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KEY=MUST - JANIAH ESCOBAR
HBR's 10 Must Reads on Strategic Marketing (with featured article
"Marketing Myopia," by Theodore Levitt) Harvard Business Review Press Stop
pushing products—and start cultivating relationships with the right customers. If you
read nothing else on marketing that delivers competitive advantage, read these 10
articles. We’ve combed through hundreds of articles in the Harvard Business Review
archive and selected the most important ones to help you reinvent your marketing
by putting it—and your customers—at the center of your business. Leading experts
such as Ted Levitt and Clayton Christensen provide the insights and advice you need
to: Figure out what business you’re really in Create products that perform the jobs
people need to get done Get a bird’s-eye view of your brand’s strengths and
weaknesses Tap a market that’s larger than China and India combined Deliver
superior value to your B2B customers End the war between sales and marketing
HBR's 10 Must Reads on Strategic Marketing (with featured article
ÒMarketing Myopia,Ó by Theodore Levitt) Harvard Business Review Press NEW
from the bestselling HBR’s 10 Must Reads series. Stop pushing products—and start
cultivating relationships with the right customers. If you read nothing else on
marketing that delivers competitive advantage, read these 10 articles. We’ve
combed through hundreds of articles in the Harvard Business Review archive and
selected the most important ones to help you reinvent your marketing by putting
it—and your customers—at the center of your business. Leading experts such as Ted
Levitt and Clayton Christensen provide the insights and advice you need to: • Figure
out what business you’re really in • Create products that perform the jobs people
need to get done • Get a bird’s-eye view of your brand’s strengths and weaknesses •
Tap a market that’s larger than China and India combined • Deliver superior value to
your B2B customers • End the war between sales and marketing Looking for more
Must Read articles from Harvard Business Review? Check out these titles in the
popular series: HBR’s 10 Must Reads: The Essentials HBR’s 10 Must Reads on
Communication HBR’s 10 Must Reads on Collaboration HBR’s 10 Must Reads on
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Innovation HBR’s 10 Must Reads on Leadership HBR’s 10 Must Reads on Making
Smart Decisions HBR’s 10 Must Reads on Managing Yourself HBR’s 10 Must Reads on
Teams Hbr's 10 Must Reads on Strategic Marketing (with Featured Article
"marketing Myopia," by Theodore Levitt) HBR's 10 Must Reads Increase your
marketing impact and deliver competitive advantage. These deﬁnitive Harvard
Business Review articles will help you build relationships with proﬁtable customers,
distinguish your oﬀerings from others, and coordinate fruitfully with your partners in
sales. HBR's 10 Must Reads for Sales and Marketing Collection (5 Books)
Harvard Business Press Stop pushing products. Start empowering your salespeople
cultivating relationships with the right customers. In today's economy, companies
are ﬁghting tooth and nail for their customers' attention. Hyper-informed buyers with
more options are making purchasing decisions faster than ever. How can you
optimize your marketing operations and sales teams and so your oﬀerings can get
through and rise to the top? HBR's 10 Must Reads for Sales and Marketing Collection
oﬀers the ideas and strategies to help you get there. Included in this set are HBR's
10 Must Reads on Sales, HBR's 10 Must Reads on Strategic Marketing, HBR's 10 Must
Reads on Communication, HBR's 10 Must Reads on Negotiation, and HBR's 10 Must
Reads on Public Speaking and Presenting. This compilation oﬀers insights from
world-class experts on the topics including enhancing the joint performance of sales
and marketing; motivating your sales force; getting a clear view of your brand's
strengths and weaknesses; setting the stage for a successful negotiation; and
communicating with clarity and impact. It includes ﬁfty articles selected by HBR's
editors from renowned thought leaders such as Andris Zoltners, Theodore Levitt, and
Deborah Tannen, and features the indispensable article "How to Give a Killer
Presentation" by Chris Anderson. It's time to establish, sustain, and extend your next
groundbreaking sales and marketing initiative. HBR's 10 Must Reads for Sales and
Marketing Collection will lead you there. HBR's 10 Must Reads paperback series is
the deﬁnitive collection of books for new and experienced leaders alike. Leaders
looking for the inspiration that big ideas provide, both to accelerate their own growth
and that of their companies, should look no further. HBR's 10 Must Reads series
focuses on the core topics that every ambitious manager needs to know: leadership,
strategy, change, managing people, and managing yourself. Harvard Business
Review has sorted through hundreds of articles and selected only the most essential
reading on each topic. Each title includes timeless advice that will be relevant
regardless of an ever‐changing business environment. HBR's 10 Must Reads on
Strategy (including featured article "What Is Strategy?" by Michael E.
Porter) Harvard Business Press Is your company spending too much time on
strategy development—with too little to show for it? If you read nothing else on
strategy, read these 10 articles (featuring “What Is Strategy?” by Michael E. Porter).
We've combed through hundreds of Harvard Business Review articles and selected
the most important ones to help you catalyze your organization's strategy
development and execution. HBR's 10 Must Reads on Strategy will inspire you to:
Distinguish your company from rivals Clarify what your company will and won't do
Craft a vision for an uncertain future Create blue oceans of uncontested market
space Use the Balanced Scorecard to measure your strategy Capture your strategy
in a memorable phrase Make priorities explicit Allocate resources early Clarify
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decision rights for faster decision making This collection of best-selling articles
includes: featured article "What Is Strategy?" by Michael E. Porter, "The Five
Competitive Forces That Shape Strategy," "Building Your Company's Vision,"
"Reinventing Your Business Model," "Blue Ocean Strategy," "The Secrets to
Successful Strategy Execution," "Using the Balanced Scorecard as a Strategic
Management System," "Transforming Corner-Oﬃce Strategy into Frontline Action,"
"Turning Great Strategy into Great Performance," and "Who Has the D? How Clear
Decision Roles Enhance Organizational Performance." HBR's 10 Must Reads
Ultimate Boxed Set (14 Books) Harvard Business Press You want the most
important ideas on management all in one place. Now you can have them--in a set of
HBR's 10 Must Reads, available as a 14-volume paperback boxed set or as an ebook
set. We've combed through hundreds of Harvard Business Review articles on topics
such as emotional intelligence, communication, change, leadership, strategy,
managing people, and managing yourself and selected the most important ones to
help you maximize your own and your organization's performance. The HBR's 10
Must Reads Ultimate Boxed Set includes 14 bestselling collections: HBR's 10 MustReads on Leadership; HBR's 10 Must-Reads on Emotional Intelligence; HBR's 10
Must-Reads on Managing Yourself; HBR's 10 Must-Reads on Strategy; HBR's 10 MustReads on Change Management; HBR's 10 Must-Reads on Managing People; HBR's 10
Must Reads: The Essentials; HBR's 10 Must-Reads on Communication; HBR's 10
Must-Reads on Managing Across Cultures; HBR's 10 Must-Reads on Strategic
Marketing; HBR's 10 Must-Reads on Teams; HBR's 10 Must-Reads on Innovation;
HBR's 10 Must-Reads on Making Smart Decisions; and HBR's 10 Must-Reads on
Collaboration. The HBR's 10 Must Reads Ultimate Boxed Set makes a smart gift for
your team, colleagues, or clients. HBR's 10 Must Reads series is the deﬁnitive
collection of ideas and best practices for aspiring and experienced leaders alike.
These books oﬀer essential reading selected from the pages of Harvard Business
Review on topics critical to the success of every manager. Each book is packed with
advice and inspiration from leading experts such as Clayton Christensen, Peter
Drucker, Rosabeth Moss Kanter, John Kotter, Michael Porter, Daniel Goleman,
Theodore Levitt, and Rita Gunther McGrath. HBR's 10 Must Reads on
Communication (with featured article "The Necessary Art of Persuasion,"
by Jay A. Conger) Harvard Business Press The best leaders know how to
communicate clearly and persuasively. How do you stack up?If you read nothing else
on communicating eﬀectively, read these 10 articles. We’ve combed through
hundreds of articles in the Harvard Business Review archive and selected the most
important ones to help you express your ideas with clarity and impact—no matter
what the situation. Leading experts such as Deborah Tannen, Jay Conger, and Nick
Morgan provide the insights and advice you need to: Pitch your brilliant
idea—successfully Connect with your audience Establish credibility Inspire others to
carry out your vision Adapt to stakeholders’ decision-making style Frame goals
around common interests Build consensus and win support What is Marketing?
Harvard Business Press This book explores what marketing is and how an enterprise
can diﬀerentiate itself from others in attracting and retaining customers. The book is
organized according to the design of the ﬁrst-year marketing course in the two-year
MBA program at the Harvard Business School. Each chapter of the book is written by
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HBS faculty and used by MBA students in preparation for classroom participation.
The book consists of three parts: the analysis of marketing opportunities, the
formulation of marketing strategy, and the execution of that strategy. Strategic
Marketing Concepts and Cases Routledge This book is a unique collection of
comprehensive cases that explore concepts and issues surrounding strategic
marketing. Chapters explain what strategic marketing is, and then discuss strategic
segmentation, competitive positioning, and strategies for growth, corporate
branding, internal brand management, and corporate reputation management. With
case studies from a broad range of global contexts and industries, including Burger
King, FedEx, and Twitter, readers will gain a working knowledge of developing and
applying market-driven strategy. Through case analysis, students will learn to:
examine the role of corporate, business, and marketing strategy in strategic
marketing; recognize the implications of markets on competitive space with an
emphasis on competitive positioning and growth; interpret the various elements of
marketing strategy and apply them to a particular real-world situation; apply sound
decision-making strategies and analytical frameworks to speciﬁc strategic marketing
problems and issues; apply ethical frameworks to strategic marketing situations.
Strategic Marketing: Concepts and Cases is ideal for advanced undergraduate and
postgraduate students, as well as those studying for an MBA or executive courses in
strategic marketing or marketing management. HBR's 10 Must Reads on
Leadership 2-Volume Collection Harvard Business Press If you read nothing else
on leadership, read these deﬁnitive articles from Harvard Business Review.
Leadership skills are not innate--they can be acquired and honed. HBR's 10 Must
Reads on Leadership 2-Volume Collection provides enduring ideas and practical
advice on how to harness inspiring, transformational leadership qualities and
spearhead change. Bringing together HBR's 10 Must Reads on Leadership, Vol. 1 and
HBR's 10 Must Reads on Leadership, Vol. 2, this collection includes twenty articles
selected by HBR's editors and features the indispensable article "What Makes an
Eﬀective Executive" by Peter F. Drucker. From timeless classics to the latest gamechanging ideas from thought leaders Jim Collins, Daniel Goleman, John Kotter, and
more, HBR's 10 Must Reads on Leadership 2-Volume Collection will inspire you to:
Identify areas for personal growth Develop a more dynamic and sophisticated
communication style Transform yourself from a problem solver to an agenda setter
Embrace the challenges of adaptive work Draw strength from adversity Build trust
with and among your fellow employees Inspire others to give their all HBR's 10 Must
Reads paperback series is the deﬁnitive collection of books for new and experienced
leaders alike. Leaders looking for the inspiration that big ideas provide, both to
accelerate their own growth and that of their companies, should look no further.
HBR's 10 Must Reads series focuses on the core topics that every ambitious manager
needs to know: leadership, strategy, change, managing people, and managing
yourself. Harvard Business Review has sorted through hundreds of articles and
selected only the most essential reading on each topic. Each title includes timeless
advice that will be relevant regardless of an ever‐changing business environment.
HBR's 10 Must Reads on Strategy for Healthcare (featuring articles by
Michael E. Porter and Thomas H. Lee, MD) Harvard Business Press Prepare for
an uncertain future with a solid vision and innovative practices. Is your healthcare
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organization spending too much time on strategy--with too little to show for it? If you
read nothing else on strategy, read these 10 articles. We've combed through
hundreds of Harvard Business Review articles and selected the most important ones
for healthcare professionals to help you catalyze your organization’s strategy
development and execution. Leading strategy experts, such as Michael E. Porter, Jim
Collins, W. Chan Kim, and Renee Mauborgne, provide the insights and advice you
need to: Understand how the rules of corporate competition translate to the
healthcare sector Craft a vision for an uncertain future Segment your market to
better serve diverse patient populations Achieve the best health outcomes--at the
lowest cost Learn what disruptive innovation means for healthcare Use the Balanced
Scorecard to measure your progress This collection of articles includes "What Is
Strategy?" by Michael E. Porter; "The Five Competitive Forces That Shape Strategy,"
by Michael E. Porter; "Health Care Needs Real Competition," by Leemore S. Dafny
and Thomas H. Lee; "Building Your Company's Vision," by Jim Collins and Jerry I.
Porras; "Reinventing Your Business Model," by Mark W. Johnson, Clayton M.
Christensen, and Henning Kagermann; "Will Disruptive Innovations Cure Health
Care?" by Clayton M. Christensen, Richard Bohmer, and John Kenagy; "Blue Ocean
Strategy," by W. Chan Kim and Renee Mauborgne; "Rediscovering Market
Segmentation," by Daniel Yankelovich and David Meer; "The Oﬃce of Strategy
Management," by Robert S. Kaplan and David P. Norton; and "The Strategy That Will
Fix Health Care," by Michael E. Porter and Thomas H. Lee. HBR's 10 Must Reads
Collection (12 Books) Harvard Business Review Press This essential,
comprehensive digital collection delivers the entire 12 books of the HBR’s 10 Must
Reads series with over 120 Harvard Business Review articles. With this essential
collection from Harvard Business Review, you’ll have the best management ideas
and advice all in one place. Now oﬀered as a comprehensive digital compilation, this
set includes the entire library of Harvard Business Review articles (more than 120 of
them) found in the HBR 10 Must Reads book series. From leadership and strategy to
innovation and marketing, no other collection oﬀers the top thinking from global
experts on today’s most essential management topics. The collection includes musthave articles on the following topics: Leadership, Managing Yourself, Strategy,
Managing People, Change Management, Communication, Innovation, Making Smart
Decisions, Teams, Collaboration, and Strategic Marketing. In addition, you’ll get
articles from the foundational HBR’s 10 Must Reads: The Essentials, which oﬀers
seminal pieces chosen by the editorial team at Harvard Business Review. Each book
is packed with enduring advice from the best minds in business such as: Michael
Porter, Clayton Christensen, Peter Drucker, John Kotter, Daniel Goleman, Jim Collins,
Ted Levitt, Gary Hamel, W. Chan Kim, Renée Mauborgne and much more. The HBR’s
10 Must Reads Collection includes: HBR’s 10 Must Reads: The Essentials This book
brings together the best thinking from management’s most inﬂuential experts. Once
you’ve read these deﬁnitive articles, you can delve into each core topic the series
explores: managing yourself, managing people, leadership, strategy, and change
management. HBR’s 10 Must Reads on Managing Yourself The path to your
professional success starts with a critical look in the mirror. Here’s how to stay
engaged throughout your 50-year work life, tap into your deepest values, solicit
candid feedback, replenish your physical and mental energy, and rebound from
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tough times. This book includes the bonus article “How Will You Measure Your Life?”
by Clayton M. Christensen. HBR’s 10 Must Reads on Managing People Managing your
employees is fraught with challenges, even if you’re a seasoned pro. Boost their
performance by tailoring your management styles to their temperaments, motivating
with responsibility rather than money, and fostering trust through solicited input.
This book includes the bonus article “Leadership That Gets Results,” by Daniel
Goleman. HBR’s 10 Must Reads on Leadership Are you an extraordinary leader—or
just a good manager? Learn how to motivate others to excel, build your team’s
conﬁdence, set direction, encourage smart risk-taking, credit others for your
success, and draw strength from adversity. This book includes the bonus article
“What Makes an Eﬀective Executive,” by Peter F. Drucker. HBR’s 10 Must Reads on
Strategy Is your company spending too much time on strategy development, with
too little to show for it? Discover what it takes to distinguish your company from
rivals, clarify what it will (and won’t) do, create blue oceans of uncontested market
space, and make your priorities explicit so employees can realize your vision. This
book includes the bonus article “What Is Strategy?” by Michael E. Porter. HBR’s 10
Must Reads on Change Management Most companies’ change initiatives fail—but
yours can beat the odds. Learn how to overcome addiction to the status quo,
establish a sense of urgency, mobilize commitment and resources, silence
naysayers, minimize the pain of change, and motivate change even when business is
good. This book includes the bonus article “Leading Change,” by John P. Kotter.
HBR’s 10 Must Reads on Innovation To innovate proﬁtably, you need more than just
creativity. Learn how to decide which ideas are worth pursuing, innovate through the
front lines, tailor your eﬀorts to meet customer’s needs, and avoid classic pitfalls.
This book includes the bonus article “The Discipline of Innovation” by Peter F.
Drucker. HBR’s 10 Must Reads on Communication The best leaders know how to
communicate clearly and persuasively. From connecting with the audience and
establishing credibility to inspiring others to carry out your vision, get the skills you
need to express your ideas with clarity and impact—no matter what the situation.
This book includes the bonus article “The Necessary Art of Persuasion” by Jay A.
Conger. HBR’s 10 Must Reads on Collaboration Join forces with others inside and
outside your organization to solve your toughest problems. Learn how to forge
strong relationships, build a collaborative culture, and manage conﬂict wisely. This
book includes the bonus article “Social Intelligence and the Biology of Leadership” by
Daniel Goleman and Richard Boyatzis. HBR’s 10 Must Reads on Strategic Marketing
Reinvent your marketing by putting it—and your customers—at the center of your
business. Leading experts provide the insights and advice you need to ﬁgure out
what business you’re really in, uncover your brand’s strengths and weaknesses, and
end the war between sales and marketing. This book includes the bonus article
“Marketing Myopia” by Theodore Levitt. HBR’s 10 Must Reads on Making Smart
Decisions Discover why bad decisions happen to good managers—and how to make
better ones. Get the skills you need to make bold decisions that challenge the status
quo, support your decisions with data, and foster and address constructive criticism.
This book includes the bonus article “Before You Make that Big Decision …” by
Daniel Kahneman, Dan Lovallo, and Olivier Sibony. HBR’s 10 Must Reads on Teams
Most teams underperform. Yours can beat the odds. Learn how to boost team
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performance through mutual accountability, motivate large, diverse groups to tackle
complex projects, and increase your teams’ emotional intelligence. This book
includes the bonus article “The Discipline of Teams” by John R. Katzenbach and
Douglas K. Smith. About the HBR’s 10 Must Reads Series: HBR's 10 Must Reads
series is the deﬁnitive collection of ideas and best practices for aspiring and
experienced leaders alike. These books oﬀer essential reading selected from the
pages of Harvard Business Review on topics critical to the success of every manager.
Each book is packed with advice and inspiration from the best minds in business.
Reinvent Your Business Model How to Seize the White Space for
Transformative Growth Harvard Business Press Named a Top 10 Business
Strategy Book of 2018 by Inc. magazine In his pioneering book Seizing the White
Space, Mark W. Johnson argued that business model innovation is the most proven
path to transformational growth. Since then, Uber, Airbnb, and other startups have
disrupted whole industries; incumbents such as Blockbuster, Sears, Toys "R" Us, and
BlackBerry have fallen by the wayside; and digital transformation has become one of
the business world's hottest (and least understood) slogans. Nearly a decade later,
the art and science of business model innovation is more relevant than ever. In this
revised, updated, and newly titled edition, Johnson provides an eminently practical
framework for understanding how a business model actually works. Identifying its
four fundamental building blocks, he lays out a structured and repeatable process for
reinventing an existing business model or creating a new one and then incubating
and scaling it into a proﬁtable and thriving enterprise. In a new chapter on digital
transformation, he shows how serial transformers like Amazon leverage business
model innovation so successfully. With rich new case studies of companies that have
achieved new success and postmortems of those that haven't, Reinvent Your
Business Model will show you how to: Determine if and when your organization
needs a new business model Identify powerful new opportunities to serve your
existing customers in existing markets Reach entirely new customers and create
new markets through disruptive business models and products Seize opportunities
for growth opened up by tectonic shifts in market demand, government policy, and
technologies Make business model innovation a more predictable discipline inside
your organization Business model innovation has the power to reshape whole
industries--including retail, aviation, media, and technology--redistributing billions of
dollars of value. This book gives you the tools to reshape your own company for
enduring success. Reinvent Your Business Model is the strategic innovation playbook
you need now and in the future. HBR's 10 Must Reads on Entrepreneurship and
Startups (featuring Bonus Article “Why the Lean Startup Changes
Everything” by Steve Blank) Harvard Business Press The best entrepreneurs
balance brilliant business ideas with a rigorous commitment to serving their
customers' needs. If you read nothing else on entrepreneurship and startups, read
these 10 articles by experts in the ﬁeld. We've combed through hundreds of articles
in the Harvard Business Review archive and selected the most important ones to
help you build your company for enduring success. Leading experts and practitioners
such as Clayton Christensen, Marc Andreessen, and Reid Hoﬀman provide the
insights and advice that will inspire you to: Understand what makes entrepreneurial
leaders tick Know what matters in a great business plan Adopt lean startup practices
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such as business model experimentation Be prepared for the race for scale in Silicon
Valley Better understand the world of venture capital--and know what you'll get
along with VC funding Take an alternative approach to entrepreneurship: buy an
existing business and run it as CEO This collection of articles includes "Hiring an
Entrepreneurial Leader," by Timothy Butler; "How to Write a Great Business Plan," by
William A. Sahlman; "Why the Lean Start-Up Changes Everything," by Steve Blank;
"The President of SRI Ventures on Bringing Siri to Life," by Norman Winarsky; "In
Search of the Next Big Thing," an interview with Marc Andreessen by Adi Ignatius;
"Six Myths About Venture Capitalists," by Diane Mulcahy; "Chobani's Founder on
Growing a Start-Up Without Outside Investors," by Hamdi Ulukaya; "Network Eﬀects
Aren’t Enough," by Andrei Hagiu and Simon Rothman; "Blitzscaling," an interview
with Reid Hoﬀman by Tim Sullivan; "Buying Your Way into Entrepreneurship," by
Richard S. Ruback and Royce Yudkoﬀ; and "The Founder's Dilemma," by Noam
Wasserman. HBR's 10 Must Reads on Nonproﬁts and the Social Sectors
(featuring "What Business Can Learn from Nonproﬁts" by Peter F. Drucker)
Harvard Business Press Nonproﬁts and the social sectors are taking on an increasing
share of the world's most vital work. Make sure your organization is ready for the
challenge. If you read nothing else on nonproﬁts and the social sectors, read these
10 articles. We've combed through hundreds of Harvard Business Review articles
and selected the most important ones to help you align your organization's mission
and strategy, deliver immediate impact, and create lasting change. This book will
inspire you to: Choose the right problem to solve Understand when the best
practices of for-proﬁts don't apply Assemble an engaged and goal-driven board of
directors Make the most of for-proﬁt initiatives and corporate partnerships Drive
demand, scale up, and be ready to change course Learn from the success stories of
the world's most respected nonproﬁt leaders This collection of articles includes
"Lofty Missions, Down-to-Earth Plans," by V. Kasturi Rangan; "What Business Can
Learn from Nonproﬁts," by Peter F. Drucker; "Life's Work: An Interview with Desmond
Tutu"; "Are You Solving the Right Problem?" by Dwayne Spradlin; "Life's Work: An
Interview with George Mitchell"; "Enterprising Nonproﬁts," by J. Gregory Dees; "Life's
Work: An Interview with Wynton Marsalis"; "State Street's CEO on Creating
Employment for At-Risk Youths," by Joseph Hooley; "Life's Work: An Interview with
Salman Khan"; "Do Better at Doing Good," by V. Kasturi Rangan, Sohel Karim, and
Sheryl K. Sandberg; "AEI's President on Measuring the Impact of Ideas," by Arthur C.
Brooks; "Life's Work: An Interview with Michelle Bachelet"; "The New Work of the
Nonproﬁt Board," by Barbara E. Taylor, Richard P. Chait, and Thomas P. Holland;
"Life's Work: An Interview with Bill T. Jones"; "Reaching the World's Poorest
Consumers," by Muhammad Yunus, Frederic Dalsace, David Menasce, and Benedicte
Faivre-Tavignot; "Life's Work: An Interview with Muhammad Yunus"; and "Audacious
Philanthropy: Lessons from 15 World-Changing Initiatives," by Susan Wolf Ditkoﬀ and
Abe Grindle. The Future of Marketing Strategies from 15 Leading Brands on
How Authenticity, Relevance, and Transparency Will Help You Survive the
Age of the Customer FT Press Reinvent marketing for your radically new
environment: smarter, faster, more agile, more customer-driven! In this "by
marketers, for marketers" primer, Nicholas Johnson oﬀers evidence-based guidance
for transforming what you do, and how you do it. The Future of Marketing shows how
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to anticipate and respond to relentless change in channels, media options,
organizational relationships, technologies, markets, products, services – and most
important of all, customers. Johnson investigates each key emerging trend marketers
are facing, from shifting customer expectations and fragmenting media landscapes
to the challenge of synthesizing vast troves of data into actionable knowledge. He
explains how these trends are eradicating ‘marketing’ as we know it, and helps you
respond by refashioning organizational structures, marketing campaigns, marketer
roles, and much more. You’ll learn how to: ¿ Move from "campaigning" to storytelling
and authentic conversations ¿ Achieve true ‘real-time marketing" and greater agility
throughout the marketing function ¿ Migrate from big TV buys to a pervasive multichannel/omni-channel approach ¿ Accelerate marketing processes, eliminate
bureaucracy, and optimize agility ¿ Mitigate risk when everything’s moving at
lightspeed ¿ And much more Johnson supports his recommendations by taking you
behind the scenes with some of the world’s top marketing teams, at companies
including L’Oreal, Old Navy, Time Warner, Adidas, HP, McDonalds, Wells Fargo, and
Universal. These highly-successful marketers have recognized that they too must
change to ﬂourish in a radically new environment. Johnson shows how they’re
planning and executing those changes – and how you can, too. Whether you’re a
marketing executive, strategist, or manager, The Future of Marketing oﬀers what
your organization needs most: a clear path forward. Playing to Win How Strategy
Really Works Harvard Business Press Explains how companies must pinpoint
business strategies to a few critically important choices, identifying common
blunders while outlining simple exercises and questions that can guide day-to-day
and long-term decisions. HBR's 10 Must Reads The Essentials Harvard Business
Press Change is the one constant in business, and we must adapt or face
obsolescence. Yet certain challenges never go away. That's what makes this book
"must read." These are the 10 seminal articles by management's most inﬂuential
experts, on topics of perennial concern to ambitious managers and leaders hungry
for inspiration--and ready to run with big ideas to accelerate their own and their
companies' success. If you read nothing else - full stop - read: Michael Porter on
creating competitive advantage and distinguishing your company from rivals John
Kotter on leading change through eight critical stages Daniel Goleman on using
emotional intelligence to maximize performance Peter Drucker on managing your
career by evaluating your own strengths and weaknesses Clay Christensen on
orchestrating innovation within established organizations Tom Davenport on using
analytics to determine how to keep your customers loyal Robert Kaplan and David
Norton on measuring your company's strategy with the Balanced Scorecard
Rosabeth Moss Kanter on avoiding common mistakes when pushing innovation
forward Ted Levitt on understanding who your customers are and what they really
want C. K. Prahalad and Gary Hamel on identifying the unique, integrated systems
that support your strategy HBR's 10 Must Reads Boxed Set (6 Books) (HBR's
10 Must Reads) Harvard Business Press You want the most important ideas on
management all in one place. Now you can have them—in a set of HBR's 10 Must
Reads. We've combed through hundreds of Harvard Business Review articles on
strategy, change leadership, managing people, and managing yourself and selected
the most important ones to help you maximize your performance. This six-title
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collection includes only the most critical articles from the world’s top management
experts, curated from Harvard Business Review’s rich archives. We’ve done the work
of selecting them so you won’t have to. These books are packed with enduring
advice from the best minds in business such as: Michael Porter, Clayton Christensen,
Peter Drucker, John Kotter, Daniel Goleman, Jim Collins, Ted Levitt, Gary Hamel, W.
Chan Kim, Renée Mauborgne and much more. The HBR’s 10 Must Reads Boxed Set
includes: HBR’s 10 Must Reads: The Essentials This book brings together the best
thinking from management’s most inﬂuential experts. Once you’ve read these
deﬁnitive articles, you can delve into each core topic the series explores: managing
yourself, managing people, leadership, strategy, and change management. HBR’s 10
Must Reads on Managing Yourself The path to your professional success starts with a
critical look in the mirror. Here’s how to stay engaged throughout your 50-year work
life, tap into your deepest values, solicit candid feedback, replenish your physical
and mental energy, and rebound from tough times. This book includes the bonus
article “How Will You Measure Your Life?” by Clayton M. Christensen. HBR’s 10 Must
Reads on Managing People Managing your employees is fraught with challenges,
even if you’re a seasoned pro. Boost their performance by tailoring your
management styles to their temperaments, motivating with responsibility rather
than money, and fostering trust through solicited input. This book includes the bonus
article “Leadership That Gets Results,” by Daniel Goleman. HBR’s 10 Must Reads on
Leadership Are you an extraordinary leader—or just a good manager? Learn how to
motivate others to excel, build your team’s conﬁdence, set direction, encourage
smart risk-taking, credit others for your success, and draw strength from adversity.
This book includes the bonus article “What Makes an Eﬀective Executive,” by Peter
F. Drucker. HBR’s 10 Must Reads on Strategy Is your company spending too much
time on strategy development, with too little to show for it? Discover what it takes to
distinguish your company from rivals, clarify what it will (and won’t) do, create blue
oceans of uncontested market space, and make your priorities explicit so employees
can realize your vision. This book includes the bonus article “What Is Strategy?” by
Michael E. Porter. HBR’s 10 Must Reads on Change Management Most companies’
change initiatives fail—but yours can beat the odds. Learn how to overcome
addiction to the status quo, establish a sense of urgency, mobilize commitment and
resources, silence naysayers, minimize the pain of change, and motivate change
even when business is good. This book includes the bonus article “Leading Change,”
by John P. Kotter. About the HBR’s 10 Must Reads Series: HBR's 10 Must Reads series
is the deﬁnitive collection of ideas and best practices for aspiring and experienced
leaders alike. These books oﬀer essential reading selected from the pages of
Harvard Business Review on topics critical to the success of every manager. Each
book is packed with advice and inspiration from the best minds in business. HBR's
10 Must Reads for CEOs (with bonus article "Your Strategy Needs a
Strategy" by Martin Reeves, Claire Love, and Philipp Tillmanns) Harvard
Business Press As CEO, you set the vision, the strategy, and the tone of your
organization. You establish priorities, anticipate and address challenges, champion
and lead change eﬀorts, set people up for success, and manage risk. Though you
may have a great senior executive team and a top-ﬂight board, the success of your
organization depends on your leadership. If you read nothing else on being an
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eﬀective chief executive, read these 10 articles by experts in the ﬁeld. We've
combed through hundreds of Harvard Business Review articles and selected the best
ones to help you toggle between long- and short-term views, manage risk and
innovation, and cultivate productive relationships with your staﬀ and your board.
This book will inspire you to: Navigate the changing global business environment
Customize your company's strategy to the environment you're working in Attract,
engage, and retain the best talent Anticipate and address legislative and regulatory
issues Sharpen your awareness of the tactical and soft skills you need to lead Adopt
a founder's mindset and build new oﬀerings, move into new markets, and create
next-generation solutions Manage and build relationships with your board--and your
shareholders This collection of articles includes "Your Strategy Needs a Strategy," by
Martin Reeves, Claire Love, and Philipp Tillmanns; "Managing Your Innovation
Portfolio," by Bansi Nagji and Geoﬀ Tuﬀ; "Leading Change: Why Transformation
Eﬀorts Fail," by John P. Kotter; "Reinventing Your Business Model," by Mark W.
Johnson, Clayton M. Christensen, and Henning Kagermann; "Leadership Is a
Conversation," by Boris Groysberg and Michael Slind; "Strategic Intent," by Gary
Hamel and C.K. Prahalad; "When Growth Stalls," by Matthew S. Olson, Derek van
Bever, and Seth Verry; "The Secrets to Successful Strategy Execution," by Gary L.
Neilson, Karla L. Martin, and Elizabeth Powers; "The Focused Leader," by Daniel
Goleman; "Managing Risks: A New Framework," by Robert S. Kaplan and Anette
Mikes; "21st-Century Talent Spotting," by Claudio Fernandez-Araoz; and "How CEOs
Can Work with an Active Board," by Ken Banta and Stephen D. Garrow. HBR's 10
Must Reads on Platforms and Ecosystems (with bonus article by "Why
Some Platforms Thrive and Others Don't" By Feng Zhu and Marco Iansiti)
Harvard Business Press Help your company adapt to the new rules of competition. If
you read nothing else on creating value with business platforms and ecosystems,
read these 10 articles. We've combed through hundreds of Harvard Business Review
articles and selected the most important ones to help you reap the rewards of
multisided platforms (MSPs)—or defend your company against these formidable
opponents. This book will inspire you to: Assess the threat of disruption from
platforms in your industry Decide whether and how to play with increasingly
powerful platform businesses Choose the right strategy for transforming your
product into a platform Harness network eﬀects to maximize value for the partners
in your ecosystem Shift from managing products to managing interactions Learn
when moving ﬁrst and growing fast will work—and when it won’t Manage winnertake-all dynamics This collection of articles includes "Pipelines, Platforms, and the
New Rules of Strategy," by Marshall W. Van Alstyne, Geoﬀrey G. Parker, and Sangeet
Paul Choudary; "Strategies for Two-Sided Markets," Thomas R. Eisenmann, Geoﬀrey
Parker, and Marshall W. Van Alstyne; "Finding the Platform in Your Product," by
Andrei Hagiu and Elizabeth Altman; "What's Your Google Strategy?," by Andrei Hagiu
and David B. Yoﬃe; "In the Ecosystem Economy, What’s Your Strategy?," by Michael
G. Jacobides; "Right Tech, Wrong Time," by Ron Adner and Rahul Kapoor; "Managing
Our Hub Economy," by Marco Iansiti and Karim R. Lakhani; "Why Some Platforms
Thrive and Others Don't," by Feng Zhu and Marco Iansiti; "Spontaneous
Deregulation," by Benjamin Edelman and Damien Geradin; "Alibaba and the Future
of Business," by Ming Zeng; and "Fixing Discrimination in Online Marketplaces," by
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Ray Fisman and Michael Luca. HBR's 10 Must Reads paperback series is the
deﬁnitive collection of books for new and experienced leaders alike. Leaders looking
for the inspiration that big ideas provide, both to accelerate their own growth and
that of their companies, should look no further. HBR's 10 Must Reads series focuses
on the core topics that every ambitious manager needs to know: leadership,
strategy, change, managing people, and managing yourself. Harvard Business
Review has sorted through hundreds of articles and selected only the most essential
reading on each topic. Each title includes timeless advice that will be relevant
regardless of an ever‐changing business environment. HBR's 10 Must Reads on
Innovation (with featured article ÒThe Discipline of Innovation,Ó by Peter
F. Drucker) Harvard Business Review Press NEW from the bestselling HBR’s 10
Must Reads series. To innovate proﬁtably, you need more than just creativity. Do you
have what it takes? If you read nothing else on inspiring and executing innovation,
read these 10 articles. We’ve combed through hundreds of articles in the Harvard
Business Review archive and selected the most important ones to help you innovate
eﬀectively. Leading experts such as Clayton Christensen, Peter Drucker, and
Rosabeth Moss Kanter provide the insights and advice you need to: • Decide which
ideas are worth pursuing • Innovate through the front lines—not just from the top •
Adapt innovations from the developing world to wealthier markets • Tweak new
ventures along the way using discovery-driven planning • Tailor your eﬀorts to meet
customers’ most pressing needs • Avoid classic pitfalls such as stiﬂing innovation
with rigid processes Looking for more Must Read articles from Harvard Business
Review? Check out these titles in the popular series: HBR’s 10 Must Reads: The
Essentials HBR’s 10 Must Reads on Communication HBR’s 10 Must Reads on
Collaboration HBR’s 10 Must Reads on Leadership HBR’s 10 Must Reads on Making
Smart Decisions HBR’s 10 Must Reads on Managing Yourself HBR’s 10 Must Reads on
Strategic Marketing HBR’s 10 Must Reads on Teams HBR's 10 Must Reads 2019
The Deﬁnitive Management Ideas of the Year from Harvard Business
Review (with bonus article "Now What?" by Joan C. Williams and Suzanne
Lebsock) (HBR's 10 Must Reads) Harvard Business Press A year's worth of
management wisdom, all in one place. We've reviewed the ideas, insights, and best
practices from the past year of Harvard Business Review to keep you up-to-date on
the most cutting-edge, inﬂuential thinking driving business today. With authors from
Thomas H. Davenport to Michael E. Porter and company examples from Facebook to
DHL, this volume brings the most current and important management conversations
right to your ﬁngertips. This book will inspire you to: Make stronger connections and
build greater trust among people who work on multiple teams Engage customers
and employees alike with the help of artiﬁcial intelligence Channel your outrage
about sexual harassment in the workplace into eﬀective action Consider how CEO
activism can generate goodwill for your company--and weigh its risks Pair data with
qualitative research to increase diversity in your organization Remain competitive in
a hub economy by using your company's assets and capabilities diﬀerently This
collection of articles includes: "The Overcommitted Organization," by Mark
Mortensen and Heidi K. Gardner; "Why Do We Undervalue Competent Management?"
by Raﬀaella Sadun, Nicholas Bloom, and John Van Reenen; "'Numbers Take Us Only
So Far,'" by Maxine Williams; "The New CEO Activists," by Aaron K. Chatterji and
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Michael W. Toﬀel; "Artiﬁcial Intelligence for the Real World," by Thomas H. Davenport
and Rajeev Ronanki; "Why Every Organization Needs an Augmented Reality
Strategy," by Michael E. Porter and James E. Heppelmann; "Thriving in the Gig
Economy," by Gianpiero Petriglieri, Susan Ashford, and Amy Wrzesniewski;
"Managing Our Hub Economy," by Marco Iansiti and Karim R. Lakhani; "The Leader's
Guide to Corporate Culture," by Boris Groysberg, Jeremiah Lee, Jesse Price, and J. YoJud Cheng; "The Error at the Heart of Corporate Leadership," by Joseph L. Bower and
Lynn S. Paine; and "Now What?" by Joan C. Williams and Suzanne Lebsock. HBR's 10
Must Reads on Teams (with featured article "The Discipline of Teams," by
Jon R. Katzenbach and Douglas K. Smith) Harvard Business Press Most teams
underperform. Yours can beat the odds. If you read nothing else on building better
teams, read these 10 articles. We’ve combed through hundreds of articles in the
Harvard Business Review archive and selected the most important ones to help you
assemble and steer teams that get results. Leading experts such as Jon Katzenbach,
Teresa Amabile, and Tamara Erickson provide the insights and advice you need to:
Boost team performance through mutual accountability Motivate large, diverse
groups to tackle complex projects Increase your teams’ emotional intelligence
Prevent decision deadlock Extract results from a bunch of touchy superstars Fight
constructively with top-management colleagues HBR's 10 Must Reads for
Executives 8-Volume Collection HBR's 10 Must Reads You want the most
important ideas for executives all in one place. Now you can have them—in a set of
HBR's 10 Must Reads, available as an 8-volume paperback boxed set or as an ebook
set. We've combed through hundreds of Harvard Business Review articles on topics
such as emotional intelligence, communication, change, leadership, strategy,
managing people, and managing yourself and selected the most important ones to
help you maximize your own and your organization's performance. The HBR's 10
Must Reads for Executives Boxed Set includes 8 bestselling collections: HBR's 10
Must Reads for CEOs HBR's 10 Must Reads on Boards HBR's 10 Must Reads on
Leadership HBR's 10 Must Reads on Strategy Vol. 1 HBR's 10 Must Reads on Strategy
Vol. 2 HBR's 10 Must Reads on Change Management HBR's 10 Must Reads on Risk
HBR's 10 Must Reads on Organizational Resilience The HBR's 10 Must Reads for
Executives Boxed Set makes a smart gift for your team, colleagues, clients, or
yourself. The ebook set is available in PDF, ePub, and Mobi formats. HBR's 10 Must
Reads paperback series is the deﬁnitive collection of books for new and experienced
leaders alike. Leaders looking for the inspiration that big ideas provide, both to
accelerate their own growth and that of their companies, should look no further.
HBR's 10 Must Reads series focuses on the core topics that every ambitious manager
needs to know: leadership, strategy, change, managing people, and managing
yourself. Harvard Business Review has sorted through hundreds of articles and
selected only the most essential reading on each topic. Each title includes timeless
advice that will be relevant regardless of an ever‐changing business environment.
HBR's 10 Must Reads on Managing in a Downturn, Expanded Edition (with
bonus article "Preparing Your Business for a Post-Pandemic World" by
Carsten Lund Pedersen and Thomas Ritter) Harvard Business Press How do the
most resilient companies survive—and even thrive—during a slowdown? If you read
nothing else on surviving a tough economy and coming back stronger, read these 15
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articles. We've combed through hundreds of Harvard Business Review articles and
selected the most important ones to help your company persevere through
economic challenges and continue to grow while your competitors stumble. This
book will inspire you to: Harness your resources to pull through a pandemic Learn
the right lessons from previous recessions Minimize pain while cutting costs and
managing risk Foster a healthy culture during anxious times Make smart moves to
protect your own job Seize the opportunity to innovate and reinvent your business
This collection of articles includes "Seize Advantage in a Downturn" by David Rhodes
and Daniel Stelter; "How to Survive a Recession and Thrive Afterward: A Research
Roundup" by Walter Frick; "How to Bounce Back from Adversity" by Joshua D.
Margolis and Paul G. Stoltz; "Rohm and Haas's Former CEO on Pulling oﬀ a Sweet
Deal in a Down Market" by Raj Gupta; "How to Be a Good Boss in a Bad Economy" by
Robert I. Sutton; "Layoﬀs That Don't Break Your Company" by Sandra J. Sucher and
Shalene Gupta; "Getting Reorgs Right" by Stephen Heidari-Robinson and Suzanne
Heywood; "Reigniting Growth" by Chris Zook and James Allen; "Reinvent Your
Business Model Before It's Too Late" by Paul Nunes and Tim Breene; "How to Protect
Your Job in a Recession" by Janet Banks and Diane Coutu; "Learning from the Future"
by J. Peter Scoblic; "5 Ways to Stimulate Cash Flow in a Downturn" by Eddie Yoon
and Christopher Lochhead; "The Case for M&A in a Downturn" by Brian Salsberg;
"Include Your Employees in Cost-Cutting Decisions" by Patrick Daoust and Paul
Simon; and "Preparing Your Business for a Post-Pandemic World" by Carsten Lund
Pedersen and Thomas Ritter. HBR's 10 Must Reads paperback series is the deﬁnitive
collection of books for new and experienced leaders alike. Leaders looking for the
inspiration that big ideas provide, both to accelerate their own growth and that of
their companies, should look no further. HBR's 10 Must Reads series focuses on the
core topics that every ambitious manager needs to know: leadership, strategy,
change, managing people, and managing yourself. Harvard Business Review has
sorted through hundreds of articles and selected only the most essential reading on
each topic. Each title includes timeless advice that will be relevant regardless of an
ever‐changing business environment. The Marketing Mix Master the 4 Ps of
marketing 50 Minutes Master the 4 Ps of marketing This book is a practical and
accessible guide to understanding and implementing the marketing mix, providing
you with the essential information and saving time. In 50 minutes you will be able to:
• Launch a new product or test an existing marketing strategy • Understand the 4 Ps
of the marketing mix and use them to attract your target market • Analyze case
studies of well-known companies to see how the marketing mix operates in real life
ABOUT 50MINUTES.COM| Management & Marketing 50MINUTES.COM provides the
tools to quickly understand the main theories and concepts that shape the economic
world of today. Our publications are easy to use and they will save you time. They
provide elements of theory and case studies, making them excellent guides to
understand key concepts in just a few minutes. In fact, they are the starting point to
take action and push your business to the next level. HBR's 10 Must Reads on
Negotiation (with bonus article "15 Rules for Negotiating a Job Oﬀer" by
Deepak Malhotra) Harvard Business Press Learn to be a better negotiator--and
achieve the outcomes you want. If you read nothing else on how to negotiate
successfully, read these 10 articles. We've combed through hundreds of Harvard
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Business Review articles and selected the most important ones to help you avoid
common mistakes, ﬁnd hidden opportunities, and win the best deals possible. This
book will inspire you to: Control the negotiation before you enter the room Persuade
others to do what you want--for their own reasons Manage emotions on both sides of
the table Understand the rules of negotiating across cultures Set the stage for a
healthy relationship long after the ink has dried Identify what you can live with and
when to walk away This collection of articles includes: "Six Habits of Merely Eﬀective
Negotiators" by James K. Sebenius; "Control the Negotiation Before It Begins" by
Deepak Malhotra; "Emotion and the Art of Negotiation" by Alison Wood Brooks;
"Breakthrough Bargaining" by Deborah M. Kolb and Judith Williams; "15 Rules for
Negotiating a Job Oﬀer" by Deepak Malhotra; "Getting to Si, Ja, Oui, Hai, and Da" by
Erin Meyer; "Negotiating Without a Net: A Conversation with the NYPD's Dominick J.
Misino" by Diane L. Coutu; "Deal Making 2.0: A Guide to Complex Negotiations" by
David A. Lax and James K. Sebenius; "How to Make the Other Side Play Fair" by Max
H. Bazerman and Daniel Kahneman; "Getting Past Yes: Negotiating as if
Implementation Mattered" by Danny Ertel; "When to Walk Away from a Deal" by
Geoﬀrey Cullinan, Jean-Marc Le Roux, and Rolf-Magnus Weddigen. HBR's 10 Must
Reads on Design Thinking (with featured article "Design Thinking" By Tim
Brown) Harvard Business Press Use design thinking for competitive advantage. If
you read nothing else on design thinking, read these 10 articles. We've combed
through hundreds of Harvard Business Review articles and selected the most
important ones to help you use design thinking to produce breakthrough innovations
and transform your organization. This book will inspire you to: Identify customers'
"jobs to be done" and build products people love Fail small, learn quickly, and win
big Provide the support design-thinking teams need to ﬂourish Foster a culture of
experimentation Sharpen your own skills as a design thinker Counteract the biases
that perpetuate the status quo and thwart innovation Adopt best practices from
design-driven powerhouses This collection of articles includes "Design Thinking," by
Tim Brown; "Why Design Thinking Works," by Jeanne M. Liedtka; "The Right Way to
Lead Design Thinking," by Christian Bason and Robert D. Austin; "Design for Action,"
by Tim Brown and Roger L. Martin; "The Innovation Catalysts," by Roger L. Martin;
“Know Your Customers' 'Jobs to Be Done,'" by Clayton M. Christensen, Taddy Hall,
Karen Dillon, and David S. Duncan; "Engineering Reverse Innovations," by Amos
Winter and Vijay Govindarajan; "Strategies for Learning from Failure," by Amy C.
Edmondson; "How Indra Nooyi Turned Design Thinking into Strategy," by Indra Nooyi
and Adi Ignatius, and "Reclaim Your Creative Conﬁdence," by Tom Kelley and David
Kelley. HBR's 10 Must Reads paperback series is the deﬁnitive collection of books for
new and experienced leaders alike. Leaders looking for the inspiration that big ideas
provide, both to accelerate their own growth and that of their companies, should
look no further. HBR's 10 Must Reads series focuses on the core topics that every
ambitious manager needs to know: leadership, strategy, change, managing people,
and managing yourself. Harvard Business Review has sorted through hundreds of
articles and selected only the most essential reading on each topic. Each title
includes timeless advice that will be relevant regardless of an ever‐changing
business environment. HBR's 10 Must Reads on Technology and Strategy
Collection (7 Books) Harvard Business Press Are analytics and technology a
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strategic part of your business? Artiﬁcial intelligence, platforms, algorithms, machine
learning. Most business leaders know the value in advanced technologies. But how
do you embed them into your business—and make them a key part of your strategy?
HBR's 10 Must Reads Technology and Strategy Collection features innovative ideas
to help you understand what new technologies oﬀer, decide what business models
are best for your business, and move forward with new innovations. Included in this
seven-book set are: HBR's 10 Must Reads on AI, Analytics, and the New Machine Age
HBR's 10 Must Reads on Business Model Innovation HBR's 10 Must Reads on
Platforms and Ecosystems HBR's 10 Must Reads on Innovation HBR's 10 Must Reads
on Design Thinking HBR's 10 Must Reads on Strategy HBR's 10 Must Reads on
Strategy, Vol. 2 The collection includes seventy articles selected by HBR's editors
from renowned thought leaders including Clayton M. Christensen, W. Chan Kim,
Renee Mauborgne, and Thomas H. Davenport, plus the indispensable article "Why
Every Company Needs an Augmented Reality Strategy" by Michael E. Porter and
James E. Heppelmann. With HBR's 10 Must Reads Technology and Strategy
Collection, you can bridge the divide between your digital and strategic eﬀorts, and
ensure your business is on the cutting edge. HBR's 10 Must Reads paperback series
is the deﬁnitive collection of books for new and experienced leaders alike. Leaders
looking for the inspiration that big ideas provide, both to accelerate their own growth
and that of their companies, should look no further. HBR's 10 Must Reads series
focuses on the core topics that every ambitious manager needs to know: leadership,
strategy, change, managing people, and managing yourself. Harvard Business
Review has sorted through hundreds of articles and selected only the most essential
reading on each topic. Each title includes timeless advice that will be relevant
regardless of an ever‐changing business environment. A Preface to Marketing
Management McGraw-Hill Preface to Marketing Management can be used in a wide
variety of settings. Integrating E-commerce topics throughout, as well as analyses of
proven teamwork techniques and strategies, this ﬂexible and concise book provides
the reader with the foundations of marketing management while allowing room for
the instructor to use outside readings, Web research, and other resources to build
knowledge. To Be Honest Lead with the Power of Truth, Justice and Purpose
Kogan Page Publishers Under what conditions will people tell the truth, behave fairly
and act with purpose at work? And when will they lie, cheat and be selﬁsh? Based on
15 years of research, To Be Honest explains how four factors (Clear Identity,
Accountability, Governance and Cross-Functional Relationships) aﬀect honesty,
justice and purpose within a company. When these factors are absent or ineﬀective,
the organizational conditions compel employees to choose dishonesty and selfinterest. But when done well, the organization is 16 times more likely to have people
tell the truth, behave fairly and serve a greater good. To Be Honest shares the
stories of leaders who have acted with purpose, honesty and justice even when it
was diﬃcult to do so. In-depth interviews with CEOs and senior executives from
exemplar companies such as Patagonia, Cabot Creamery, Microsoft and others
reveal what it takes to build purpose-driven companies of honesty and justice.
Interviews with thought leaders like Jonathan Haidt, Amy Edmondson, Dan Ariely and
James Detert oﬀer rich insights on how leaders can become more honest and
purposeful. You'll learn how Hubert Joly took Best Buy from a company on the brink
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of bankruptcy to one that is proﬁtable, thriving and purposeful. Filled with real-life
examples, To Be Honest oﬀers actionable steps, practical tools and approaches that
any leader or manager can use to create a culture of purpose, honesty and justice.
HBR's 10 Must Reads on Teams (with featured article ÒThe Discipline of
Teams,Ó by Jon R. Katzenbach and Douglas K. Smith) Harvard Business
Review Press NEW from the bestselling HBR’s 10 Must Reads series. Most teams
underperform. Yours can beat the odds. If you read nothing else on building better
teams, read these 10 articles. We’ve combed through hundreds of articles in the
Harvard Business Review archive and selected the most important ones to help you
assemble and steer teams that get results. Leading experts such as Jon Katzenbach,
Teresa Amabile, and Tamara Erickson provide the insights and advice you need to: •
Boost team performance through mutual accountability • Motivate large, diverse
groups to tackle complex projects • Increase your teams’ emotional intelligence •
Prevent decision deadlock • Extract results from a bunch of touchy superstars •
Fight constructively with top-management colleagues Looking for more Must Read
articles from Harvard Business Review? Check out these titles in the popular series:
HBR’s 10 Must Reads: The Essentials HBR’s 10 Must Reads on Communication HBR’s
10 Must Reads on Collaboration HBR’s 10 Must Reads on Innovation HBR’s 10 Must
Reads on Leadership HBR’s 10 Must Reads on Making Smart Decisions HBR’s 10
Must Reads on Managing Yourself HBR’s 10 Must Reads on Strategic Marketing
HBR's 10 Must Reads on AI, Analytics, and the New Machine Age (with
bonus article "Why Every Company Needs an Augmented Reality Strategy"
by Michael E. Porter and James E. Heppelmann) Harvard Business Press
Intelligent machines are revolutionizing business. Machine learning and data
analytics are powering a wave of groundbreaking technologies. Is your company
ready? If you read nothing else on how intelligent machines are revolutionizing
business, read these 10 articles. We've combed through hundreds of Harvard
Business Review articles and selected the most important ones to help you
understand how these technologies work together, how to adopt them, and why your
strategy can't ignore them. In this book you'll learn how: Data science, driven by
artiﬁcial intelligence and machine learning, is yielding unprecedented business
insights Blockchain has the potential to restructure the economy Drones and
driverless vehicles are becoming essential tools 3-D printing is making new business
models possible Augmented reality is transforming retail and manufacturing Smart
speakers are redeﬁning the rules of marketing Humans and machines are working
together to reach new levels of productivity This collection of articles includes
"Artiﬁcial Intelligence for the Real World," by Thomas H. Davenport and Rajeev
Ronanki; "Stitch Fix's CEO on Selling Personal Style to the Mass Market," by Katrina
Lake; "Algorithms Need Managers, Too," by Michael Luca, Jon Kleinberg, and Sendhil
Mullainathan; "Marketing in the Age of Alexa," by Niraj Dawar; "Why Every
Organization Needs an Augmented Reality Strategy," by Michael E. Porter and James
E. Heppelmann; "Drones Go to Work," by Chris Anderson; "The Truth About
Blockchain," by Marco Iansiti and Karim R. Lakhani; "The 3-D Printing Playbook," by
Richard A. D’Aveni; "Collaborative Intelligence: Humans and AI Are Joining Forces,"
by H. James Wilson and Paul R. Daugherty; "When Your Boss Wears Metal Pants," by
Walter Frick; and "Managing Our Hub Economy," by Marco Iansiti and Karim R.
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Lakhani. HBR's 10 Must Reads on Communication (with featured article
ÒThe Necessary Art of Persuasion,Ó by Jay A. Conger) Harvard Business
Review Press NEW from the bestselling HBR’s 10 Must Reads series. The best leaders
know how to communicate clearly and persuasively. How do you stack up? If you
read nothing else on communicating eﬀectively, read these 10 articles. We’ve
combed through hundreds of articles in the Harvard Business Review archive and
selected the most important ones to help you express your ideas with clarity and
impact—no matter what the situation. Leading experts such as Deborah Tannen, Jay
Conger, and Nick Morgan provide the insights and advice you need to: • Pitch your
brilliant idea—successfully • Connect with your audience • Establish credibility •
Inspire others to carry out your vision • Adapt to stakeholders’ decision-making
styles • Frame goals around common interests • Build consensus and win support
Looking for more Must Read articles from Harvard Business Review? Check out these
titles in the popular series: HBR’s 10 Must Reads: The Essentials HBR’s 10 Must
Reads on Collaboration HBR’s 10 Must Reads on Innovation HBR’s 10 Must Reads on
Leadership HBR’s 10 Must Reads on Making Smart Decisions HBR’s 10 Must Reads
on Managing Yourself HBR’s 10 Must Reads on Strategic Marketing HBR’s 10 Must
Reads on Teams HBR Guide to Project Management (HBR Guide Series)
Harvard Business Press MEET YOUR GOALS—ON TIME AND ON BUDGET. How do you
rein in the scope of your project when you’ve got a group of demanding stakeholders
breathing down your neck? And map out a schedule everyone can stick to? And
motivate team members who have competing demands on their time and attention?
Whether you’re managing your ﬁrst project or just tired of improvising, this guide will
give you the tools and conﬁdence you need to deﬁne smart goals, meet them, and
capture lessons learned so future projects go even more smoothly. The HBR Guide to
Project Management will help you: Build a strong, focused team Break major
objectives into manageable tasks Create a schedule that keeps all the moving parts
under control Monitor progress toward your goals Manage stakeholders’
expectations Wrap up your project and gauge its success HBR's 10 Must Reads on
Leadership, Vol. 2 (with bonus article "The Focused Leader" By Daniel
Goleman) Harvard Business Press Stay on top of your leadership game. Leadership
isn't something you're born with or gifted as a reward for an abundance of charisma;
true leadership stems from core skills that can be learned. Get more of the
leadership ideas you want, from the authors you trust, with HBR's 10 Must Reads on
Leadership (Vol. 2). We’ve combed through hundreds of Harvard Business Review
articles and selected the most important ones to help you maximize your own and
your organization's performance. With insights from leading experts including
Michael D. Watkins, Herminia Ibarra, and Michael E. Porter, this book will inspire you
to: Identify areas for personal growth Build trust with and among your employees
Develop a more dynamic and sophisticated communication style Try out diﬀerent
leadership styles and behaviors to ﬁnd the right approach for you--and your
organization Transform yourself from a problem solver to an agenda setter Harness
the power of connections Become an adaptive and strategic leader This collection of
articles includes "Leadership Is a Conversation," by Boris Groysberg and Michael
Slind; "How Managers Become Leaders: The Seven Seismic Shifts of Perspective and
Responsibility," by Michael D. Watkins; "Strategic Leadership: The Essential Skills,"
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by Paul J.H. Schoemaker, Steve Krupp, and Samantha Howland; "The Authenticity
Paradox," by Herminia Ibarra; "'Both/And' Leadership," by Wendy K. Smith, Marianne
W. Lewis, and Michael L. Tushman; "Are You a Collaborative Leader?" by Herminia
Ibarra and Morten T. Hansen; "Cross-Silo Leadership," by Tiziana Casciaro, Amy C.
Edmondson, and Sujin Jang; "How CEOs Manage Time," by Michael E. Porter and Nitin
Nohria; "The Best Leaders Are Great Teachers," by Sydney Finkelstein; "Nimble
Leadership," by Deborah Ancona, Elaine Backman, and Kate Isaacs; and "The
Focused Leader," by Daniel Goleman. HBR's 10 Must Reads 2021 The Deﬁnitive
Management Ideas of the Year from Harvard Business Review (with bonus
article "The Feedback Fallacy" by Marcus Buckingham and Ashley Goodall)
Harvard Business Press A year's worth of management wisdom, all in one place.
We've reviewed the ideas, insights, and best practices from the past year of Harvard
Business Review to keep you up-to-date on the most cutting-edge, inﬂuential
thinking driving business today. With authors from Marcus Buckingham to Amy
Edmondson and company examples from Lyft to Disney, this volume brings the most
current and important management conversations right to your ﬁngertips. This book
will inspire you to: Rethink whether constant, candid feedback really helps
employees thrive Move beyond diversity and inclusion to creating a racially just
workplace Adopt connected strategies that anticipate your customers' needs
Navigate the challenges of dual-career relationships Understand when data creates
competitive advantage—and when it doesn't Break through the organizational
barriers that impede AI initiatives Lead in a new era of climate action This collection
of articles includes “The Feedback Fallacy,” by Marcus Buckingham and Ashley
Goodall; “Cross-Silo Leadership,” by Tiziana Casciaro, Amy C. Edmondson, and Sujin
Jang; “Toward a Racially Just Workplace,” by Laura Morgan Roberts and Anthony J.
Mayo; “The Age of Continuous Connection,” by Nicolaj Siggelkow and Christian
Terwiesch; “The Hard Truth about Innovative Cultures,” by Gary P. Pisano; “Creating
a Trans-Inclusive Workplace,” by Christian N. Thoroughgood, Katina B. Sawyer, and
Jennica R. Webster; “When Data Creates Competitive Advantage,” by Andrei Hagiu
and Julian Wright; “Your Approach to Hiring Is All Wrong,” by Peter Cappelli; “How
Dual-Career Couples Make It Work,” by Jennifer Petriglieri; “Building the AI-Powered
Organization,” by Tim Fountaine, Brian McCarthy, and Tamim Saleh; “Leading a New
Era of Climate Action,” by Andrew Winston; and “That Discomfort You’re Feeling Is
Grief,” by Scott Berinato. HBR Guide to Thinking Strategically (HBR Guide
Series) Harvard Business Press Bring strategy into your daily work. It's your
responsibility as a manager to ensure that your work--and the work of your team-aligns with the overarching objectives of your organization. But when you're faced
with competing projects and limited time, it's diﬃcult to keep strategy front of mind.
How do you keep your eye on the long term amid a sea of short-term demands? The
HBR Guide to Thinking Strategically provides practical advice and tips to help you
see the big-picture perspective in every aspect of your daily work, from making
decisions to setting team priorities to attacking your own to-do list. You'll learn how
to: Understand your organization's strategy Align your team around key objectives
Focus on the priorities that matter most Spot trends in your company and in your
industry Consider future outcomes when making decisions Manage trade-oﬀs
Embrace a leadership mindset HBR's 10 Must Reads on Change Harvard Business
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