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Franchising & Licensing
Two Powerful Ways to Grow Your Business in Any Economy
AMACOM/American Management Association Annotation. For more than a decade, this book has been the deﬁnitive guide to franchises and licensing programs. In this third edition,
author and prominent attorney Andrew J. Sherman expands his in-depth coverage to include international franchising initiatives. In addition, every chapter has been thoroughly
updated to reﬂect new information on market responsiveness, compliance, and other key issues. The result is a truly global reference that will prove indispensable to companies and
entrepreneurs alike. If you're involved in any aspect of franchising and licensing, you can't aﬀord to be without the latest edition of this book. It became the industry standard
immediately upon its original publication, opening up enticing opportunities for entrepreneurs as well as presenting new strategic options for corporations. Now the third edition
gives it truly global reach. Expanded to include international as well as domestic (U.S.) franchising and licensing, it comprehensively covers the strategic, legal, ﬁnancial, and
operational aspects of these complex but highly proﬁtable business structures.

Franchising and Licensing
Two Powerful Ways to Grow Your Business in Any Economy
AMACOM As an experienced corporate and transaction lawyer, author Andrew Sherman oﬀers insider insights into unique opportunities for business growth--speciﬁcally, leveraging
your intellectual capital through franchising and licensing. By helping you understand what intellectual capital is, what revenue your company is entitled to, and how to manage
these intangible assets, he provides the knowledge and tools necessary to keep your business not only operating, but growing in any economy. Filled with illuminating examples,
stories from the ﬁeld, and dozens of forms for drafting franchising agreements and licensing programs, Franchising & Licensing simpliﬁes the strategic, legal, ﬁnancial, and
operational aspects of these complex but highly proﬁtable business strategies. Readers will learn how to: raise capital, structure agreements, and protect intellectual property;
create market-responsive sales, marketing, and globalization strategies; establish quality control and compliance measures; and assess opportunities for mergers and acquisitions,
joint ventures, and other alternatives to franchising--among many other essential insights. Plus, the fourth edition incorporates up-to-the-minute information on regulations, best
practices, web strategies, branding techniques and global trademark laws, the new FDD disclosure format, and the latest franchising trends. Comprehensive and applicable to
domestic and international franchising initiatives alike, this go-to guide remains the industry standard for insights on expanding your business.

Franchising and Licensing
Two Powerful Ways to Grow Your Business in Any Economy
Amacom Growing your business doesn't have to be messy or complicated. This indispensable reference provides legal insider insight into how to leverage the intellectual capital of
your company to generate new revenue.

Service Franchising
A Global Perspective
Springer Science & Business Media Service Franchising succinctly extracts from observations about international franchising from both the scholarly and trade literature. The work adds
insights gleaned through extensive research and the experiences of the author. As a result, the book advances the body of knowledge on international franchising for the academic
community. In addition to being a breakthrough text for researchers in business and economics the book also contains guidance for franchisors and franchisees in their eﬀorts to
achieve success in the global marketplace. Ilan Alon has made major contributions to the understanding of franchising, both through his own research and his compiling and study
of the work of other leading researchers. Alon pioneered research into the internationalization of franchising with his published studies from Asia, Europe, Latin America and other
parts of the world.

Module of FRANCHISING & LICENSING
Penerbit UMK Module of Franchising and Licensing is specially written for business students at the local tertiary institutions. Spanning twelve chapters, this book presents
fundamental aspects of franchising and licensing in an easy-to-understand and accessible manner. Furthermore, this book reinforce student’s grasp of the topics taught through
discussion questions at the end of each chapter. Each chapter is also accompanied by examples from Malaysia and other countries for enhanced learning.

An Introduction to Franchising
Bloomsbury Publishing An Introduction to Franchising is a concise yet comprehensive guide to the world of franchising. Looking at the ﬁeld from the perspectives of the franchisor and
the franchisee, the book oﬀers a good balance between the theories behind good franchising practise, and hands-on practical guidance. Applied theory is evident in the broad range
of real-life case studies included in the book. With many of the world's leading companies operating franchise models, this book will oﬀer readers a genuine insight into the
potential advantages and disadvantages of franchising. The book also examines the ﬁnancial, legal and ethical implications of franchising, whilst anticipating future concerns and
challenges for the franchising model. An Introduction to Franchising is an essential guide for all students of franchising, entrepreneurship and marketing. It is also a must-read for
anyone wishing to start their own franchise business.

Data-Centric Business and Applications
Evolvements in Business Information Processing and Management (Volume 2)
Springer This book explores various aspects of data engineering and information processing. In this second volume, the authors assess the challenges and opportunities involved in
doing business with information. Their contributions on business information processing and management reﬂect diverse viewpoints – not only technological, but also business and
social. As the global marketplace grows more and more complex due to the increasing availability of data, the information business is steadily gaining popularity and has a huge
impact on modern society. Thus, there is a growing need for consensus on how business information can be created, accessed, used and managed.

Alternative Corporate Re-engineering
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Building Businesses Through Third Party Relationships and Expansion Into New
Markets : Jurisdictional Comparisons
Sweet & Maxwell This title is of value to businesses from all sectors which are considering their re-engineering and restructuring options, as well as those that are reviewing both
their approach to international expansion, and whether there are other ways to penetrate domestic markets which their typical expansion model does not allow them to
address.This ﬁrst edition of Alternative Corporate Re-engineering will be of great assistance to corporations and their counsel, providing valuable insights and guidance to these
complicated processes

Career Renegade
How to Make a Great Living Doing What You Love
Currency There’s a revolution brewing across the nation--a movement that’s changing lives and revealing little known paths to passion and prosperity. It’s about building a great
living around what you love to do most. Once you’ve been touched by it, you’ll never be the same. This book is your way in, your admission ticket to the world of the career
renegade. Jonathan Fields, mega-ﬁrm lawyer turned successful lifestyle entrepreneur, blogger and writer shows you how to turn your passion–whether it’s cooking or copy-writing,
teaching or playing video games–into a better payday and a richly satisfying life. * Discover the 7 career renegade paths to prosperity * Tap technology to turn a seemingly
moneyless passion into a goldmine * Rapidly test and tune your idea for free, from the comfort of your couch * Establish yourself as an authority in a new ﬁeld with little or no
investment * Cultivate the mission-driven, action-oriented career renegade mindset * Rally others to your cause, and convince them you’re not nuts Join the movement now…and
take back your livelihood and life!

QFINANCE
The Ultimate Resource
Bloomsbury Publishing QFINANCE: The Ultimate Resource (5th edition) is the ﬁrst-step reference for the ﬁnance professional or student of ﬁnance. Its coverage and author quality
reﬂect a ﬁne blend of practitioner and academic expertise, whilst providing the reader with a thorough education in the may facets of ﬁnance.

Harvesting Intangible Assets
Uncover Hidden Revenue in Your Company's Intellectual Property
Amacom Books Whether you call it "harvesting intangible assets" or "intellectual property management," organizations must make the most of everything they have to oﬀer if they
want to remain competitive. Yet, the majority of companies are oblivious to the wealth of revenue-producing opportunities hiding just below the strategic surface. In this thoughtprovoking book, author Andrew J. Sherman shares insights and expertise gleaned from his work with some of the world's leading companies who have capitalized on intellectual
assets such as patents, trademarks, customer information, software codes, databases, business models, home-grown processes, and employee expertise. Featuring instructive
examples from organizations including Proctor & Gamble, IBM, and Google, the book reveals how companies large or small can implement IP-driven growth and licensing strategies,
foster a culture of innovation, turn R&D into revenue, and much more. Smart companies reap what they sow. This book gives readers the tools they need for a proﬁtable harvest.

e-learning in European SMEs
Waxmann Verlag

The Velocity Advantage
Jack Bergstrand Are you drowning in useless meetings? Your projects crushed by the weight of too many stakeholders? What if you could achieve better, faster and more meaningful
outcomes at work and in your career? The way we work now is based on industrial-age thinking - back when waste was measured by the scrap pile at the end of the assembly line.
Today's waste is often invisible, but it's just as fatal for companies and careers. Seventy percent of all projects fail. And big companies no longer beat small ones. Fast companies
beat slow ones, and their velocity comes from getting the right people engaged at the right time - in the right way. By redeﬁning teamwork for the 21st century, The Velocity
Advantage will help you achieve better and faster results with less eﬀort and aggravation. The former CIO of Coca-Cola and founder of Brand Velocity and Consequent consulting,
Jack Bergstrand's revolutionary ideas are based on 35 years of research and experience across a wide range of companies and industries. Gain valuable insights about your
personality type, and learn how you can work with others in a new way - with more impact, energy and personal engagement. Success is not about speed or direction. It requires
speed and direction. This book shows how to achieve both. Break free of industrial-age thinking. Make sense of cross-functional chaos. Discover a better way to work - with The
Velocity Advantage.

So You Want To Franchise Your Business?
Entrepreneur Press Harold Kestenbaum has worked with more than 100 businesses in their franchising eﬀorts including such household names as Sbarro and Nathan’s. A 30-year
veteran of franchise law and a board member of four major franchise companies, he and Adina Genn, an award-winning journalist, have joined forces to teach you the secrets to
turning your business into a successful franchise. If you’re interested in using this proﬁtable strategy to expand your business, you’ll get an in-depth look at how to evaluate your
business concept, determine if your business is a candidate for franchising, implement the franchise process, and build a thriving franchise. Well-known entrepreneurs who
successfully franchised their business, including Subway co-founder Fred DeLuca and CEO of the Dwyer Group Dina Dwyer-Owens, oﬀer detailed, in-the-trenches guidance and
information. These experts speak frankly about the tactics you can use to market, sell, and build your franchise while oﬀering insider advice to help you avoid the pitfalls of
business growth. • Step-By-Step Guide To The Franchising Process • Low-Cost Ways To Grow A Franchise In The Startup Phase • Franchise A Concept For Less Than $100,000 • Best
Practices From Top Franchisors And Franchisees

Winning in the Global Market
A Practical Guide to International Business Success
ABC-CLIO Achieving success in the global marketplace is now a little easier thanks to this practical and comprehensive guide.

Handbook of Research on Management of Cultural Products: E-Relationship Marketing
and Accessibility Perspectives
E-Relationship Marketing and Accessibility Perspectives
IGI Global An integrated approach to investigate, create, and propose a model for the value creation of cultural products is essential in maintaining its connection with e-relationship
marketing; this examination is important in recognizing a common perspective. The Handbook of Research on Management of Cultural Products: E-Relationship Marketing and
Accessibility Perspectives examines the potential value of cultural products and how the support of new technologies can enable non-conventional and social-media marketing
relationships. This book aims to highlight an emerging subject area in the ﬁeld of ﬁnancial management, management of value creation, and marketing that will be essential for
scientists, researchers, and practitioners.

Strategic Management for Hospitality and Tourism
Routledge Strategic Management for Hospitality and Tourism is an essential text for both intermediate and advanced learners aspiring to build their knowledge related to the
theories and perspectives on the topic. The book provides critical and analytical insights on contemporary theoretical models and management practices while enhancing the
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learning process through worked examples and cases applied to the hospitality and tourism setting. This new edition highlights the rapidly changing socio-economic and political
global landscape and addresses the cultural and socio-economic complexities of hospitality and tourism organizations in the new era. It has been fully updated to include: A new
chapter on ﬁnance, business ethics, corporate social responsibility, and leadership as well as new content on globalisation, experience economy, crisis management, consumer
power, developing service quality, innovation and implementation of principles. New features to aid understanding of the application of theory, and spur critical thinking and
decision making. New international case studies with reﬂective questions throughout the book from both SME’s and large-scale businesses. Updated online resources including
PowerPoint presentations, additional case studies and exercises, and web links to aid both teaching and learning. Highly illustrated and in full colour design, this book is essential
reading for all future hospitality and tourism managers.

Western Multinational Corporations in Latin America
Conﬂating Capitalisms and Institutional Dynamics of Inter-systemic Actor Exchange
Springer Nature

Branding Brazil
Transforming Citizenship on Screen
Rutgers University Press Branding Brazil examines a panorama of contemporary cultural productions including ﬁlm, television, photography, and alternative media to explore the
transformation of citizenship in Brazil from 2003 to 2014. A utopian impulse drove the reproduction of Brazilian cultural identity for local and global consumption; cultural
production sought social and economic proﬁts, especially greater inclusion of previously marginalized people and places. Marsh asserts that three communicative strategies from
branding–promising progress, cultivating buy-in, and resolving contradictions–are the most salient and recurrent practices of nation branding during this historic period. More recent
political crises can be understood partly in terms of backlash against marked social and political changes introduced during the branding period. Branding Brazil takes a multifaceted approach, weaving media studies with politics and cinema studies to reveal that more than a marketing term or project emanating from the state, branding was a cultural
phenomenon.

Understanding the Global Market
Navigating the International Business Environment
ABC-CLIO This is an invaluable, applied "how to" guide to understanding the unique characteristics of the international business environment that provides critical information to all
managers considering entering an overseas market.

Entrepreneurship: Theory, Process, and Practice
Cengage Learning Learn the true process of a successful entrepreneur with ENTREPRENEURSHIP: THEORY, PROCESS, PRACTICE, 9e! Presenting the most current thinking in this
explosive ﬁeld, this renowned entrepreneurship text provides a practical, step-by-step approach that makes learning easy. Using exercises and case presentations, you can apply
your own ideas and develop useful entrepreneurial skills. Cases and examples found throughout the text present the new venture creations or corporate innovations that permeate
the world economy today. This book will be your guide to understanding the entrepreneurial challenges of tomorrow. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.

Entrepreneurship: Theory, Process, Practice
Cengage Learning Learn the true process of a successful entrepreneur with ENTREPRENEURSHIP: THEORY, PROCESS, PRACTICE, 11e! Presenting the most current thinking in this
explosive ﬁeld, this renowned entrepreneurship text provides a practical, step-by-step approach that makes learning easy. It incorporates up-to-the-minute information about
trending topics such as The Lean Startup methodology and design innovation. The accompanying MindTap Learning Suite challenges you to apply what you've learned as you
complete a unique set of activities designed to help you sharpen your entrepreneurial skills. You'll tackle activities that challenge you to experience the world of new venture
creation or corporate innovation ﬁrst hand. This book will be your guide to understanding the entrepreneurial challenges of tomorrow, and MindTap will teach you the necessary
skills to become a leader in the industry. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.

Media Franchising
Creative License and Collaboration in the Culture Industries
NYU Press "Johnson astutely reveals that franchises are not Borg-like assimilation machines, but, rather, complicated ecosystems within which creative workers strive to create
compelling 'shared worlds.' This ﬁnely researched, breakthrough book is a must-read for anyone seeking a sophisticated understanding of the contemporary media industry."
—Heather Hendershot, author of What's Fair on the Air?: Cold War Right-Wing Broadcasting and the Public Interest While immediately recognizable throughout the U.S. and many
other countries, media mainstays like X-Men, Star Trek, and Transformers achieved such familiarity through constant reincarnation. In each case, the initial success of a single
product led to a long-term embrace of media franchising—a dynamic process in which media workers from diﬀerent industrial positions shared in and reproduced familiar
cultureacross television, ﬁlm, comics, games, and merchandising. In Media Franchising, Derek Johnson examines the corporate culture behind these production practices, as well as
the collaborative and creative eﬀorts involved in conceiving, sustaining, and sharing intellectual properties in media work worlds. Challenging connotations of homogeneity, Johnson
shows how the cultural and industrial logic of franchising has encouraged media industries to reimagine creativity as an opportunity for exchange among producers, licensees, and
evenconsumers. Drawing on case studies and interviews with media producers, he reveals the meaningful identities, cultural hierarchies, and struggles for distinction that
accompany collaboration within these production networks. Media Franchising provides a nuanced portrait of the collaborative cultural production embedded in both the media
industries and our own daily lives.

Black Enterprise
Grow Smart, Risk Less
A Low-Capital Path to Multiplying Your Business Through Franchising
Greenleaf Book Group Experienced franchisor Shelly Sun shares practical advice, insights, and her own compelling experiences to help readers discover the power and avoid the
pitfalls of franchising their businesses. * A low-risk, low-capital path to astounding growth. In today's economic environment, and long into the future, access to capital is limited.
Successful business owners have few options for dramatically expanding their brand, taking it to the regional, national, or even international arena. Grow Smart, Risk Less describes
how readers, through franchising, can use other people's money and leverage their success for rapid growth. * Covers the entire process of franchising. Most books on franchising
focus on educating the franchisee, but this book is designed to fully educate the franchisor. The author walks readers through each stage of the franchising process: from
determining if they have a franchisable concept, to assembling a professional team without wasting money, to adjusting the business model along the way for optimum growth, to
growing as a leader to assume new challenges. * Written by an experienced, nationally lauded franchisor. Unlike many authors of books on franchising, Shelly Sun has been through
the process, growing her business from $1 million to $100 million in ﬁve years. She's been named entrepreneur of the year by the International Franchise Association and is being
featured on a network prime-time show about compelling companies.

Encyclopedia of Small Business
Gale Cengage Contains over six hundred alphabetically arranged entries that provide information on various aspects of small business, covering human resources, production and
productivity, ﬁnancial activities, marketing, legal issues, and many other topics.
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Franchise Your Business
The Guide to Employing the Greatest Growth Strategy Ever
Entrepreneur Press Franchise Your Growth Expert franchise consultant Mark Siebert delivers the ultimate how-to guide to employing the greatest growth strategy ever—franchising.
Siebert tells you what to expect, how to move forward, and avoid costly mistakes as he imparts decades of experience, insights, and practical advice to help grow your business
exponentially through franchising. Learn how to: Evaluate your existing businesses for franchisability Identify the advantages and disadvantages of franchising Develop a business
plan for growth on steroids Evaluate legal risk, obtain necessary documents, and protect intellectual property Create marketing plans, build lead generation, and branding for a new
franchise Cultivate the franchisee-franchisor relationship

Raising Capital
Get the Money You Need to Grow Your Business
Amacom Books Teaches how best to ﬁnance a business no matter the size, including doing less with more in the early stages, growth ﬁnancing, and alternatives to traditional
ﬁnancing.

QFinance
The Ultimate Resource
A&C Black An authoritative reference for ﬁnancial professionals features coverage of key areas ranging from auditing and banking to insurance and investments, in a volume that
includes checklists, biographies, summaries of key works, and quotations.

The Franchising Handbook
The Complete Guide to Choosing a Franchise
Franchising is big business. Annually the UK franchising industry is worth over £9.5billion, employs 326,000 people and introduces around 3,000 new small businesses into the UK.
Last year 95% of all franchisees reported proﬁtability making it one of the safest ways to start up a business. Given these statistics, it is not surprising that franchising continues to
expand, both in popularity and economic terms as individuals are able to enter the market with a proven brand and business formula to follow. The Franchising Handbook is a
comprehensive and accessible guide for both franchisees and franchisors. It oﬀers advice on the best way to choose a franchise, and is illustrated throughout with real-life casestudies plus an A-Z directory of franchises arranged by each major market. Key topics covered include: The Franchising Boom: success stories, size and scope of the UK franchising
sector, how franchising works and the pros and cons How to Choose a Franchise: Self-assessment, preparing yourself, using an expert, the franchise contract, raising ﬁnance, what
to expect next How to Franchise Your Business: Expanding your business, research, sources of franchise revenue, services provided by the franchisor, training and operating
manuals Prospects for the future

In Good Company: Managing Intellectual Property Issues in Franchising
WIPO Franchising is one of the fastest and most popular means of business expansion. At the core of franchising is the licensing of intellectual property rights. Packed with examples
and tips, this practical guide for business people outlines diﬀerent types of franchise and takes you through the franchising process, identifying the key issues to consider at each
stage.

Fundamentals of Franchising
Written speciﬁcally to help lawyers and non-lawyers brush up on franchise law, this respected publication - now in its fourth edition - is charged with useful deﬁnitions, practical
tips, and expert advice from experienced franchise law practitioners. This practical guide examines franchise law from a wide-range of experiences and viewpoints. Each chapter is
written by two experienced practitioners to provide a well-rounded guide to the fundamentals of franchise law and key issues in the practice, including trademark law; structuring
the franchise relationship; disclosure issues; registration; franchise relationship laws; antitrust law; counseling franchisees; and more.

Mergers and Acquisitions from A to Z
Amacom Books The classic, comprehensive guide to mergers and acquisitions, now completely updated for today''s market.

Introduction to Franchising
Franchise Management For Dummies
John Wiley & Sons McDonalds, Sonic, Subway, Dairy Queen, Circle K, Piggly Wiggly—all well-known franchises in America and beyond. You've probably sometimes wondered how so
many of them could exist, how they manage to stay in business, and how they continue to thrive. Maybe you've even thought about running one of your own, but didn't know where
to begin. Well, now you do, thanks to Running a Franchise For Dummies. Pick the perfect franchise for you Create marketing plans and branding for your new franchise Understand
all of the complex legal issues surrounding the ownership of a franchise Uncover the secrets to continued success and future expansion Running a Franchise for Dummies is a clear
and concise guide for anyone who wants to be their own boss and stand on the shoulders of franchise giants both big and small.

Franchise Bible
How to Buy a Franchise or Franchise Your Own Business
Entrepreneur Press This proven, popular reference has been completely updated to better guide readers through the current franchise environment. Real-life examples of both serviceand product-oriented franchises and useful checklists prevent mistakes and save time and money. Contact information for state and federal franchising regulatory agencies and a
listing of useful publications guide new franchisees to the resources they need.

"How Much Can I Make?"
Actual Sales and Proﬁt Potential for Your Small Business
One of the franchise industry's leading experts oﬀers critical information on over 150 franchises in 46 industry categories, from food, health, and ﬁtness to retail and real estate.

The SAGE Handbook of International Marketing
SAGE Over the past two decades; the nature of international marketing has faced huge change. Increasingly challenged with the unprecedented emergence of globally integrated,
yet geographically scattered activities multinational marketing has had to respond accordingly. The SAGE Handbook of International Marketing brings together the fundamental
questions and themes that have surfaced and promises to be an essential addition to the study of this critical subject area. In an internationally minded and detailed analysis, the
contributors seek to examine the state of the art in research in international marketing, with particular emphasis on the conceptual framework and theory development in the ﬁeld.
Looking at new research, formative and fundamental literature and the nature of strategic alliance and global strategy, this timely and comprehensive handbook oﬀers the reader a
compelling examination of the central concerns of marketing for an international community.
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Franchising For Dummies
John Wiley & Sons Written by the late Dave Thomas, the widely known founder of Wendy's, and franchising consultant Michael Seid, this is a comprehensive and reliable resource for
anyone interested in purchasing a franchise.

Latino Entrepreneurs
Mitchell Lane Pub Incorporated Describes what it takes to be a successful entrepreneur, whether starting from scratch or buying an existing business, focusing on the unique
experiences of Hispanic Americans through proﬁles of Latino business owners.
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