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Entrepreneurship for the Creative and Cultural Industries
Artists, musicians, actors, singers, designers and other creative individuals need to understand basic business concepts if they are to successfully pursue their chosen artistic
profession. These skills have historically not been taught to creative students, which leaves them unprepared to make a living from their artistic eﬀorts. Entrepreneurship for the
Creative and Cultural Industries will teach the basics of business in a way that is relevant to the challenges of running a small business marketing a creative product. Whether it is
understanding the basics of business language, appreciating the crucial importance of ﬁnance, or using social media marketing, this innovative textbook covers the entrepreneurial
skills required to succeed in the creative sector. Including advice from artists who have turned their idea into a proﬁtable business and worksheets that can be combined into a
simple business plan, Kolb helps non-business-minded creatives to understand everything they need to succeed in the increasingly competitive creative economy. This textbook is
essential reading for non-business students who are looking to understand the business side of the creative sector, while its practical style will also suit recent graduates in these
industries.

Entrepreneurship in the Creative Industries
An International Perspective
Edward Elgar Publishing The book is like a delicious smörgåsbord with a variety of contributions within creative industries research. David Rylander, Papers in Regional Science This
book positions itself with an international approach and with a focus on entrepreneurship. My perception is that this will be read with major interest by policymakers around the
world, who right now consider how to form strategies and construct policies to support their own creative industries. . . The book raises interesting aspects of creative industries in
comparison to more traditional industries. . . Charlotta Mellander, International Small Business Journal This collection of papers adds some new dimensions to the current creative
entrepreneurship research agenda. It highlights the valuable economic and social contribution of the sector but also encourages policymakers, educators and trainers to continue to
evaluate the critical role they play in the creative enterprise development process. Culturelink . . . a delight to read. The book is novel and covers an important area of
entrepreneurship that is deﬁnitely worthy of more attention. The book is useful to practitioners in the creative industries ﬁeld that want to learn more about the international
importance of the sector and also to academics who conduct research in the area. Vanessa Ratten, Journal of Enterprising Communities There is increasing conversation about this
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industry at conferences around the world. This book would be helpful in putting deﬁnitional boundaries around the topic and bringing together the latest research on the topic. It
has an automatic international scope, has an interesting selection of subtopics including gender, trends, and economic contributions and is cleverly organized. Patricia G. Greene,
Babson College, US The creative industries represent a vital, exciting and rapidly changing ﬁeld of activity; one that is now recognised as a key growth sector in the knowledgebased economy. However, there is still a general lack of understanding of what is meant by the term creative industry , and thxe creative sector has not, to date, been the subject of
concerted academic research. This book redresses the balance by providing valuable insights into the creative entrepreneurial process and platforming some of the key challenges
yet to be addressed. A range of pertinent and diverse topics relating to creative entrepreneurship are dealt with, including the diﬀerent quantitative and qualitative methodologies
adopted by researchers in this ﬁeld. In addition, the nature of creative entrepreneurship across diﬀerent industry sub-sectors and in diﬀerent economic and geographical contexts is
examined. Illustrating the valuable economic and social contribution of the creative industries sector, Entrepreneurship in the Creative Industries aims to encourage policymakers,
educators and trainers to continue to evaluate their critical role in the creative enterprise development process. Students and researchers in entrepreneurship and creative
industries ﬁelds will also ﬁnd the book to be an illuminating read.

Entrepreneurship for the Creative and Cultural Industries
Routledge Artists, musicians, actors, singers, designers and other creative individuals need to understand basic business concepts if they are to successfully pursue their chosen
artistic profession. These skills have historically not been taught to creative students, which leaves them unprepared to make a living from their artistic eﬀorts. Entrepreneurship
for the Creative and Cultural Industries will teach the basics of business in a way that is relevant to the challenges of running a small business marketing a creative product.
Whether it is understanding the basics of business language, appreciating the crucial importance of ﬁnance, or using social media marketing, this innovative textbook covers the
entrepreneurial skills required to succeed in the creative sector. Including advice from artists who have turned their idea in to a proﬁtable business and worksheets that can be
combined into a simple business plan, Kolb helps non-business minded creatives to understand everything they need to succeed in the increasingly competitive creative economy.
This textbook is essential reading for non-business students who are looking to understand the business side of the creative sector whilst its practical style will also suit recent
graduates in these industries

Creative Industries and Entrepreneurship
Paradigms in Transition from a Global Perspective
Edward Elgar Publishing This book investigates the evolving paradigm of creative industries and creative entrepreneurship, and their related economy over time. It explores
diﬀerent stages of the paradigm diﬀusion in ‘ﬁrst generation countries’ such as the US, Canada, Australia and Europe, and ‘second generation countries’ in Asia, South America and
North Africa in order to identify new trends and their distinctive aspects. By adopting a multidisciplinary approach, the book develops a comprehensive overview of the composite
phenomenon of the creative economy and its relationship with entrepreneurship.

Culture and Commerce
The Value of Entrepreneurship in Creative Industries
Stanford University Press Art and business are often described as worlds apart, even diametric opposites. And yet, these realms are close cousins in creative industries where ﬁrms
bring cultural goods to market, attaching price tags to music, paintings, theater, literature, ﬁlm, and fashion. Building on theories of value construction and cultural production,
Culture and Commerce details the processes by which artistic worth is decoded, translated, and converted to economic value. Mukti Khaire introduces readers to three industry
players: creators, producers (who bring to market and distribute cultural goods), and intermediaries (who critique and rave about them). Case studies of ﬁrms from Chanel and
Penguin to tastemakers like the Pritzker Prize and The Sundance Institute illuminate how these professionals construct a vital value chain. Highlighting the role of "pioneer
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entrepreneurs"—who carve out space for radical, new product categories—Khaire illustrates how creative professionals inﬂuence our sense of value, shifting consumer behavior and
our culture in deep, surprising ways.

Entrepreneurship in Culture and Creative Industries
Perspectives from Companies and Regions
Springer This book explains and analyzes entrepreneurship and cultural management issues in the creative and cultural sectors and discusses the impacts of economic, social and
structural changes on cultural entrepreneurship. The expert contributions investigate the role of cultural entrepreneurship in regional and destination management and
development by presenting best practice examples. It oﬀers various interdisciplinary approaches, including perspectives from the ﬁelds of entrepreneurship and management,
regional and destination management and development, sociology, psychology, innovation as well as creative industries, and also features articles exploring cultural
entrepreneurship on a corporate as well as on a spatial level – or in other words in regions and destinations.

Cultural and Creative Industries
A Path to Entrepreneurship and Innovation
Springer This book examines the ways in which cultural and creative industries can drive entrepreneurship, innovation, sustainability and overall regional development. It will
address such issues as (1) the technical (tangible) components of creative and cultural industries in relation to innovation; (2) the intangible components of creative and cultural
industries in relation to services provided; (3) the relationship between tangible and intangible components and economic and social innovation; and (4) the ways in which creative
and cultural industries eﬀect and inﬂuence regional sustainability and development. Cultural and creative industries and the creative economy as a whole have been increasingly
prevalent in research literature because of their role in driving economic and social development. Cultural and creative industries also enable other forms of entrepreneurship and
innovation beyond the traditional, technology-based focus of innovation, thereby enhancing regional growth and development through these channels. The contributions presented
in this book discuss the main issues, challenges, opportunities and trends of cultural and creative industries through conceptual analysis and cases studies from diﬀerent world
regions. Featuring research from industries such as art, health care, beer and wine and education, this book provides researchers, academics, professionals and policy makers with
a detailed examination of the development and potential of cultural and creative industries in regional and global economies.

Entrepreneurship and the Creative Economy
Process, Practice and Policy
Edward Elgar Publishing Creative industries are becoming increasingly important to the economic and social wealth of most economies. They are also inherently linked to
entrepreneurship and this book provides thoughtful and comprehensive insights into the role of creative industries in contemporary economies and to the interface between
creative ﬁrms and entrepreneurship. The book draws upon cutting edge research to illustrate and explain the diversity and nature of creative industries and to provide informed
discussion on key topics relevant to developing theory and understanding of this vital sector. This book is a must for anyone interested in understanding and learning more about
the opportunities which creative industries have created for entrepreneurship and the beneﬁts which an entrepreneurial mind-set can oﬀer to the creative industries.- Eleanor Shaw,
University of Strathclyde, UK 'The creative industries have long been a hotbed of entrepreneurial activity. For decades vaudeville, theater, movies, art, and music have exempliﬁed
the key aspects of entrepreneurship, and the participants in these industries search for novelty and create innovations. But despite the fact that some countries have industrial
policies to focus on creative arts, this is a little studied area of entrepreneurship. Colette Henry and Anne de Bruin oﬀer one of the ﬁrst academic books that showcases research in
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the creative industries. This volume presents a solid theoretical foundation and oﬀers fascinating chapters that consider a variety of topics such as regional strategies, education,
creative expression and the evolution of industry.'

Digital Transformation in the Cultural and Creative Industries
Production, Consumption and Entrepreneurship in the Digital and Sharing Economy
Routledge This research-based book investigates the eﬀects of digital transformation on the cultural and creative sectors. Through cases and examples, the book examines how
artists and art institutions are facing the challenges posed by digital transformation, highlighting both positive and negative eﬀects of the phenomenon. With contributions from an
international range of scholars, the book examines how digital transformation is changing the way the arts are produced and consumed. As relative late adopters of digital
technologies, the arts organizations are shown to be struggling to adapt, as issues of authenticity, legitimacy, control, trust, and co-creation arise. Leveraging a variety of research
approaches, the book identiﬁes managerial implications to render a collection that is valuable reading for scholars involved with arts and culture management, the creative
industries and digital transformation more broadly.

Creating Cultural Capital
Cultural Entrepreneurship in Theory, Pedagogy and Practice
Eburon Uitgeverij B.V. In recent years, the global creative economy has experienced unprecedented growth. Considerable research has been conducted to determine what exactly
the creative economy is, what occupations are grouped together as such, and how it is to be measured. Organizations on various scales, from the United Nations to local
governments, have released ‘creative’ or ‘cultural’ economy reports, developed policies for creative urban renewal, and directed attention to creative placemaking – the purposeful
infusion of creative activity into speciﬁc urban environments. Parallel to these research and policy interests, academic institutions and professional organizations have begun a
serious discussion about training programs for future professionals in the creative and cultural industries. We now have entire colleges oﬀering undergraduate and graduate
programs, leading to degrees in arts management, arts entrepreneurship, cultural management, cultural entrepreneurship or cultural economics. And many professional
organizations oﬀer specialized training and certiﬁcates in cultural heritage, museums studies, entertainment and ﬁlm. In this book, we bring together over ﬁfty scholars from across
the globe to shed light on what we collectively call ‘cultural entrepreneurship’ – the training of professionals for the creative industries who will be change agents and resourceful
visionaries that organize cultural, ﬁnancial, social and human capital, to generate revenue from a cultural and creative activity. Part I of this volume begins with the observation
that the creative industries - and the cultural entrepreneurship generated within them - are a global phenomenon. An increasingly mobile, international workforce is moving cultural
goods and services across national boundaries at unprecedented rates. As a result, the education of cultural professionals engaged in global commerce has become equally
internationalized. Part II looks into the emergence of cultural entrepreneurship as a new academic discipline, and interrogates the theoretical foundations that inform the pedagogy
and training for the creative industries. Design thinking, humanities, poetics, risk, strategy and the artist/entrepreneur dichotomy are at the heart of this discussion. Part III
showcases the design of cultural entrepreneurship curricula, and the pedagogies employed in teaching artists and culture industry specialists. Our authors examine pedagogy and
curriculum at various scales and in national and international contexts, from the creation of entire new schools to undergraduate/graduate programs. Part IV provides case studies
that focus on industry- or sector-speciﬁc training, skills-based courses (information technology, social media, entrepreneurial competitions), and more. Part V concludes the book
with selected examples of practitioner training for the cultural industries, as it is oﬀered outside of academia. In addition, this section provides examples of how professionals
outside of academia have informed academic training and course work. Readers will ﬁnd conceptual frameworks for building new programs for the creative industries, examples of
pedagogical approaches and skillsbased training that are based on research and student assessments, and concrete examples of program and course implementation.
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Marketing Strategy for Creative and Cultural Industries
Routledge Successful marketing strategies are a vital aspect of any business. This textbook provides students and potential managers in the creative industries with a solid
grounding in how to maximize the impact of their marketing eﬀorts across a range of business types in the creative and cultural industries. With a range of learning exercises and
real-life examples, this text shows how to create and execute successful marketing plans for creative businesses and is useful for marketing students and practitioners.

Art Entrepreneurship
Edward Elgar Publishing This pioneering book explores the connections between art and artistic processes and entrepreneurship. The authors expertly identify several areas and
issues where research on art and artistic processes can inform and develop the traditional ﬁeld of entrepreneurship research.

The Oxford Handbook of Creative Industries
OUP Oxford The Oxford Handbook of Creative Industries is a reference work, bringing together many of the world's leading scholars in the application of creativity in economics,
business and management, law, policy studies, organization studies, and psychology. Creative industries research has become a regular theme in academic journals and conferences
across these subjects and is also an important agenda for governments throughout the world, while business people from established companies and entrepreneurs revaluate and
innovate their models in creative industries. The Handbook is organized into four parts: Following the editors' introduction, Part One on Creativity includes individual creativity and
how this scales up to teams, social networks, cities, and labour markets. Part Two addresses Generating and Appropriating Value from Creativity, as achieved by agents and
organizations, such as entrepreneurs, stars and markets for symbolic goods, and considers how performance is measured in the creative industries. Part Three covers the mechanics
of Managing and Organizing Creative Industries, with chapters on the role of brokerage and mediation in creative industry networks, disintermediation and glocalisation due to
digital technology, the management of project-based organzations in creative industries, organizing events in creative ﬁelds, project ecologies, Global Production Networks, genres
and classiﬁcation and sunk costs and dynamics of creative industries. Part Four on Creative Industries, Culture and the Economy oﬀers chapters on cultural change and
entrepreneurship, on development, on copyright, economic spillovers and government policy. This authoritative collection is the most comprehensive source of the state of
knowledge in the increasingly important ﬁeld of creative industries research. Covering emerging economies and new technologies, it will be of interest to scholars and students of
the arts, business, innovation, and policy.

Managing situated creativity in cultural industries
Routledge Creativity is the emergence of something novel and appropriate, from a person, a group, a society. A creative idea or product must be novel. Yet, novelty is not enough (a
novel idea may be ridiculous or nonsensical). In addition to novelty, to be creative an idea or product must also attain some level of social recognition. The individualist approaches
to creativity overestimate the role of the individual and of his/her abilities (the myth of the genius). On the contrary, the socio-cultural approach emphasizes the role played by
contexts in the creation process: societies, cultures and historical periods. Accordingly, the individual is seen as a member of many overlapping social groups, each of them has its
own network, with a speciﬁc structure and organization, which inﬂuences the creation of networks of—potentially creative—ideas. Each individual is also a member of a culture,
which gives him/her the categories used to understand the world. Finally, each individual is representative of a speciﬁc historical period. From a managerial perspective it is
important to deepen the knowledge of the contexts, both spatial and cognitive, which favor ‘‘situated creativity’’ in the realm of the cultural industries. This special book oﬀers both
theoretical and empirical contributions in an attempt to build such knowledge.

Artist Management
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Agility in the Creative and Cultural Industries
Routledge Artists are creative workers who drive growth in the creative and cultural industries. Managing artistic talent is a unique challenge, and this concise book introduces and
analyses its key characteristics. Artist Management: Agility in the Creative and Cultural Industries makes a major contribution to our understanding of the creative and cultural
industries, of artistic and managerial creativities, and of social and cultural change in this sector. The book undertakes an extensive exploration of the increasingly pivotal role of
artist managers in the creative and cultural industries and argues that agile management strategies are useful in this context. This book provides a comprehensive and accessible
account of the artist–artist manager relationship in the twenty-ﬁrst century. Drawing from research interviews conducted with artist managers and self-managed artists in ﬁve cities
(New York, London, Toronto, Sydney and Melbourne), this book makes an original contribution to knowledge. Nation-speciﬁc case studies are highlighted as a means of illuminating
various thematic concerns. This unique book is a major piece of research and a valuable study aid for both undergraduate and postgraduate students of subjects including arts
management, creative and cultural industries studies, arts entrepreneurship, business and management studies and media and communications.

Cultural Entrepreneurship
The Cultural Worker’s Experience of Entrepreneurship
Routledge This book explores the lived experience of cultural entrepreneurship examining the challenges associated with cultural labour including the insecurities of managing
precarious working conditions. Drawing on interviews conducted with cultural workers, Cultural Entrepreneurship focuses on how individuals articulate their experience of
entrepreneurship in the cultural and creative industries. Noting the importance of place, the local cultural milieu is examined as a means of situating entrepreneurial practices
through cultural and enterprise policies, local networks, and signiﬁcant relationships. Within this framework, the cultural entrepreneurs’ stories reveal means of subverting or reinterpreting identities and the possibility for ‘rethinking cultural entrepreneurship.’ Aimed at researchers, academics and students investigating cultural entrepreneurship, cultural
policy and cultural labour, Cultural Entrepreneurship will additionally be of value to creative industry consultants, cultural policymakers, and those setting up creative enterprises.
Researchers from ﬁelds such as geography, investigating diﬀerent aspects of the cultural industries in relation to cultural policy and place, will also ﬁnd this book to be a useful
contribution.

Creative Justice
Cultural Industries, Work and Inequality
Rowman & Littleﬁeld Creative Justice examines issues of inequality and injustice in the cultural industries and the cultural workplace. It oﬀers a comprehensive and considered
account of the state-of-the ﬁeld in cultural studies and sociological thinking about cultural and creative industries work, education and employment, and seeks to address
fundamental questions about the constitution of equality and inequality in the creative industries.

Creative Economy Entrepreneurs
From Startup to Success: How Entrepreneurs in the Creative Industries Are
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Transforming the Global Economy
Creative Startups The ﬁrst accessible in-depth introduction to the entrepreneurs shaping the 21st century.

Creative Regions
Technology, Culture and Knowledge Entrepreneurship
Routledge This unique book focuses on regional creativity, analysing the diﬀerent factors that can aﬀect creativity and innovation process within regions in the knowledge economy.
Approaching creativity from technological, organizational and regional viewpoints, it attempts to break down the inﬂuence of oppositional approaches and take account of multilevel interactions in economy and policy. The variety of papers presented looks at: how regions can be creative and competitive how research and development is outsourced and
the scientiﬁc knowledge and technology transferred what types of technology based cultural activities can operate the relevant ﬁnancing and development of knowledge
entrepreneurship. Whilst many of these aspects are driven by market forces Creative Regions demonstrates that the regional and national public sectors have a signiﬁcant role to
play and is essential reading on how to generate a competitive advantage for regions in the knowledge economy in the global market.

Management, Participation and Entrepreneurship in the Cultural and Creative Sector
Springer This book elucidates and maps the societal impact of experience and heritage, participation, and entrepreneurship in the cultural sector. The contributions address and
explore the relevance of culture, cultural entities, and heritage as collective memories and reservoirs of experience for other social systems, change and societal innovators like
entrepreneurs. Insofar, cultural activities can be understood as a bridge between past experiences and future challenges. The ﬁrst key focus is the participation of people in various
contexts, initiatives, and projects. Such participation unleashes creativity and connects diﬀerent societal layers – culture, economy, and innovation. Accordingly, a second focus is
the entrepreneurial eﬀorts and ideas that originate within arts and culture. Readers will ﬁnd critical empirical and theoretical studies that challenge the current understandings of
the cultural sector from diﬀerent theoretical perspectives and with diﬀerent methodological approaches. A variety of topics are explored within the thematic areas of cultural
heritage, managerial practices, participation, and cultural entrepreneurship, as well as their inter-relations. Ultimately the aim is to provide the reader with a better understanding
of the sometimes conﬂicting, sometimes mutually fertilizing areas of the arts, culture, business, management, and innovation. The book will be of interest to scholars, students,
professionals, and policymakers.

Pioneering Minds Worldwide
On the Entrepreneurial Principles of the Cultural and Creative Industries : Actual
Insights Into Cultural and Creative Entrepreneurship Research
Eburon Uitgeverij B.V. Even after the recent economic crisis, cultural and creative industries are still able to easily draw audience members and consumers, as well as new talent to
enrich these ﬁelds. Exploring the topic from economic, artistic, and policymaking perspectives, Pioneering Minds Worldwide is an interdisciplinary approach to these trades on a
global scale, while making an important distinction between the cultural sector—products that are consumed on the spot, such as concerts or dance performances—and the creative
sector, which generates artistic products that we have a protracted interaction with, i.e. design, architecture, and advertising. The authors of these highly informative essays oﬀer
new concepts and viewpoints on the entrepreneurial dimension of the cultural and creative industries in sixteen countries and explore how urban area development, new
technological innovations, and education all inﬂuence these continually expanding industries.
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International Entrepreneurship in the Arts
Taylor & Francis International Entrepreneurship in the Arts focuses on teaching students, artists, and arts managers speciﬁc strategies for expanding creative ventures that are
already successful domestically to an international audience. Varbanova’s accessible writing outlines a systematic theoretical framework that guides the reader from generating an
innovative idea and starting up an international arts enterprise to its sustainable international growth. Applying concepts, models, and tools from international entrepreneurship
theory and practice, Varbanova analyzes how these function within the unique setting of the arts and culture sector. The book covers: Domestic inception of an arts enterprise,
followed by international expansion Starting up an international arts venture in the early stages of its inception Presenting an arts activity or project in a foreign country or region
Financing a startup venture with international resources Implementing diverse models of international partnership Starting up an arts venture that is run by a multinational team
Creating an art product with international dimension The book’s 23 case studies and 54 short examples feature disciplines from ﬁne arts and photography to music, theatre, and
contemporary dance, and cover ventures in over 20 countries to provide students with practical insight into the issues and challenges facing real arts organizations. Aimed at
students interested in the business aspects of arts and cultural ventures, it will also be of use to practitioners looking at ways to internationalize their own enterprises.

Creative Labour
Media Work in Three Cultural Industries
Routledge What is it like to work in the media? Are media jobs more ‘creative’ than those in other sectors? To answer these questions, this book explores the creative industries,
using a combination of original research and a synthesis of existing studies. Through its close analysis of key issues – such as tensions between commerce and creativity, the
conditions and experiences of workers, alienation, autonomy, self-realization, emotional and aﬀective labour, self-exploitation, and how possible it might be to produce ‘good work’
Creative Labour makes a major contribution to our understanding of the media, of work, and of social and cultural change. In addition, the book undertakes an extensive exploration
of the creative industries, spanning numerous sectors including television, music and journalism. This book provides a comprehensive and accessible account of life in the creative
industries in the twenty-ﬁrst century. It is a major piece of research and a valuable study aid for both undergraduate and postgraduate students of subjects including business and
management studies, sociology of work, sociology of culture, and media and communications.

Creative Industries in Greece
An Empirical Analysis from the Region of Epirus
Springer Analyzing the role of creative industries, this book explores regional development within the economic cycle. Using the Greek region of Epirus as an in-depth case study,
the authors identify the main opportunities for the region’s development as well as the necessary conditions and constraints to achieve future economic growth. The last decade has
seen creative industries receive growing attention from researchers, leading to an increasing body of analysis, studies and statistics. Despite this, they remain to be poorly
understood and thus underestimated by many societies and policy makers, including those in the Greek economy. Creative Industries in Greece provides a close study of this sector
and disseminates its best practices to examine its strengths, weaknesses, threats and opportunities.

The Metamorphosis of Cultural and Creative Organizations
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Exploring Change from a Spatial Perspective
Routledge Organizations in the creative and cultural sector are experiencing transformational change. This book oﬀers a new way of exploring the transformational processes that
these organizations are going through, by focusing on their organizational space. By bringing together theoretical and empirical contributions from international scholars belonging
to diﬀerent ﬁelds of research, such as management, entrepreneurship, sociology, philosophy and anthropology, this volume seeks to provide readers with a multifaceted,
comprehensive understanding of the changes that creative and cultural organizations are facing. By exploring them from an original perspective – the spatial one – this volume
provides the foundations for developing a coherent research debate on the spatial dimension of creative and cultural organizations, leading to a new research agenda. This book
contributes to our understanding of the ‘space’ of the creative and cultural industries and will be a useful reading for scholars involved in arts and cultural management in
particular, as well as the social and human sciences more broadly. This book will inspire and inform researchers and managers who look with curiosity at the changes taking place in
the creative and cultural sectors.

Strategic Analysis
A Creative and Cultural Industries Perspective
Routledge Though their primary concern, organizations in the creative industries don’t only succeed or fail based on the exercise of their creative resources. Their fortunes also
depend on their understanding and approach to the problem of competition. In Strategic Analysis: A creative and cultural industries perspective, Jonathan Gander oﬀers a much
needed introduction to how the practice of strategic thinking and analysis can be applied to this diverse and dynamic ﬁeld. The book employs a range of competitive scenarios and
case studies in which to practically apply a recommended set of analytical frameworks and examine the strategic challenge facing the enterprise and the wider sector. This concise
and practical text focuses on providing a clear series of steps through which to identify and tackle strategic issues facing an enterprise, making it perfect reading for students and
practitioners in the creative sector who seek a strategic understanding of the competition they are involved in.

The Attributes of the Cultural Entrepreneur
GRIN Verlag Essay from the year 2014 in the subject Business economics - Company formation, Business Plans, grade: 1.6, Central Queensland University, course: Cultural
Entrepreneurship, language: English, abstract: For generations, Zen philosophy has taught the importance of ﬁnding tranquillity inside yourself instead of foolishly seeking it in the
world around you. One of the most profound teachings from this philosophy, and probably one that is most relevant to the entrepreneur, is that of ignoring doctrine and listening to
your gut instinct. (Butt, 2014a) Google (N/A) deﬁnes entrepreneur as ‘a person who organizes and operates a business or businesses, taking on greater than normal ﬁnancial risks in
order to do so’, from the French ‘entreprendre’, meaning to ‘undertake’ and ‘go between’. Branagan (2003) outlines several critical success factors: • being able to make
connections and spot opportunity • taking a creative approach to problem solving • being able to cultivate networks of appropriate contacts • being able to persuade, inspire and
motivate others through enhanced vision • the ability to take calculated risks and having the nerve to work outside convention • the ability to overcome rejection and failure •
keeping pace with technology and innovation • an understanding of business strategies and tactics It is the spirit of undertaking something novel and innovative; in some sense
either pushing forward with avant-garde activities, or combining elements from previous concepts for new markets or audiences. There are many entrepreneurs within the arts
world who do just this, acting as go-betweens for artists and clients, or audiences. Furthermore, the common preoccupation with originality, implementing ideas and making
progress, held by many artists and arts consultants, is itself an entrepreneurial trait; translating vision into a creative act. From a contemporary and historical perspective, an
entrepreneurial outlook has either inadvertently or intentionally ensured the successful progression of many very inﬂuential ﬁgures within both the commercial and non-commercial
arts sectors. (Branagan, 2003)
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Be Creative
Making a Living in the New Culture Industries
John Wiley & Sons In this exciting new book Angela McRobbie charts the‘euphoric’ moment of the new creative economy, as itrose to prominence in the UK during the Blair years,
and considersit from the perspective of contemporary experience of economicausterity and uncertainty about work and employment. McRobbie makes some bold arguments about
the staging of creativeeconomy as a mode of ‘labour reform’; she proposes thatthe dispositif of creativity is a ﬁne-tuned instrument foracclimatising the expanded, youthful urban
middle classes to afuture of work without the raft of entitlements and security whichprevious generations had struggled to win through the post-warperiod of social democratic
government. Adopting a cultural studies perspective, McRobbie re-considersresistance as ‘line of ﬂight’ and shows what is atstake in the new politics of culture and creativity. She
incisivelyanalyses ‘project working’ as the embodiment of thefuture of work and poses the question as to how people who cometogether on this basis can envisage developing
stronger and moreprotective organisations and associations. Scattered throughout thebook are excerpts from interviews with artists, stylists, fashiondesigners, policy-makers, and
social entrepreneurs.

T-Shirts and Suits: A Guide to the Business of Creativity
David Parrish

A Research Agenda for Creative Industries
Edward Elgar Publishing Interdisciplinary, internationally focused, policy-informed, and strategic, this book sets out agendas for advancing research into creative industries as a
productive and innovative intervention in public policy. With contributions from leading scholars, policy and industry specialists, this Research Agenda will be a vital resource for
students and academics working in the ﬁelds of communication, culture, ﬁlm and media, geography, business and policy studies, and Internet and social media studies.

Reimagining the Creative Industries
Youth Creative Work, Communities of Care
Routledge This book documents the rise in youth creativity, entrepreneurship, and collective strategies to address systemic barriers and discrimination in the creative industries
and create an expanded, more diverse, inclusive, equitable, and caring ﬁeld. Although the diﬃculties of entering and making a living in the creative industries—a ﬁeld which can
often perpetuate dominant patterns of social exclusion and economic inequality—are well documented, there is still an absence of guidance on how young creatives can navigate
this environment. Foregrounding an intersectional approach, Reimagining the Creative Industries responds to this gap by documenting the work of contemporary youth collectives
and organizations that are responding to these systemic barriers and related challenges by creating more caring and community-oriented alternatives. Mobilizing a care ethics
framework, Miranda Campbell underscores forms of care that highlight relationality, recognize structural barriers, and propose new visions for the creative industries. This book
posits a future where creativity, collaboration, and community are possible through increased avenues for co-creation, teaching and learning, and community engagement. Anyone
interested in thinking critically about the creative industries, youth culture, community work, and creative employment will be drawn to Campbell's incisive work.
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Mapping of Nordic Creative and Cultural Industries
Financial Environment
Nordic Council of Ministers The creative and cultural industries (CCIs) have recently been debated widely, and access to ﬁnance has been at the forefront. This KreaNord report,
created in 2012, maps the Nordic CCIs’ ﬁnancial environment, and shows that the environment is facilitating the same access to corporate ﬁnance for CCIs as for other sectors.
However, the supply of project ﬁnance requested by CCIs, is rare/non-existing, and mostly provided as debt. This report concludes the ﬁndings as market failure in supply of debt
instruments for CCIs, and recommends a development process be initiated. Republished in 2015 following the end of KreaNord, the Nordic Council of Ministers’ initiative on cultural
and creative industries (2008–2015).

The Oxford Handbook of Creative Industries
Oxford University Press The Oxford Handbook of Creative Industries is a reference work, bringing together many of the world's leading scholars in the application of creativity in
economics, business and management, law, policy studies, organization studies, and psychology. Creative industries research has become a regular theme in academic journals and
conferences across these subjects and is also an important agenda for governments throughout the world, while business people from established companies and entrepreneurs
revaluate and innovate their models in creative industries. The Handbook is organized into four parts: Following the editors' introduction, Part One on Creativity includes individual
creativity and how this scales up to teams, social networks, cities, and labour markets. Part Two addresses Generating and Appropriating Value from Creativity, as achieved by
agents and organizations, such as entrepreneurs, stars and markets for symbolic goods, and considers how performance is measured in the creative industries. Part Three covers
the mechanics of Managing and Organizing Creative Industries, with chapters on the role of brokerage and mediation in creative industry networks, disintermediation and
glocalisation due to digital technology, the management of project-based organzations in creative industries, organizing events in creative ﬁelds, project ecologies, Global
Production Networks, genres and classiﬁcation and sunk costs and dynamics of creative industries. Part Four on Creative Industries, Culture and the Economy oﬀers chapters on
cultural change and entrepreneurship, on development, on copyright, economic spillovers and government policy. This authoritative collection is the most comprehensive source of
the state of knowledge in the increasingly important ﬁeld of creative industries research. Covering emerging economies and new technologies, it will be of interest to scholars and
students of the arts, business, innovation, and policy.

Creative Infrastructures
Artists, Money and Entrepreneurial Action
Intellect Books Creative Infrastructures is a new collection of connected essays that examines the relationships between art, innovation, entrepreneurship and money. Essig uses
her extensive knowledge of the ﬁeld of arts entrepreneurship and puts it to broader practical use and greater impact by oﬀering a theory for arts entrepreneurship that places more
emphasis on means over ends. Essig uses illustrative case studies to show how her theoretical framework explains a number of innovative eﬀorts in culturally and racially diverse
communities. The Ouroboros, the serpent eating its own tail, is a visual metaphor deployed by Essig in the opening essay to shift commonly held perspectives on, especially, the
relationship between art and money. Art is the head; money is the tail, feeding and nourishing the head in a cycle that enables the organism to not only survive but also thrive.
Between the art and the money is the body: innovation and entrepreneurship. Innovation is understood to be a novel idea that is implemented and has impact on a domain. For that
is what the artist does: create something new and unique that has impact. Entrepreneurship is conceived of as the discovery or creation of a mediating structure that can convert
the artistic innovation into capital (ﬁnancial and other types) that can be re-invested in the artist and the making of more art. This book endeavours to untie the knotty relationships
between artists and entrepreneurship in order to answer the question 'How can artists make work and thrive in our late-capitalist society?' Other essays in the collection consider a
range of topics including how aesthetic and cultural value are transmitted from the artist to the audience; the complexity of the tension between what art fundamentally is and the
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reproduction of that work and the recent foregrounding of the idea that art can produce positive social change – through current and late-twentieth-century trends in 'social impact
art' or 'art for change'. As in sports, business and other sectors, the star artists, the top 1 per cent, have disproportionately inﬂuenced the public expectations for what 'a successful
artist' means. It isn’t necessary to retell the stories of the one per cent of arts entrepreneurs; instead Essig looks instead at the quotidian artist, at what they do and why, not what
they make. All too often, artists who are attentive to the 'business' of their creative practice are accused of 'selling out'. But for many working artists, that attention to business is
what enables an artist to not just survive, but to thrive. When artists follow their mission, Essig contends that they don’t sell out, they spiral up by keeping mission at the forefront.
The closing essay is a work of speculative ﬁction, based in all that comes before, both in the preceding essays and in Essig’s work as an artist, arts advocate and scholar of cultural
policy. Returning to the symbol of the Ouroboros, it connects the head (art) to the tail (not money speciﬁcally, but resources), and back again. It is a 'future imaginary', in which she
proﬁles three ﬁctional artists in the year 2050. The ﬁeld of arts entrepreneurship is growing – thanks in large part to the work of Linda Essig. The case studies in the book are USbased, but the issues addressed are universal. This book is ideal for use in training programmes for arts administrators and advocates; policy analysts and business schools that are
looking to add in arts programmes. It will be of great interest and signiﬁcance to people working in the cultural industries in the United Kingdom and Europe, especially Germany,
where there has also been some recent research interest on similar topics. It is also relevant to the many artists who participate in training and professional development
programmes in their community, as well as those who are just starting out.

Handbook of Culture and Creativity
Basic Processes and Applied Innovations
Oxford University Press The Handbook of Culture and Creativity is a collaborative eﬀort to provide readers with an in-depth and systematic inquiry into the cultural processes of
creativity and innovation, as well as the creative processes of cultural transformation. As the editors acknowledge, creativity emerges from dialogical interaction with cultural
imperatives, norms, and artifacts, but culture also evolves and transforms through a generative process fueled by creativity. In order to illuminate nuanced insights on the complex
culture-creativity nexus, this volume is organized into four broad sections: reciprocal relationships, socio-cultural contexts, diversifying experiences and creativity, and policy and
applied perspectives. Edited by Angela K.-Y. Leung, Letty Kwan, and Shyhnan Liou, this cogent volume features cutting-edge evidence and research, and lays the groundwork for
pursuing a new science for integrating the study of culture and creativity.

Innovation in the Cultural and Creative Industries
John Wiley & Sons Technological innovations, sociological and consumer trends, and growing internationalization are transforming the cultural and creative industries (CCIs). These
changes present new challenges for CCIs that require original and inventive answers. Innovation in the Cultural and Creative Industries analyzes the powerful strategies put in place
by CCI organizations such as Nintendo, the Lascaux Cave and Daft Punk. The case studies presented in this book cover video games, books, music, museums, fashion, ﬁlm and
architecture. Each chapter is organized around ﬁve key points: a theoretical framework that focuses on a speciﬁc concept, a description of the methodological mechanism mobilized,
a presentation of the industry concerned, the analysis of the innovative strategy and a recap of the lessons and best practices demonstrated by the case.

Creative Industries
Contracts Between Art and Commerce
Harvard University Press "To explain the logic of these arrangements, the author draws on the analytical resources of industrial economics and the theory of contracts. He addresses
the winner-take-all character of many creative activities that brings wealth and renown to some artists while dooming others to frustration; why the "option" form of contract is so
prevalent; and why even savvy producers get sucked into making "ten-ton turkeys," such as Heaven's Gate."--BOOK JACKET.
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Culture, Innovation and the Economy
Routledge This is a handbook for the cultural entrepreneur, oﬀering some of the best examples on practice, franchises, research, innovation and business opportunities in the
cultural sector. The key theme is the contribution and possibilities of the cultural economy as a business, with a strong supporting subtext on innovative practice. The book
illustrates the theme by providing multiple practice-based and empirical examples from an international panel of experts. Each contribution provides an accessible and easily
accessed bank of knowledge on which existing practice can be grown and new projects undertaken. It provides an eclectic mix of possibilities that reinforce and underscore the full
innovative and complex potential of the cultural economy. Topics include a review of the global and regional economic beneﬁts of the cultural economy, evidence-based analysis of
the culture industries, and an outline of the top ten cultural opportunities for business. This collection transcends the space between theory and practice to combine culture and
innovation and understand their importance to a wider economy. This is essential reading for researchers and practitioners interested in entrepreneurship, non-proﬁt management,
art and visual culture, and public ﬁnance.

Harnessing Place Branding through Cultural Entrepreneurship
Springer This book draws together three overlapping relationships and knowledge domains. These are the cultural entrepreneurship/creative industries, the public and/or private
philanthropic contributions that have funded artistic production and the preservation and presentation of place brands as a mechanism to revitalize local economies and
communities.

Arctic Business Analysis: Creative and cultural industries
Nordic Council of Ministers In 2016, the Nordic Cooperation Ministers decided to put more emphasis on economic development in the Arctic within the Arctic Cooperation Program of
the Nordic Council of Ministers. The Nordic Council of Ministers partnered up with the Arctic Economic Council in carrying out an Arctic Business Analysis. The aim was to qualify
knowledge on the business environment in the Nordic Arctic and how to take the business environment to a next level. The analysis covers 1) Entrepreneurship and Innovations; 2)
Public- Private Partnerships & Business Cooperation; 3) Bio-economy, and 4) Creative and Cultural Industries. The general ﬁndings of the analysis are: → a need for an increased
collection and dissemination of Arctic speciﬁc data; → a need for strengthened cross-border business collaboration between regions and actors in the Arctic; and → a need for a
positive branding of the Arctic as an attractive and sustainable market for investments and economic development.
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