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MARKETING
AN INTRODUCTION, SECOND CANADIAN EDITION, IN-CLASS EDITION
MARKETING RESEARCH ESSENTIALS
SOLUTIONS TO STUDY GUIDE TO ACCOMPANY FOUNDATIONS OF MARKETING, 2ND CANADIAN EDITION
THE MARKETER'S HANDBOOK
A CHECKLIST APPROACH
Markcheck Publishing The Marketer's Handbook: A Checklist Approach is a dream tool for marketing practitioners looking to increase
performance. It delivers a powerful wealth of practical marketing information in checklist form. Armed with this resource, you will gain
priceless marketing know-how with leading ideas, proven strategies & practical information organized in a quick & easy-to-use
reference format. This handbook will help you to focus in on speciﬁc areas to ensure that you haven't forgotten anything. The wealth
of information contained in each chapter is there to help you think about &consider just what it is that you have to do. The checklists
help to identify, remind & prompt, & evolve questions to ask, on ideas, issues & considerations, that need to be acted upon. Checklists
trigger thoughts & help to generate new ideas & new ways of doing things. Use the checklists to help you plan marketing programs,
undertake research, develop strategies, segment your target market, develop products, setpricing, plan promotional activities & all of
the other marketing related functions. The Marketer's Handbook: A Checklist Approach arms you with what you need to win. Free
sample checklists are available to look at prior to ordering. ISBN: 0-9685593-3-6, CD-ROM, 2,715 pages, Price: $395.00 plus shipping
& applicable taxes. E-mail: sales@markcheck.com. Web site: www.markcheck.com. Marcheck Publishing, P.O. Box 56058, Ottawa, DN,
Canada KIR 721.

APPLIED MARKETING, LOOSE-LEAF
John Wiley & Sons Applied Marketing is a concise product that provides the very latest examples of marketing techniques and
campaigns from today’s business world without compromising on traditional theories of marketing. Marketing is about decision
making and professors want material that will help students develop their critical thinking skills so they can think like a marketer and
see that marketing is everywhere around them. Who better to develop such a product than a practitioner, Andrew Loos of Attack
Marketing, and an academic, Daniel Padgett of Auburn University. Together these authors provide insights into what employers need,
know the latest tools used by companies today and can help students smoothly move from the classroom to their careers. Applied
Marketing connects traditional marketing with customer-perspective marketing, thus teaching students the value of allowing
customers to feel more connected to the product, brand and company.

CONTEMPORARY CANADIAN MARKETING CASES
Highly readable and current, this Canadian casebook provides marketing students with the opportunity to gain valuable experience in
marketing case analysis through active participation and discussions. The various activities foster learning through the development
of independent thought and creativity, and interpersonal, communication, and decision-making skills. This text features a broad
selection of cases of varying length, scope, number and diﬃculty, chosen to allow for ﬂexibility. While some cases are focused on
speciﬁc marketing issues, others are comprehensive cases that require a complete analysis. Detailed teaching notes provide useful
suggestions for teaching the material at diﬀerent levels. This collection of 50 cases is drawn from diﬀerent geographic regions of
Canada, covering a wide range of organizations and marketing scenarios. Reﬂecting current realities in the Canadian market, there is
an equal balance between product and services marketing cases as well as cases that deal with marketing within an international
context.

CANADIAN SPORT MARKETING
Human Kinetics Canadian Sport Marketing, Third Edition, brings sport marketing concepts to life with examples from Canadian sport
business, preparing students for future careers in the ﬁeld

MARKETING RESEARCH ESSENTIALS
Marketing Research is a required course for all Marketing majors in both colleges and universities. Our second Canadian edition of
Marketing Research Essentials is co-authored by full-time marketing researchers, therefore oﬀering students insider views of the latest
trends and what works and what doesn't. This text oﬀers real data by real people, who have conducted real research and made it
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really concise for students. Praised by student reviewers for its accessible approach, the second Canadian edition of Marketing
Research Essentials is the only text that covers data analysis in both Excel and SPSS, oﬀering readers a more relevant and applied
approach to the subject.

POLITICAL MARKETING IN CANADA
UBC Press Political parties worldwide are using marketing tools such as targeting and segmentation to win elections. Are these
strategies making politicians and governments more responsive to voters' needs, or do they pose a threat to democracy? Through
case studies that range from the resurrection of the Conservative Party to Tim Hortons as a political brand, this volume shows that the
consequences of political marketing in Canada have been profound. Citizens are now viewed as consumers, and platforms and
promises have been repackaged as products. Whether this trend is positive or negative depends on how politicians and governments
carry out political marketing � and its promises � in practice.

MKTG
South Western Educational Publishing Learn Marketing YOUR Way with MKTG! MKTG's easy-reference, paperback textbook presents
course content through visually-engaging chapters as well as Chapter Review Cards that consolidate the best review material into a
ready-made study tool. With the textbook or on its own, MKTG Online allows easy exploration of MKTG anywhere, anytime - including
on your device! Collect your notes and create StudyBits(tm) from interactive content as you go to remember what's important. Then,
either use preset study resources, or personalize the product through easy-to-use tags and ﬁlters to prioritize your study time. Make
and review ﬂashcards, review related content, and track your progress with Concept Tracker, all in one place and at an aﬀordable
price!

KNOWTHIS MARKETING BASICS 2ND EDIITION
Knowthis Media KnowThis: Marketing Basics 2nd edition oﬀers detailed coverage of essential marketing concepts. This very aﬀordable
book is written by a marketing professor and covers the same ground as much more expensive books while oﬀering its own unique
insights. The book takes a highly applied approach including oﬀering over 150 real-world examples. The new edition includes
enhanced coverage of numerous new developments and how these aﬀect marketing including social networks, mobile device
applications ("apps"), neuro-research, group couponing, smartphone payments, quick response codes, to name a few. The new edition
also features expanded coverage of globalization, Internet and mobile networks, consumer purchase behavior and much more. The
book is ideal for marketing professionals, students, educators, and anyone else who needs to know about marketing. Supported by
KnowThis.com, a leading marketing resource. Contents: 1: What is Marketing? 2: Marketing Research 3: Managing Customers 4:
Understanding Customers 5: Targeting Markets 6: Product Decisions 7: Managing Products 8: Distribution Decisions 9: Retailing 10:
Wholesaling & Product Movement 11: Promotion Decisions 12: Advertising 13: Managing the Advertising Campaign 14: Sales
Promotion 15: Public Relations 16: Personal Selling 17: Pricing Decisions 18: Setting Price 19: Managing External Forces 20: Marketing
Planning & Strategy Appendix: Marketing to the Connected Customer

CANADIANA
PROBLEMS IN CANADIAN MARKETING
Marketing Classics Press

THE COMPLETE IDIOT'S GUIDE TO MARKETING, 2ND EDITION
PRICELESS POINTERS ON THE CLASSIC “FOUR P’S”—PRODUCT, PLACE, PRICE, AND PROMOTION
Penguin From online marketing to old-fashioned word-of-mouth, readers will ﬁnd a comprehensive update on key marketing basics, as
well as such topics as: € Guerilla marketing € Marketing to Boomers and Latinos € Online marketing € Targeted-but-aﬀordable direct
mail € Sample marketing plans for several types of small businesses (as well as a couple of larger projects) € Practical, do-it-yourself
distribution strategies € Analysis of business segments and trends, and much more.

THE COMPLETE IDIOT'S GUIDE TO SOCIAL MEDIA MARKETING, 2ND EDITION
HARNESS THE POWER OF FACEBOOK, TWITTER, LINKEDIN, YOUTUBE, AND OTHER SOCIAL SITES TO PROMOTE
YOUR PRODUCT OR SERVICE
Penguin Covers cutting-edge techniques for small and large businesses alike. Author is an in-demand consultant with strong media
connections.

MARKETING IN CANADA
DIGITAL AND SOCIAL MEDIA MARKETING
A RESULTS-DRIVEN APPROACH
Routledge Digital and Social Media Marketing: A Results-Driven Approach is an exciting new industry-led, research-informed and
results-driven guide to digital commerce. Its examples draw from SMEs and from Europe to oﬀer a unique perspective for those
learning about digital marketing and, having been developed in close collaboration with the Search Engine Marketing Trade
Association (SEMTA), it is a reliable source of prevailing industry standards for practitioners at the cutting edge of their trade. Unlike
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other digital marketing texts, this accessible textbook gives special consideration to the ethical challenges raised by an increasingly
digital world. Equally unique is the book’s Digital Business Maturity Model, which oﬀers organisations a clear roadmap for
understanding their relative levels of technology adoption. Embracing the true spirit of Digital and Social Media Marketing, the book
will be the ﬁrst of its kind in this ﬁeld with digital learning materials, case studies and exercises available in a supporting Massive
Open Online Course (MOOC). The MOOC will enhance learners’ experience and create an interactive international learning community.
This book will provide a hands on, accessible and user friendly platform to turn skills and knowledge into strategic advantage. Ideal for
postgraduate learners, instructors interested in providing a unique and up-to-date learning experience and for SMEs and practitioners
aiming to be at the cutting edge of Digital and Social Media Marketing.

CANADIAN MARKETING IN ACTION, SECOND EDITION. INSTRUCTOR'S MANUAL
Scarborough, Ont. : Prentice-Hall Canada

DIRECT MARKETING GUIDE TO CANADA
DIANE Publishing Walks you through the direct marketing process. References hundreds of "next-step" resources. Includes actual case
studies of U.S. companies currently taking advantage of the Canadian marketplace. Covers: the market research process; the direct
marketing process; pricing, selling, and shipping the product; and accounting and legal issues. Extensive information on U.S. Postal
Services resources for inexpensive shipping to Canada. Comprehensive!

PRINTERS' INK; THE ... MAGAZINE OF ADVERTISING, MANAGEMENT AND SALES
FUNDAMENTALS OF PUBLIC RELATIONS AND MARKETING COMMUNICATIONS IN CANADA
University of Alberta Experts in public relations, marketing, and communications have created the most comprehensive textbook
speciﬁcally for Canadian students and instructors. Logically organized to lead students from principles to their application—and
generously supplemented with examples and case studies—the book features chapters on theory, history, law, ethics, research
methods, planning, writing, marketing, advertising, media, and government relations, as well as digital, internal, and crisis
communications. Chapters open with learning objectives and conclude with lists of key terms, review and discussion questions,
activities, and recommended resources. Fundamentals of Public Relations and Marketing Communications in Canada will be essential
in post-secondary classes and will serve as a valuable reference for established professionals and international communicators
working in Canada. Contributors: Colin Babiuk, Sandra L. Braun, Wendy Campbell, John E.C. Cooper, Marsha D’Angelo, Ange Frymire
Fleming, Mark Hunter LaVigne, Danielle Lemon, Allison G. MacKenzie, Sheridan McVean, Charles Pitts, David Scholz, Jeﬀ Scott,
Charmane Sing, Amy Thurlow, Carolyne Van Der Meer, Ashleigh VanHouten, Cynthia Wrate, and Anthony R. Yue. Sponsor: Hill +
Knowlton Strategies

MARKETING
AN INTRODUCTION
Prentice Hall How do we get you moving? By placing you-the customer-in the driver's seat. "Marketing" introduces the leading
marketing thinking on how "customer value "is the driving force behind every marketing strategy. Fasten your seatbelt. Your learning
journey starts here! www.prenhall.com/kotler

MARKETING
POLITICAL MARKETING IN THE 2019 CANADIAN FEDERAL ELECTION
Springer Nature This book explores the 2019 Canadian Federal Election through a political marketing framework. Justin Trudeau’s
leadership appeal, coupled with the diﬀerentiation of Canadian politics from American politics over recent elections, has contributed to
a spike in interest for politics in the Canadian context. This collection provides in-depth quantitative and qualitative research of
diﬀerent aspects of this election, including the attempted re-branding of the Conservative Party under Andrew Scheer, the marketing
of the NDP with the selection of the ﬁrst visible minority party leader in Canadian history, the political marketing of the Bloc
Québécois, Green Party, and People’s Party and, foremost perhaps, the brand maintenance of Trudeau and the Liberal Party of
Canada. The book also looks at campaign marketing, and considers how the parties in this election utilized market intelligence,
consumer data and vote targeting, and wedge issues during the campaign.

PRINCIPLES OF MARKETING
Ingram

SOCIAL MARKETING
CHANGING BEHAVIORS FOR GOOD
SAGE Publications Turning Principle into Practice Social Marketing: Changing Behaviors for Good is the deﬁnitive textbook for the
planning and implementation of programs designed to inﬂuence social change. No other text is as comprehensive and foundational
when it comes to taking key marketing principles and applying them to campaigns and eﬀorts to inﬂuence social action. Nancy R. Lee
(a preeminent lecturer, consultant, and author in social marketing) and Philip Kotler (an inﬂuential individual in the ﬁeld who coined
the term “social marketing” in 1971 with Gerald Zaltman) demonstrate how traditional marketing principles and techniques are
successfully applied to campaigns and eﬀorts to improve health, decrease injuries, protect the environment, build communities and
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enhance ﬁnancial well-being. The Fifth Edition contains more than 26 new cases highlighting the 10 step planning model, and a new
chapter describing major theories, models and frameworks that inform social marketing strategies and inspire social marketers.

MARKETING RESEARCH
THE IMPACT OF THE INTERNET
Thomson South-Western Marketing Research provides comprehensive information on both the quantitative methods used in
marketing research and the many considerations a manager faces when interpreting and using market research ﬁndings. Marketing
research hot topics are featured, including competitive intelligence, published secondary data and the Internet, and marketing
research suppliers and users. Each chapter helps you explore ethical dilemmas related to the topics discussed, the uses and needs for
marketing research across business functions, and how to use the Internet to gather marketing research data in an eﬃcient, costeﬀective manner. By focusing on the managerial aspects of marketing research, this book provides you with both the tools to conduct
marketing research, as well as those to interpret the results and use them eﬀectively as a manager.

MARKETING FLORIDA VEGETABLES
MISCELLANEOUS BULLETINS ON DAIRY MARKETING, U.S.
MARKETING CANADA'S ENERGY
A STRATEGY FOR SECURITY IN OIL AND GAS
James Lorimer & Company Written in the early 1980s, author I.A. McDougall shows that as an import-dependent country, Canada was
ill-prepared for possible disruptions in its oil supply. McDougall envisioned a future in which superpower rivalry over dwindling world
reserves, coupled with rationing of supply by OPEC members and volatility in the Persian Gulf, would make Canada's dependence on
foreign oil increasingly precarious. He asserted that the contemporary Liberal government's National Energy Program was a usueful
ﬁrst step in promotion an independent energy strategy. Marketing Canada's Energy is a passionate addition to the lively debate over
Canada's independence during the 1980s.

WHISKY
TECHNOLOGY, PRODUCTION AND MARKETING
Elsevier Whisky: Technology, Production and Marketing explains in technical terms the science and technology of producing whisky,
combined with information from industry experts on successfully marketing the product. World experts in Scotch whisky provide
detailed insight into whisky production, from the processing of raw materials to the fermentation, distillation, maturation, blending,
production of co-products, and quality testing, as well as important information on the methodology used for packaging and marketing
whisky in the twenty-ﬁrst century. No other book covers the entire whisky process from raw material to delivery to market in such a
comprehensive manner and with such a high level of technical detail. Only available work to cover the entire whisky process from raw
material to delivery to the market in such a comprehensive manner Includes a chapter on marketing and selling whisky Foreword
written by Alan Rutherford, former Chairman and Managing Director of United Malt and Grain Distillers Ltd.

FOUNDATIONS OF MARKETING
MARKETING GUIDEBOOK FOR SMALL AIRPORTS
Transportation Research Board "TRB's Airport Cooperative Research Program (ACRP) Report 28: Marketing Guidebook for Small
Airports explores development of a marketing program for general aviation or commercial service airports on a small or minimal
budget"--Publisher's description.

THE MARKETING OF WHOLE MILK
PROCEEDINGS OF THE 1979 ACADEMY OF MARKETING SCIENCE (AMS) ANNUAL CONFERENCE
Springer This volume includes the full proceedings from the 1979 Academy of Marketing Science (AMS) Annual Conference held in
Miami, Florida. It provides a variety of quality research in the ﬁelds of marketing theory and practice in areas such as consumer
behaviour, marketing management, marketing education and international marketing, among others. Founded in 1971, the Academy
of Marketing Science is an international organization dedicated to promoting timely explorations of phenomena related to the science
of marketing in theory, research, and practice. Among its services to members and the community at large, the Academy oﬀers
conferences, congresses and symposia that attract delegates from around the world. Presentations from these events are published in
this Proceedings series, which oﬀers a comprehensive archive of volumes reﬂecting the evolution of the ﬁeld. Volumes deliver cuttingedge research and insights, complimenting the Academy’s ﬂagship journals, the Journal of the Academy of Marketing Science (JAMS)
and AMS Review. Volumes are edited by leading scholars and practitioners across a wide range of subject areas in marketing science.

MARKETING INFORMATION GUIDE
SPORTS MARKETING
A STRATEGIC PERSPECTIVE, 5TH EDITION
Routledge Now in a fully revised and updated 5th edition, Sports Marketing: A Strategic Perspective is the most authoritative,
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comprehensive and engaging introduction to sports marketing currently available. It is the only introductory textbook to adopt a
strategic approach, explaining clearly how every element of the marketing process should be designed and managed, from goalsetting and planning to implementation and control. Covering all the key topics in the sports marketing curriculum, including
consumer behavior, market research, promotions, products, pricing, sponsorship, business ethics, technology and e-marketing, the
book introduces core theory and concepts, explains best practice, and surveys the rapidly-changing, international sports business
environment. Every chapter contains extensive real-world case studies and biographies of key industry ﬁgures and challenging review
exercises which encourage the reader to reﬂect critically on their own knowledge and professional practice. The book’s companion
website oﬀers additional resources for instructors and students, including an instructors' guide, test bank, presentation slides and
useful weblinks. Sports Marketing: A Strategic Perspective is an essential foundation for any sports marketing or sports business
course, and an invaluable reference for any sports marketing practitioner looking to improve their professional practice.

PRINCIPLES OF INTEGRATED MARKETING COMMUNICATIONS
AN EVIDENCE-BASED APPROACH
Cambridge University Press Marketing in the digital age poses major challenges for traditional and established practices of
communication. To help readers meet these challenges Principles of Integrated Marketing Communications: An Evidence-based
Approach provides a comprehensive foundation to the principles and practices of integrated marketing communications (IMC). It
examines a variety of traditional and digital channels used by professionals to create wide-reaching and eﬀective campaigns that are
adapted for the aims of their organisations. This edition has been thoroughly revised and each chapter includes: case studies of
signiﬁcant and award-winning campaigns from both Australian and international brands that illustrate the application of explored
concepts; discussion and case study questions that enable readers to critically evaluate concepts and campaigns; a managerial
application section that illustrates how concepts can be applied eﬀectively in a real situation; a 'further thinking' section that expands
knowledge of advanced concepts and challenges readers to think more broadly about IMC.

REPORT UPON CO-OPERATION AND MARKETING
MARKETING
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