show up every day to do the work. Here's what else you will learn: -How to transition from wanting to be a writer
to actually being one -What "good" writing is (and isn't) -How to stop waiting to be picked and ﬁnally choose yourself -What it takes to build a platform -Why authors need to brand themselves (and how to do it) -Tips for freelancing, guest blogging, and getting published in magazines -Diﬀerent ways to
network with other writers, artists, and inﬂuencers -The importance of blogging and social media and how to use it well to ﬁnd more readers and fans of your writing "You Are a Writer" will help you fall back in love with writing and build an audience who shares your love. It's about living the dream of a
life dedicated to words. AND IT ALL BEGINS WITH YOU. Table of Contents Introduction Part 1: Writing You ARE a Writer: Claiming the Title Writers Write The Myth of Good It Gets Tough Part 2: Getting Read Three Tools Every Writer Needs You Need a Platform Your Brand is You Channels of Connection
Part 3: Taking Action Getting Started Before Your First Book When the Pitching Ends What Next?

FINDING YOUR CALLING
A PORTION FROM THE IN-BETWEEN
Moody Publishers When Jeﬀ was young, he thought he wanted to be a rock star. But after years of practice, songwriting, and playing gigs, he began to lose the passion for playing music and instead found himself spending more and more time writing anything that came to mind—thoughts, short stories,
lyrics. Throughout his time performing music, writing—his true calling—was waiting in the corner. Jeﬀ has become known as a voice to clarify callings and bring out the best in writers around the world. Read this short piece, taken from his book, The In-Between, and get a better sense of how he found
his calling in writing. Moody Collective Portions are short pieces of content taken from our full-length books. Our goal is to introduce our readers to a complete idea in a brief, concise, and inexpensive format. Most portions will take about 20 minutes to read.

REAL ARTISTS HAVE DAY JOBS
(AND OTHER AWESOME THINGS THEY DON'T TEACH YOU IN SCHOOL)
HarperCollins For readers of Lena Dunham, Mindy Kaling, and #Girlboss, a hilarious—yet heartfelt—guide to growing up and taking your place in the world by the popular comedian and author of the highly praised Agorafabulous! While the practical aspects of new adulthood can be nervewracking—dating, job-hunting, money-managing—the most important task of all is ﬁguring out who you are and where you ﬁt in the world. Author and comedian Sara Benincasa, now in her mid-thirties, had an absolutely harrowing early twenties and now, on the other side, she has a LOT of hard-earned
wisdom and common sense to share. Real Artists Have Day Jobs includes 52 witty, provocative essays on how to live like a real adult—especially for those who have chosen a slightly more oﬀbeat path to get there. Chock full of information and advice, Sara’s warm, smart, empathetic, and quirky voice is
relatable to everyone from twenty-somethings and recent college grads to anyone a bit older who’s still trying to ﬁgure things out. While Sara doesn’t have all of life’s answers, this indispensable book has more than its share! Essays include: How to Read a Book Real Artists Have Day Jobs The Power of
Being a Dork Put Your Clutter in Purgatory Ask for Exactly What You Want Elect Your Own Executive Board Equal parts entertaining and educational, Real Artists Have Day Jobs is a life-changing book for strivers and misunderstood creatives everywhere.

THE ART LESSON
Penguin Tommy knows he wants to be an artist when he grows up. He can't wait to get to school and have real art lessons. When Tommy gets to school and ﬁnds out that the art lessons are full of "rules", he is surprised and dismayed. How the wise art teacher ﬁnds a way to give Tommy the freedom to
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create and stay within the "rules" makes a wonderfully perceptive picture book about growing up and keeping one's individuality. Tomie dePaola is the author and illustrator of many beloved books for children, including the Caldecott Honor Book Strega Nona. Fans of all ages will be pleased to hear that
The Art Lesson is, in fact, based on the artist's own experiences growing up, and oﬀers a welcome glimpse into his past. This bright picture book is as covered with drawings as the walls of Tommy's parents' and grandparents' houses, and sends an inspirational message to budding artists and
individualists. Break out the crayons!

THE MASTERPIECE
NavPress A New York Times, USA Today, and Publishers Weekly bestseller “This character-driven romance will enthrall [Rivers’s] many fans.” —Library Journal The New York Times bestselling author of Redeeming Love returns to her romance roots with this unexpected and redemptive love story, a
probing tale that reminds us that mercy can shape even the most broken among us into an imperfect yet stunning masterpiece. A successful LA artist, Roman Velasco appears to have everything he could possibly want—money, women, fame. Only Grace Moore, his reluctant, newly hired personal
assistant, knows how little he truly has. The demons of Roman’s past seem to echo through the halls of his empty mansion and out across his breathtaking Topanga Canyon view. But Grace doesn’t know how her boss secretly wrestles with those demons: by tagging buildings as the Bird, a notorious but
unidentiﬁed graﬃti artist—an alter ego that could destroy his career and land him in prison. Like Roman, Grace is wrestling with ghosts and secrets of her own. After a disastrous marriage threw her life completely oﬀ course, she vowed never to let love steal her dreams again. But as she gets to know
the enigmatic man behind the reputation, it’s as if the jagged pieces of both of their pasts slowly begin to ﬁt together . . . until something so unexpected happens that it changes the course of their relationship—and both their lives—forever. “Rivers deftly threads Roman’s and Grace’s lives together as
they tiptoe around their emotional scars, eventually shifting into a dance of tentative steps toward a love neither can resist. Fans of Christian romance will delight in this tale of salvation through love.” —Kirkus Reviews “Richly detailed characters with traumatic pasts are woven together with biblical
truths and redemptive themes… This is an amazing, beautifully written tale to be savored and pondered and shared with others.” —Romantic Times “Readers will marvel at Rivers’s storytelling arc encompassing the reconciliation of gritty past misdeeds and the work in progress of a life of forgiveness.”
—Booklist “Fans of Francine Rivers will eagerly devour The Masterpiece and ﬁnd exactly what they are looking for: a beautifully written story of faith, romance, and the power that true freedom can bring.” —Bookreporter.com

STAND BEAUTIFUL
A STORY OF BROKENNESS, BEAUTY AND EMBRACING IT ALL
Zondervan Have you ever been bullied? Betrayed by a friend? Critical of who you see in the mirror every day? Born with a clubfoot and enduring intense physical and emotional pain because of it, international speaker, TEDx speaker, and anti-bullying author Chloe Howard will help you overcome the
pain and struggles in your own life, coming alongside you as a friend on your journey to live happy and free. You are enough. You are a daughter of God. And no matter how hard life gets, you don’t have to do it alone. In Stand Beautiful, Chloe shares her story of being bullied about a birth defect as a
freshman and how it helped her not only overcome self-doubt, it also gave her the courage to rise up and speak out to help others. Ultimately, Stand Beautiful will inspire young people ages 12 and up to: Be brave and ﬁnd beauty within diversity Speak up against injustice and stand up for what is right
Redeﬁne beauty as more than what the eye can see Stop being self-destructive and choose self-empowerment Fueled by a powerful encounter with Bono from the band U2, Stand Beautiful features: A “Lessons Learned” section that highlights valuable lessons every teen should know An “Interview with
Chloe” section that gives readers details about her favorite iTunes playlist, books on her bookshelf, and much more The encouragement and hope teens need to accept their unique selves, just as they are

SHOW YOUR WORK!
10 WAYS TO SHARE YOUR CREATIVITY AND GET DISCOVERED
Workman Publishing In his New York Times bestseller Steal Like an Artist, Austin Kleon showed readers how to unlock their creativity by “stealing” from the community of other movers and shakers. Now, in an even more forward-thinking and necessary book, he shows how to take that critical next step
on a creative journey—getting known. Show Your Work! is about why generosity trumps genius. It’s about getting ﬁndable, about using the network instead of wasting time “networking.” It’s not self-promotion, it’s self-discovery—let others into your process, then let them steal from you. Filled with
illustrations, quotes, stories, and examples, Show Your Work! oﬀers ten transformative rules for being open, generous, brave, productive. In chapters such as You Don’t Have to Be a Genius; Share Something Small Every Day; and Stick Around, Kleon creates a user’s manual for embracing the communal
nature of creativity— what he calls the “ecology of talent.” From broader life lessons about work (you can’t ﬁnd your voice if you don’t use it) to the etiquette of sharing—and the dangers of oversharing—to the practicalities of Internet life (build a good domain name; give credit when credit is due), it’s
an inspiring manifesto for succeeding as any kind of artist or entrepreneur in the digital age.

ART MARKETING 101
A HANDBOOK FOR THE FINE ARTIST
Artnetworks This user-friendly and up-to-date handbook takes new and professional artists through the basics of creating a successful business. Artists will learn how to couple their creativity with clever business sense to establish a lucrative art career. An at-a-glance layout makes information easily
accessible and encourages artists to make notes, ﬁll in the blanks, and use checklists, featuring: New to this edition: Internet marketing advice; Innovative marketing ideas for the new millennium; A resource section in the back of the book; In addition to these eﬀective oﬀerings: Alternative avenues for
selling art; Tricks to succeeding without a rep; How to build positive name recognition through marketing and publicity tactics; Sound advice on legal issues, such as licensing, copyrights and contracts; Guidelines for preparing a marketing and business plan; What's more, readers will ﬁnd dozens of
helpful tips, contact information, forms and research data to help them further their careers.

I LIKE YOUR WORK
ART AND ETIQUETTE
I Like Your Work: Art and Etiquette, with contributions from 38 artists, critics, curators, and dealers on the sometimes serious and sometimes ridiculous topic of manners in the art world.The art world is now both socially professional and professionally social. Curators visit artists' studios; collectors,
dealers, and journalists assemble for a reception and reconvene later for dinner; everyone goes to parties. We exchange introductions and small talk; art is bought and sold; careers (and friendships) brighten or fade. In each situation, certain behaviors are expected while others are silently discouraged.
Sometimes, what's appropriate in the real world would be catastrophic in the art world, and vice versa.Making these distinctions on the spot can be nerve-wracking and disastrous. So we asked ourselves: What is the place of etiquette in art? How do social mores establish our communities, mediate our
critical discussions, and frame our experience of art? If we were to transcribe these unspoken laws, what would they look like? What happens when the rules are broken? Since we didn't have all the answers, we politely asked our friends for some help.Featuring: James Bae, Jay Batlle, Andrew Berardini,
Dike Blair, Matthew Brannon, Sari Carel, Naomi Fry, Maria Elena González, Michelle Grabner, Ethan Greenbaum, Sara Greenberger Raﬀerty, A.S. Hamrah, Steﬀani Jemison, Paddy Johnson, Angie Keefer, Prem Krishnamurthy, David Levine, Pam Lins, Jason Murison, Dan Nadel, Bob Nickas, Wendy Olsoﬀ,
Dushko Petrovich, Kaspar Pincis, Richard Ryan, Jessica Slaven, Ryan Steadman, Amanda Trager, Rachel Uﬀner, and Roger White.

FIND YOUR ARTISTIC VOICE
THE ESSENTIAL GUIDE TO WORKING YOUR CREATIVE MAGIC
Chronicle Books An artist's unique voice is their calling card. It's what makes each of their works vital and particular. But developing such singular artistry requires eﬀort and persistence. Bestselling author, artist, and illustrator Lisa Congdon brings her expertise to this guide to the process of artistic selfdiscovery. Featuring advice from Congdon herself and interviews with a roster of established artists, illustrators, and creatives, this one-of-a-kind book will show readers how to identify and nurture their own visual identity, navigate the inﬂuence of artists they admire, push through fear and insecurity,
and appreciate the value of their personal journey.
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THE HEART TO START
STOP PROCRASTINATING & START CREATING
Kadavy, Inc. It’s a terrible feeling. To know you have a gift for the world. But to be utterly paralyzed every time you try to discover what that gift is. Stop procrastinating and start creating! In The Heart to Start, blogger, podcaster, and award-winning designer David Kadavy takes you on his journey from
Nebraska-based cubicle dweller to jet-setting bestselling author, showing you how to stop procrastinating, and start creating. The original and battle-tested tactics in The Heart to Start eliminate fear in your present self, so you can ﬁnally become your future self: Tap into the innate power of curiosity.
Find the fuel to propel you through resistance. Catch yourself “Inﬂating The Investment.” Prevent self-destructive time sucks and ﬁnd the time to follow your art, even if you feel like you have no time at all. Bust through “The Linear Work Distortion.” Inspire action that harnesses your natural creative
style. Supercharge your progress with “Motivational Judo.” Lay perfectionism on its back while propelling your projects forward. Inspiring stories weave these techniques into your memory. From Maya Angelou to Seth Godin. From J. K. Rowling to Steven Pressﬁeld. You'll hear from a Hollywood
screenwriter, a chef, and even a creator of a hit board game. Whether you’re writing a novel, starting a business, or picking up a paintbrush for the ﬁrst time in years, The Heart to Start will upgrade your mental operating system with unforgettable tactics for ending procrastination before it starts, so
you can make your creative dreams a reality. Take your ﬁrst step and click the buy button. Download The Heart to Start, and unlock your inner creative genius today!

DON'T KEEP YOUR DAY JOB
HOW TO TURN YOUR PASSION INTO YOUR CAREER
St. Martin's Press Featured in the #1 spot in 2019 "Get Motivated" podcasts on Apple Podcasts • Nominated for a Webby Award for Best Business Podcast From the creator of the #1 podcast "Don't Keep Your Day Job," an inspiring book about turning your passion into proﬁt The pursuit of happiness is all
about ﬁnding our purpose. We don't want to just go to work and build someone else’s dream, we want to do our life's work. But how do we ﬁnd out what we’re supposed to contribute? What are those key ingredients that push those who succeed to launch their ideas high into the sky, while the rest of us
remain stuck on the ground? Don’t Keep Your Day Job will get you ﬁred up, ready to rip it open and use your zone of genius to add a little more sparkle to this world. Cathy Heller, host of the popular podcast Don’t Keep Your Day Job, shares wisdom, anecdotes, and practical suggestions from successful
creative entrepreneurs and experts, including actress Jenna Fischer on rejection, Gretchen Rubin on the keys to happiness, Jen Sincero on having your best badass life, and so much more. You’ll learn essential steps like how to build your side hustle, how to ﬁnd your tribe, how to reach for what you truly
deserve, and how to ultimately turn your passion into proﬁt and build a life you love.

THE DEATH OF THE ARTIST
HOW CREATORS ARE STRUGGLING TO SURVIVE IN THE AGE OF BILLIONAIRES AND BIG TECH
Henry Holt and Company A deeply researched warning about how the digital economy threatens artists' lives and work—the music, writing, and visual art that sustain our souls and societies—from an award-winning essayist and critic There are two stories you hear about earning a living as an artist in
the digital age. One comes from Silicon Valley. There's never been a better time to be an artist, it goes. If you've got a laptop, you've got a recording studio. If you've got an iPhone, you've got a movie camera. And if production is cheap, distribution is free: it's called the Internet. Everyone's an artist;
just tap your creativity and put your stuﬀ out there. The other comes from artists themselves. Sure, it goes, you can put your stuﬀ out there, but who's going to pay you for it? Everyone is not an artist. Making art takes years of dedication, and that requires a means of support. If things don't change, a
lot of art will cease to be sustainable. So which account is true? Since people are still making a living as artists today, how are they managing to do it? William Deresiewicz, a leading critic of the arts and of contemporary culture, set out to answer those questions. Based on interviews with artists of all
kinds, The Death of the Artist argues that we are in the midst of an epochal transformation. If artists were artisans in the Renaissance, bohemians in the nineteenth century, and professionals in the twentieth, a new paradigm is emerging in the digital age, one that is changing our fundamental ideas
about the nature of art and the role of the artist in society.

HOW TO SELL YOUR ART ONLINE
LIVE A SUCCESSFUL CREATIVE LIFE ON YOUR OWN TERMS
HarperCollins An essential guide for artist that teaches them how to skip the gallery system, ﬁnd their niche, and connect directly with collectors to proﬁtably sell their art. For years, galleries have acted as gatekeeper separating artists and collectors. But with the explosion of the Internet, a new
generation of savvy, independent artists is connecting with buyers and making a substantial living doing what they love. How to Sell Your Art Online shows any artist how to make a successful living from their work. Cory Huﬀ dispels the myth of the starving artist and provides the eﬀective business
strategies necessary to make artistic creations pay. He helps individual artists ﬁnd their niche; outlines the elements essential for an eﬀective website; and provides invaluable advice on e-mail marketing, blogging, social media marketing, and paid advertising—explaining how to tie all these online
activities into oﬄine success. Most importantly, he shares the secret to overcoming the biggest challenge artists face when self-marketing: learning how to tell their unique stories. Every artist has a reason for making art, but can’t always ﬁnd the right way to express it. Huﬀ provides exercises artists
can use to clarify the intellectual and emotional process behind their art, and teaches them how turn that knowledge into stories they can tell online and in person—and expand their reach through blogs and social media to build their art business. Drawing from the stories of successful artists,
thoroughly describing how art is sold today, and providing tips on how to build connections personally and electronically, How to Sell Your Art Online illustrates the countless ways artists can take control of their creative careers—and sell their work without selling out.

ART/WORK
EVERYTHING YOU NEED TO KNOW (AND DO) AS YOU PURSUE YOUR ART CAREER
Simon and Schuster The deﬁnitive, must-have guide to pursuing an art career—the fully revised and updated edition of Art/Work, now in its fourteenth printing, shares the tools artists of all levels need to make it in this highly competitive ﬁeld. Originally published in 2009, Art/Work was the ﬁrst practical
guide to address how artists can navigate the crucial business and legal aspects of a ﬁne art career. But the rules have changed since then, due to the proliferation of social media, increasing sophistication of online platforms, and ever more aﬀordable digital technology. Artists have never had to work
so hard to distinguish themselves—including by making savvy decisions and forging their own paths. Now Heather Bhandari, with over ﬁfteen years of experience as a director of the popular Chelsea gallery Mixed Greens, and Jonathan Melber, a former arts/entertainment lawyer and director of an art ecommerce startup, advise a new generation of artists on how to make it in the art world. In this revised and updated edition, Bhandari and Melber show artists how to tackle a host of new challenges. How do you diversify income streams to sustain a healthy art practice? How can you ﬁnd an alternative
to the gallery system? How do you review a license agreement? What are digital marketing best practices? Also included are new quotes from over thirty arts professionals, updated commission legal templates, organizational tips, tax information, and advice for artists who don’t make objects. An
important resource for gallerists, dealers, art consultants, artist-oriented organizations, and artists alike, Art/Work is the resource that all creative entrepreneurs in the art world turn to for advice.

THE SUNFLOWERS ARE MINE
THE STORY OF VAN GOGH'S MASTERPIECE
White Lion Publishing This is the story of one of the world’s most iconic images. Martin Bailey explains why Van Gogh painted a series of sunﬂower still lifes in Provence. He then explores the subsequent adventures of the seven pictures, and their inﬂuence on modern art. Through the Sunﬂowers, we
gain fresh insights into Van Gogh’s life and his path to fame. Based on original research, the book is packed with discoveries – throwing new light on the legendary artist.

HOW TO BE AN ARTIST WITHOUT LOSING YOUR MIND, YOUR SHIRT, OR YOUR CREATIVE COMPASS: A PRACTICAL GUIDE
The Countryman Press Be true to your artistic self—but don’t quit your day job. Whether you're a new graduate, considering a job change, or a creative type who isn’t ﬁnding time to pursue your passions, don’t fall for this line: “Do what you love and the money will follow.” The world is full of starving
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artists, but you don’t need to starve ﬁnancially to thrive artistically. Author JoAnneh Nagler wants you to welcome your creativity and continue to make art—but to do so with a plan. In this groundbreaking book, she provides step-by-step strategies to teach writers, sculptors, painters, musicians,
designers, and other artists how tohave a well-supported, well-lived life—and make art at the same time. Learn how to: Answer your own artistic callings and get to your art work Give up starving and struggling and build a supported, creative daily life Manage time, money, and day jobs with easy-tolearn, simple tools Develop rock-solid creative work ethics and motivational skills No matter what kind of creative person you are, this book has the tools you need to live the life you’ve always wanted to live—right now, and for your whole life long.

DEATH TO THE STARVING ARTIST
ART MARKETING STRATEGIES FOR A KILLER CREATIVE CAREER
CreateSpace "With Death To The Starving Artist - Art Marketing Strategies for a Killer Creative Career, Nikolas Allen aims to educate, encourage and inspire ambitious artists with ideas, insights, and resources that will empower them to succeed in their creative ﬁeld. ... Allen guides readers through his
proprietary model of using the Right Tools to reach the Right Audience with the Right Message"--Amazon.com.

MAKING MONEY WITH MUSIC
GENERATE OVER 100 REVENUE STREAMS, GROW YOUR FAN BASE, AND THRIVE IN TODAY'S MUSIC ENVIRONMENT
St. Martin's Griﬃn “[Chertkow and Feehan] are the ideal mentors for aspiring indie musicians who want to navigate an ever-changing music industry.” —Billboard Magazine You can make a living with music today. The secret is to tap multiple income streams. Making Money With Music gives you over
100 revenue streams and the knowledge on how to tap them. Whether you're a solo artist, band, DJ, EDM producer, or other musician, this book gives you strategies to generate revenue, grow your fan base, and thrive in today's technology-driven music environment. Plus, it lists hundreds of services,
tools, and critical resources you need to run your business and maximize income. Making Money With Music will show you: How to tap over 100 income streams 7 business strategies you can implement immediately How to start your music business for $0. How to register your music to collect all of the
royalties you are owed worldwide. 13 ways to compete with free and build experiences to drive fan loyalty and engagement into everything you do to increase your revenue. 45 categories of places to get your music heard and videos seen so you can get discovered, grow your fanbase, generate
royalties, and boost licensing opportunities. 10 methods for raising money so you can fund your music production and projects. ...and more. Written by the authors of the critically-acclaimed modern classic The Indie Band Survival Guide (1st & 2nd Editions), Making Money With Music is the third
installment in The Indie Band Survival Guide series, and will help you build a sustainable music business no matter what kind of music you make, where you live, and whether you're a novice or professional musician. Improve your income by implementing these ideas for your music business today.

HOW TO LAND A PLANE
The Experiment Take a seat—the captain’s seat, that is—and relax. You’re about to land a Boeing 747. “Brilliant.” —The Sunday Times A Daily Mail and Spectator Best Book of the Year A Points Guy Best Book of the Year The mystery of ﬂight is magical; the reality even more so—from the physics that
keeps a 450-ton vehicle aloft, to the symphony of technology and teamwork that safely sets it down again. Take it from Mark Vanhoenacker—British Airways pilot, international bestselling author, and your new ﬂight instructor. This is How to Land a Plane. Vanhoenacker covers every step—from
approach to touchdown— with precision, wit, and infectious enthusiasm. Aided by dozens of illustrations, you’ll learn all the tools and rules of his craft: altimeters, glidepaths, alignment, and more. Before you know it, you’ll be on the ground, exiting the aircraft with a whole new appreciation for the art
and science of ﬂying. “A good choice for anyone who's fantasized about suddenly having to get an aircraft safely down on the ground . . . walks you through some of the basics of ﬂight and landing, from how to recognize a cluster of instruments known as the ‘six pack’ to knowing what purpose the PAPI
lights near the runway serve.” —Popular Science “A work of humorous and outright poetic travel geekery.” —National Geographic Traveler

YOUR BAND IS A VIRUS!
James Moore As seen on Antimusic.com, Examiner.com, I Am Entertainment and SKOPE Magazine, “Your Band Is A Virus! Expanded Edition” is the bigger and better version of the bestselling book "Your Band Is A Virus - Behind-the-Scenes & Viral Marketing for the Independent Musician". Almost double
the size of it's predecessor, "Your Band Is A Virus! Expanded Edition" is the ultimate music marketing guide for serious independent musicians and bands. Independent musicians in 2012 ﬁnd themselves more confused than ever before, and ﬁnding good information can be a challenge. "Your Band Is A
Virus - Expanded Edition" suggests a neutral and clear perspective, rather than feeding any industry illusions of jumping from the jamspace to Rolling Stone. Advocating presenting the right product to the world, timing a release properly, promoting to music blogs and publications with a personal touch,
outsourcing and freelancing your way to success, building a virtual army of allies, bloggers and writers, embracing the free music model, thinking outside the box, and building on every achievement, "Your Band Is A Virus" presents a very human, actionable and rational approach to music marketing
coming from James Moore, an independent promoter who has tried all the tactics himself, and writes in a humorous and conversational tone. This expanded edition also features bonus industry interviews with major players like Stewart Epps (producer who has worked with Elton John, Led Zeppelin) and
Andy Gesner (CEO of HIP Video Promo). "Bottom Line: This book can really change your life." - Indie Music Digest "Through a step-by-step process, Moore, essentially walks the independent musician through techniques that will get him, her or them to the next level of making a name for themselves in
the music biz. "Your Band Is A Virus - Expanded Edition," is inspiring, relevant and informative." - Examiner.com "Whether you're just starting out, looking to expand your band's fan base, or just want to revamp your web presence — or even if you want to become one of the people who helps bands do
this stuﬀ — we can safely highly recommend Your Band Is A Virus." - Aarti Kelapure, Evolver.fm "This book is one of the premiere promotional tools available to independent musicians who have a strong desire to succeed in today's music business." - Senseitional (Music Editor, I Am Entertainment
Magazine) "With the music industry in constant ﬂux, someone needs to be a guide through the murky waters of getting original music out to the masses. Independent promoter James Moore has done just that with his book “Your Band Is A Virus,” which is now called “Your Band Is A Virus – Expanded
Edition.” - Cornelius Fortune, the Michigan Chronicle "A complete marketing guide for musicians which has extensive resources that will help an emerging musician to publicize his music at the best prices." - Musicperk.com "This book has meat." - Heather Jacks, The Noise Beneath The Apple "If you read
Malcom Gladwell's best-seller “The Tipping Point” and you were wondering “now how do I apply this to market my music?”- Moore is here to answer your prayers." - Red House Reviews "This is an easy to read and essential tool for any independent band." - The Mosh Pit Music "There are hundreds, if not
thousands of relevant links in this book." - Two Guys Metal Reviews "This book is a must read for all musicians or other entrepreneurs interested in Internet marketing. In a fairly detailed fashion, author James Moore shares his knowledge of the music and knowledge is once again power as Mr. Moore's
knowledge becomes advice for us all." - Your Spokesman Speaks

SMART ARTISTS DON'T STARVE
A BLUEPRINT FOR INDIE ARTISTS ON MAKING AND COLLECTING MONEY IN THE MUSIC INDUSTRY
This Blueprint For Indie Artists Making and Collecting Money In The Music Industry is a straight-forward resource guide for new recording artists interested in making money in the music business. To succeed in this space and make money you have to understand both music and business. This
informative book breaks down the mindset you must have to best succeed, revenue stream options, how to collect the funds, how the business works, the accounting basics you need to know to succeed, and so much more! As a bonus, the book also includes a music industry term glossary. This book is
written by industry executive Dasha Ware, Educator, Digital Marketer, and Music Distributor - Chief Executive Oﬃcer, RSG Agency

ART, MONEY, SUCCESS
FINALLY MAKING A LIVING DOING WHAT YOU LOVE
Son of the Sea, Incorporated Finally make a living doing what you love. A compete and easy-to-follow system for the artist who wasn't born with a business mind. Learn how to ﬁnd buyers, get paid fairly, negotiate nicely, deal with copycats and sell more art.

MAKING YOUR LIFE AS AN ARTIST
HOW TO MAKE IT IN THE NEW MUSIC BUSINESS: PRACTICAL TIPS ON BUILDING A LOYAL FOLLOWING AND MAKING A LIVING AS A MUSICIAN (SECOND EDITION)
Liveright Publishing Hailed as an “indispensable” guide (Forbes), How to Make It in the New Music Business returns in this extensively revised and expanded edition. When How to Make It in the New Music Business hit shelves in 2016, it instantly became the go-to resource for musicians eager to make a
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living in a turbulent industry. Widely adopted by music schools everywhere and considered “the best how- to book of its kind” (Music Connection), it inspired thousands to stop waiting around for that “big break.” Now trusted as the leading expert for “do it yourself” artists, Ari Herstand returns with this
second edition, maintaining that a stable career can be built by taking advantage of the many tools at our ﬁ ngertips: conquering social media, mastering the art of merchandising, embracing authentic fan connection, and simply learning how to persevere. Comprehensively updated to include the latest
online trends and developments, it oﬀers inspiring success stories across media such as Spotify and Instagram. The result is a must- have for anyone hoping to navigate the increasingly complex yet advantageous landscape that is the modern music industry.

ART, INC.
THE ESSENTIAL GUIDE FOR BUILDING YOUR CAREER AS AN ARTIST
Chronicle Books You don't have to starve to be an artist. Build a career doing what you love. In this practical guide book, professional artist Lisa Congdon reveals the many ways you can earn a living by making art—through illustration, licensing, ﬁne art sales, print sales, teaching, and beyond. •
Including industry advice from such successful art-world pros as Nikki McClure, Mark Hearld, Paula Scher, and more • This art and business book will equip you with the tools—and the conﬁdence—to turn your passion into a proﬁtable business. • Chapters on setting actionable goals, diversifying your
income, copyrighting your work, promoting with social media, and so much more A thoughtful gift for young artists, people interesting in making their passion a profession, and art and design school graduates. Lisa Congdon's bestselling books, online classes, and Instagram feed (beloved by 375,000+
fans) have inspired so many people to follow their creative passions. In this book Condon does what she does best—bring bold and colorful ﬂair to smart, creative, down-to-earth advice and inspiration.

THINK SMALL
THE SURPRISINGLY SIMPLE WAYS TO REACH BIG GOALS
Michael O'Mara Books 'Governments around the world are using behavioural insights to help people achieve their goals. This great new book shows how you can use the same tools in your own life. Go nudge yourself!'- Richard Thaler, winner of the 2017 Nobel Prize in Economics A simple and accessible
plan for success, based on seven scientiﬁcally tested steps that really work. We're often told to dream big, the sky's the limit and that nothing is impossible. While it is undoubtedly good advice to set yourself goals that have the potential to make you and those around you healthier and happier, how to
reach those goals is often less clear. From getting ﬁt or securing a new job to becoming a better manager or parent, simply setting your mind to something will rarely get you where you want to be, and big plans can quickly become overwhelming, leaving us feeling as though we've failed. Most of us set
goals with very good intentions, so why do our best-laid plans so often go awry? When we're so committed to making positive changes and fulﬁlling our ambition at the outset, is there a way of avoiding the common roadblocks that stand between our goals and us? Thankfully, the answer is yes - and it's
much easier to achieve than you might think. Working inside the world's ﬁrst Nudge Unit, Owain Service and Rory Gallagher know the huge impact that small changes and clear plans, based on a scientiﬁc understanding of human behaviour, can have from an individual to an international level. For the
ﬁrst time, Think Smalltakes these successful approaches and translates them into an easy, simple framework that has the potential to make a big diﬀerence to all our lives.

REDEFINING FAMILY WEALTH: A PARENT'S GUIDE TO PURPOSEFUL LIVING
Chasing Grace Press Building wealth is tricky business, especially in Christian communities. Aligning what we possess with what we believe, this easy-to-navigate ﬁnancial guide will help you understand you are wealthy when living the life God envisions for you.

WRITING VOICE
THE COMPLETE GUIDE TO CREATING A PRESENCE ON THE PAGE AND ENGAGING READERS
Penguin Develop a voice that captures readers' attention! All writers bring a unique set of skills to their work: One author might write outstanding characters, while another might dazzle with dialogue. You don't have to master every aspect of the craft in order to succeed, but the one quality required of
every writer is a compelling, original voice. Your voice, which is often diﬃcult to deﬁne and even more diﬃcult to master, can transform your writing from pedestrian to powerful. In Writing Voice, you'll discover eﬀective instruction and advice from best-selling authors and instructors like Donal Maass,
Adair Lara, Paula Munier, Dinty W. Moore, James Scott Bell, and many others, plus exercises, techniques, and examples for making your prose stand out, be it ﬁction or memoir. You'll learn how to: • Explore the unique way you write • Study the distinctive styles of other writers to create your own voice
• Understand the nuances of voice, including the importance of word choice • Develop the right voice for your genre • Craft excellent narration that will keep readers coming back • Choose the proper voice for your nonﬁction Constructing the voice that ﬁts your style and your audience is paramount to
crafting memorable, original work. Writing Voice gives you the tools to not only create that voice but perfect it.

THE MONK WHO SOLD HIS FERRARI
Harper Collins

PIZZA, A SLICE OF AMERICAN HISTORY
Voyageur Press (MN) Discover the full story of how pizza came to be as American as apple pie, how it came and conquered North America and how it evolved into diﬀerent forms across the continent. The components of each pizza, crust, sauce, spices are dissected and celebrated and recipes from top
pizzerias provide readers with mouth-watering opportunities to make and sample the best pizzas around. Illustrated throughout with modern and historical photographs, postcards and memorabilia, this is the most comprehensive and fun cultural history of pizzas in America ever written.

THE SCRIBE METHOD
THE BEST WAY TO WRITE AND PUBLISH YOUR NON-FICTION BOOK
Lioncrest Publishing Ready to write your book? So why haven’t you done it yet? If you’re like most nonﬁction authors, fears are holding you back. Sound familiar? Is my idea good enough? How do I structure a book? What exactly are the steps to write it? How do I stay motivated? What if I actually ﬁnish
it, and it’s bad? Worst of all: what if I publish it, and no one cares? How do I know if I’m even doing the right things? The truth is, writing a book can be scary and overwhelming—but it doesn’t have to be. There’s a way to know you’re on the right path and taking the right steps. How? By using a method
that’s been validated with thousands of other Authors just like you. In fact, it’s the same exact process used to produce dozens of big bestsellers–including David Goggins’s Can’t Hurt Me, Tiﬀany Haddish’s The Last Black Unicorn, and Joey Coleman’s Never Lose a Customer Again. The Scribe Method is
the tested and proven process that will help you navigate the entire book-writing process from start to ﬁnish–the right way. Written by 4x New York Times Bestselling Author Tucker Max and publishing expert Zach Obront, you’ll learn the step-by-step method that has helped over 1,500 authors write and
publish their books. Now a Wall Street Journal Bestseller itself, The Scribe Method is speciﬁcally designed for business leaders, personal development gurus, entrepreneurs, and any expert in their ﬁeld who has accumulated years of hard-won knowledge and wants to put it out into the world. Forget the
rest of the books written by pretenders. This is the ultimate resource for anyone who wants to professionally write a great nonﬁction book.

THE SUCCESSFUL SPEAKER
FIVE STEPS FOR BOOKING GIGS, GETTING PAID, AND BUILDING YOUR PLATFORM
Baker Books Do you have a message you want to get out into the world? Have you ever dreamed of speaking for a living? Is there something you have to say but just aren't sure what to do next? The Successful Speaker is a proven, easy-to-follow guide to helping you do just that. Whether you want to
speak at your next board meeting or community gathering, start making some extra money on the side, or become a full-time professional speaker, Grant Baldwin knows how to get you from here to there. Why? Because he's done it himself and has coached over 2,000 speakers. In The Successful
Speaker, you will learn the ﬁve-step road map to start and scale a speaking business from the ground up, including - how to hone your message and know exactly who it's for - the preparation process to help your next speech move an audience to action - what it takes to establish yourself as an indemand expert - practical steps to ﬁnding and booking paid speaking gigs - how to know when it's time to grow your impact and income In each chapter, you will get speciﬁc action steps and case studies from professional speakers (including some of the most successful communicators in the world) to
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put you on the fast track to booking gigs, getting paid, and building your speaking platform.

REAL ARTISTS DON'T STARVE
Shi Bao Chu Ban/Tsai Fong Books Traditional Chinese edition of Real Artists Dont Starve: Timeless Strategies for Thriving in the New Creative Age

ANALYSIS OF JEFF GOINS'S REAL ARTISTS DON'T STARVE
PLEASE NOTE: This is an Analysis of Jeﬀ Goins's Real Artists Don't Starve and NOT the original book.Preview:Real Artists Don't Starve: Timeless Strategies for Thriving in the New Creative Age (2017) by Jeﬀ Goins promotes a new way of thinking about living an artist's life. Goins argues that anyone can
become an artist...Purchase this in-depth analysis to learn more.

HOW TO WIN FRIENDS AND INFLUENCE PEOPLE IN THE DIGITAL AGE
Simon and Schuster An adaptation of Dale Carnegie’s timeless prescriptions for the digital age. Dale Carnegie’s time-tested advice has carried millions upon millions of readers for more than seventy-ﬁve years up the ladder of success in their business and personal lives. Now the ﬁrst and best book of its
kind has been rebooted to tame the complexities of modern times and will teach you how to communicate with diplomacy and tact, capitalize on a solid network, make people like you, project your message widely and clearly, be a more eﬀective leader, increase your ability to get things done, and
optimize the power of digital tools. Dale Carnegie’s commonsense approach to communicating has endured for a century, touching millions and millions of readers. The only diploma that hangs in Warren Buﬀett’s oﬃce is his certiﬁcate from Dale Carnegie Training. Lee Iacocca credits Carnegie for giving
him the courage to speak in public. Dilbert creator Scott Adams called Carnegie’s teachings “life-changing.” To demonstrate the lasting relevancy of his tools, Dale Carnegie & Associates, Inc., has reimagined his prescriptions and his advice for our diﬃcult digital age. We may communicate today with
diﬀerent tools and with greater speed, but Carnegie’s advice on how to communicate, lead, and work eﬃciently remains priceless across the ages.

THE THRESHING
Story Grid Publishing LLC "If you are a fan of Hunger Games or the Matrix, this is the book that you carry around with you until you get to the end." 1. If you win, you survive. 2. If you lose, you and everyone you love slowly starve to death. Years before twelve-year-old Jesse was born, everyday life
tipped into this dystopia when ﬁrestorms burned through millions upon millions of acres of sustainable farmland. Now there's not enough food for too many people. Leaders from around the globe came together and conceived of the most extraordinary competition imaginable. The results determine who
gets what and how much. This battleﬁeld lies within the grid, a virtual world where the people mine credits to stake their claim for their daily bread. When everyone else is living a virtual life honing unreal skills, only the truly gifted have the courage and know-how to be real. And Jesse might be the most
gifted competitor in The Threshing. Ever.
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