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Eventually, you will categorically discover a new experience and achievement by spending more cash. yet when? get you acknowledge that you require to get those every needs next having signiﬁcantly
cash? Why dont you try to acquire something basic in the beginning? Thats something that will lead you to comprehend even more vis--vis the globe, experience, some places, in the manner of history,
amusement, and a lot more?
It is your unquestionably own times to play a role reviewing habit. among guides you could enjoy now is Emporio Armani Replica Handbags Fake Watches below.
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Thailand & Burma
Harper's Bazaar
Deluxe
How Luxury Lost Its Luster
Penguin “With Deluxe: How Luxury Lost Its Luster, [Dana] Thomas—who has been the cultural and fashion writer for Newsweek in Paris for 12 years—has written a crisp, witty social history that’s as
entertaining as it is informative.” —New York Times From the author of Fashionopolis: The Price of Fast Fashion and the Future of Clothes Once luxury was available only to the rareﬁed and aristocratic
world of old money and royalty. It oﬀered a history of tradition, superior quality, and a pampered buying experience. Today, however, luxury is simply a product packaged and sold by multibillion-dollar
global corporations focused on growth, visibility, brand awareness, advertising, and, above all, proﬁts. Award-winning journalist Dana Thomas digs deep into the dark side of the luxury industry to uncover
all the secrets that Prada, Gucci, and Burberry don't want us to know. Deluxe is an uncompromising look behind the glossy façade that will enthrall anyone interested in fashion, ﬁnance, or culture.

New York Magazine
New York magazine was born in 1968 after a run as an insert of the New York Herald Tribune and quickly made a place for itself as the trusted resource for readers across the country. With award-winning
writing and photography covering everything from politics and food to theater and fashion, the magazine's consistent mission has been to reﬂect back to its audience the energy and excitement of the city
itself, while celebrating New York as both a place and an idea.

Luxury Fashion Branding
Trends, Tactics, Techniques
Springer This groundbreaking fashion branding and management text brings an analytical business dimension to the marketing and corporate techniques of the luxury fashion goods industry. It will make
engaging reading for anyone who wishes to learn about the captivating business of turning functional products into objects of desire.

Luxury Brands in China and India
Springer This book provides an analysis of the luxury industry in two of the world’s biggest and evolving markets, and identiﬁes and discusses the key issues and dynamics in transforming their luxury
landscapes. By discussing the elements that are most likely to dominate boardroom agendas, the pragmatic implications for both strategic and marketing planning are made clear. Special emphasis is
placed upon well-contemplated responses to luxury brand marketing challenges that executives are likely to face as they push their brands to adapt and thrive in these shifting markets.

The Business and Law of Fashion and Retail
Fusion
How Integrating Brand and Culture Powers the World's Greatest Companies
Nicholas Brealey Learn how to unleash the power of brand-culture fusion to achieve sustainable competitive advantage and new growth. "This compelling book shows how to connect the image you
present to the outside world with the values and norms that operate inside your world of work." --Adam Grant, New York Times bestselling author of Originals and Give and Take "Denise Lee Yohn hit a
home run with her ﬁrst book, What Great Brands Do. Now she's written FUSION and it is just as provocative. Denise proves beyond a shadow of a doubt that great companies are powered by brand-culture
fusion. I highly recommend this book!" --Ken Blanchard, Coauthor, The New One Minute Manager®, Coeditor, Servant Leadership in Action Internal culture + External brand = FUSION For years, leaders at
companies like Southwest, Starbucks, and Google have done something diﬀerently that's put their organizations at the top of "the most admired companies," "best brands," and "great workplaces" lists.
They don't often talk about that "something" speciﬁcally in terms of brand-culture fusion, but, as author Denise Lee Yohn reveals, aligning and integrating their brands and cultures is precisely how they've
achieved their successes. Independently, brand and culture are powerful, unsung business drivers. But Denise shows that when you fuse the two together to create an interdependent and mutually
reinforcing relationship between them, you create organizational power that isn't possible by simply cultivating one or the other alone. Through detailed case studies from some of the world's greatest
companies (including Amazon, Airbnb, Adobe, Nike, and Salesforce), exclusive interviews with company executives, and insights from Denise's 25+ years working with world-class brands, FUSION provides
readers with a roadmap for increasing competitiveness, creating measurable value for customers and employees, and future-prooﬁng their business. This is a must-read for readers interested in workplace
culture, brand management, strategy, leadership, employee experience, employee engagement, integration, branding, and organization development.

The 3-1-2-1 Diet
Eat and Cheat Your Way to Weight Loss--up to 10 Pounds in 21 Days
Grand Central Life & Style "Dolvett oﬀers a dieting trifecta: easy, eﬀective, and friendly to cheaters. He helps trick your metabolism into cooperating with his rapid weight loss formula for success." -Mehmet Oz, M.D. Want to ﬁnally lose the weight and keep it oﬀ? Want to be able to eat the foods you love? Reaching your goals can only happen when you don't feel deprived and you continue to stay
motivated. Now, celebrity trainer and star of the hit reality series The Biggest Loser, Dolvett Quince, tells you how to do all of that and more in his revolutionary program, THE 3-1-2-1 DIET. This 21-day
program works by manipulating your body's natural tendency to slow its metabolic rate in response to calorie restriction. It takes a new approach to getting lean-one scientiﬁcally based on changing up
food and calories to tap into your body's potential to burn fat. This unconventional plan results in greater muscle and less fat than any other diet you've ever tried. Dolvett's eﬀective eating plan is as easy
as 3-1-2-1: three days of clean eating, one day of cheating, two more days of clean eating, and one ﬁnal reward meal at the end of the week. No foods are oﬀ limits and you will never feel deprived
because the plan is ﬂexible enough to ﬁt into any lifestyle. You'll lose weight fast-10 pounds or more in just 21 days-and you won't plateau. Dolvett's simple meal plans and delicious, easy-to-prepare
recipes, together with his fast and eﬀective workouts that combine cardio and body-shaping moves, will have you back in your skinny jeans in less than three weeks!

Fashion Marketing
Routledge A collection of international contributions from renowned academics and practitioners from the US, UK, China, the second edition of Fashion Marketing has been completely updated, revised and
expanded to reﬂect the major changes in the fashion industry since 2001 and covers all of the key themes and issues of the area. Key themes and areas covered include globalization, fast fashion, luxury
fashion, oﬀshoring, business-to-business, forecasting, sourcing, supply chain management, new product development, design management, logistics, range planning, color prediction, market testing, ecommerce, and strategy.
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The Art of Deception
Univ of California Press Describes the methods used to make artistic, literary, documentary, and political forgeries and the recent scientiﬁc advances in their detection. Includes over 600 objects from the
British Museum and many other major collections, from ancient Babylonia to the present day.

The New Frontiers of Fashion Law
MDPI Fashion law encompasses a wide variety of issues that concern an article of clothing or a fashion accessory, starting from the moment they are designed and following them through distribution and
marketing phases, all the way until they reach the end-user. Contract law, intellectual property, company law, tax law, international trade, and customs law are of fundamental importance in deﬁning this
new ﬁeld of law that is gradually taking shape. This volume focuses on the new frontiers of fashion law, taking into account the various ﬁelds that have recently emerged as being of great interest for the
entire fashion world: from sustainable fashion to wearable technologies, from new remedies to cultural appropriation to the regulation of model weight, from advertising law on the digital market to the
impact of new technologies on product distribution. The purpose is to stimulate discussion on contemporary problems that have the potential to deﬁne new boundaries of fashion law, such as the impact of
the heightened ethical sensitivity of consumers (who increasingly require eﬀective solutions), that a comparative law perspective renders more interesting. The volume seeks to sketch out the new legal
ﬁelds in which the fashion industry is getting involved, identifying the new boundaries of fashion law that existing literature has not dealt with in a comprehensive manner.

Designing Clothes
Culture and Organization of the Fashion Industry
Transaction Publishers Fashion is all around us: we see it, we buy it, we read about it, but most people know little about fashion as a business. Veronica Manlow considers the broader signiﬁ cance of
fashion in society, the creative process of fashion design, and how fashion unfolds in an organizational context where design is conceived and executed. To get a true insider's perspective, she became an
intern at fashion giant Tommy Hilﬁ ger. Th ere, she observed and recorded how a business's culture is built on a brand that is linked to the charisma and style of its leader. Fashion ﬁrms are not just in the
business of selling clothing along with a variety of sidelines. Th ese companies must also sell a larger concept around which people can identify and distinguish themselves from others. Manlow deﬁ nes the
four main tasks of a fashion ﬁ rm as creation of an image, translation of that image into a product, presentation of the product, and selling the product. Each of these processes is interrelated and each
requires the eﬀ orts of a variety of specialists, who are often in distant locations. Manlow shows how the design and presentation of fashion is inﬂ uenced by changes in society, both cultural and economic.
Information about past sales and reception of items, as well as projective research informs design, manufacturing, sales, distribution, and marketing decisions. Manlow oﬀers a comprehensive view of the
ways in which creative decisions are made, leading up to the creation of actual styles. She helps to deﬁ ne the contribution fashion ﬁ rms make in upholding, challenging, or redeﬁ ning the social order.
Readers will ﬁ nd this a fascinating examination of an industry that is quite visible, but little understood.

The Myth of the Ethical Consumer Hardback with DVD
Cambridge University Press A no-holds-barred examination of 'ethical' consumerism.

Trademark Counterfeiting
Aspen Publishers An insider's analysis on the law and enforcement of trademarks from developing an eﬀective anticounterfeiting program to using customs enforcement to stop counterfeit goods from
entering the marketplace to punishing counterfeiters in the courtroom. You'll ﬁnd comprehensive coverage of trademark counterfeiting law written by legal and enforcement IACC members, from seasoned
attorneys to corporate counsel. You'll also ﬁnd all the tools you need to enforce your trademark. Coverage includes: expert analysis of the law of trademark protection the use of technology for security
how to use investigators public relations issues custom enforcement agencies structure courtroom strategies and more You'll ﬁnd practical discussions and comprehensive analysis on trademark
counterfeiting brought together by a team of experience legal and enforcement experts to help you protect and enforce trademark rights-through federal and state criminal and civil laws, through the U.S.
Customs Service, and through internal corporate procedures. This unique guide brings you up-to-date coverage of the laws And The procedures you must follow to prevent trademark counterfeiting. it is a
one-stop resource of valuable practice aids at your ﬁngertips. You'll also ﬁnd analysis of case law and statutes, sample forms and documents, and other tools to save you research and drafting time.
Always Current TRADEMARK COUNTERFEITING is completely up-to-date. But to make sure you're always abreast of the latest legal developments, you will automatically receive -- risk-free with no
obligation to purchase -- updates and/ or new editions. You will be billed separately at the then-current price. Upon receipt, you will have 30 days to purchase or return. Of course, you may cancel this
automatic supplementation program at any time simply by notifying Aspen Publishers in writing.

Encyclopedia of Contemporary Chinese Culture
Taylor & Francis Collects entries on contemporary Chinese culture since 1980, discussing such topics as prisons, underground churches, and rock groups.

Outliers
The Story of Success
Penguin UK From the bestselling author of Blink and The Tipping Point, Malcolm Gladwell's Outliers: The Story of Success overturns conventional wisdom about genius to show us what makes an ordinary
person an extreme overachiever. Why do some people achieve so much more than others? Can they lie so far out of the ordinary? In this provocative and inspiring book, Malcolm Gladwell looks at
everyone from rock stars to professional athletes, software billionaires to scientiﬁc geniuses, to show that the story of success is far more surprising, and far more fascinating, than we could ever have
imagined. He reveals that it's as much about where we're from and what we do, as who we are - and that no one, not even a genius, ever makes it alone. Outliers will change the way you think about your
own life story, and about what makes us all unique. 'Gladwell is not only a brilliant storyteller; he can see what those stories tell us, the lessons they contain' Guardian 'Malcolm Gladwell is a global
phenomenon ... he has a genius for making everything he writes seem like an impossible adventure' Observer 'He is the best kind of writer - the kind who makes you feel like you're a genius, rather than
he's a genius' The Times

Mortal Doubt
Transnational Gangs and Social Order in Guatemala City
Univ of California Press The fear of violent crime dominates Guatemala City. In the midst of unprecedented levels of postwar violence, Guatemalans struggle to fathom the myriad forces that have made
life in this city so deeply insecure. Born out of histories of state terror, migration, and US deportation, maras (transnational gangs) have become the face of this new era of violence. They are brutal
organizations engaged in extortion, contract killings, and the drug trade, and yet they have also become essential to the emergence of a certain kind of social order. Drawing on years of ﬁeldwork inside
prisons, police precincts, and gang-dominated neighborhoods, Anthony W. Fontes demonstrates how gang violence has become indissoluble from contemporary social imaginaries and how these gangs
provide cover for a host of other criminal actors. Ethnographically rich and unﬂinchingly critical, Mortal Doubt illuminates the maras’ role in making and mooring collective terror in Guatemala City while
tracing the ties that bind this violence to those residing in far safer environs.

Principles of Information Systems
Cengage Learning Now thoroughly streamlined and revised, PRINCIPLES OF INFORMATION SYSTEMS, Ninth Edition, retains the overall vision and framework that made the previous editions so popular
while eliminating outdated topics and updating information, examples, and case studies. In just 600 pages, accomplished authors Ralph Stair and George Reynolds cover IS principles and their real-world
applications using timely, current business examples and hands-on activities. Regardless of their majors, students can use this book to understand and practice IS principles so they can function more
eﬀectively as workers, managers, decision makers, and organizational leaders. Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.

Brandwashed
Random House Australia A shocking insider's look at how global giants conspire to obscure the truth and manipulate our minds. Marketing visionary Martin Lindstrom has been on the front lines of the
branding wars for over twenty years. Here, he turns the spotlight on his own industry, drawing on all he has witnessed behind closed doors, exposing for the ﬁrst time the full extent of the psychological
tricks and traps that companies devise to win our hard-earned dollars. Picking up from where Vance Packard's bestselling classic, The Hidden Persuaders, left oﬀ more than half-a-century ago, Lindstrom
reveals: New ﬁndings that reveal how advertisers and marketers intentionally target children at an alarmingly young age - starting when they are still in the womb! Shocking results of an fMRI study which
uncovered what heterosexual men really think about when they see sexually provocative advertising (hint: it isn't their girlfriends). How marketers and retailers stoke the ﬂames of public panic and
capitalize on paranoia over global contagions, extreme weather events, and food contamination scares. The ﬁrst ever neuroscientiﬁc evidence proving how addicted we all are to our iPhones and our
Blackberry's (and the shocking reality of cell phone addiction - it can be harder to shake than addictions to drugs and alcohol). How companies of all stripes are secretly mining our digital footprints to
uncover some of the most intimate details of our private lives, then using that information to target us with ads and oﬀers 'perfectly tailored' to our psychological proﬁles. How certain companies, like the
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maker of one popular lip balm, purposely adjust their formulas in order to make their products chemically addictive. What a 3-month long guerrilla marketing experiment, conducted speciﬁcally for this
book, tells us about the most powerful hidden persuader of them all. And much, much more. This searing expose introduces a new class of tricks, techniques, and seductions - the Hidden Persuaders of the
21st century- and shows why they are more insidious and pervasive than ever.

Brand Royalty
How the World's Top 100 Brands Thrive & Survive
Kogan Page Publishers More than simply a comprehensive collection of brand success stories, this text will also help businesses and students to easily identify the factors behind these successes, and to
place them into a broader business and social context.

Postindustrial East Asian Cities
Innovation for Growth
World Bank Publications Drawing on a wide range of literature and on interviews with ﬁrms, this book explores issues of economic growth with a focus on six East Asian cities: Bangkok, Beijing, Seoul,
Shanghai, Singapore, and Tokyo. It suggests how policies and institutions can induce and furnish an urban environment that supports innovative activities. A valuable resource for researchers, urban
planners, urban geographers, and policy makers interested in East Asia.

Reputation
Realizing Value from the Corporate Image
Harvard Business Review Press Good reputations, says Charles Fombrun, create wealth. In this thoroughly accessible book, Fombrun shows that by developing strong and consistent images, well-regarded
companies generate hidden assets - or reputational capital - that give them a distinct advantage. Reputation examines how companies in a variety of industries, such as international fashion, investment
banking, packaged goods, and even U.S. business schools, compete for prestige and achieve celebrity. Vital, relevant, and readable for professionals in public, community, investor, and employee relations
as well as brand and marketing managers and senior executives.

The Memoirs of François René
The Metabolism Plan
Discover the Foods and Exercises that Work for Your Body to Reduce Inﬂammation
and Drop Pounds Fast
Grand Central Life & Style The New York Times bestselling author of The Plan is back to help readers customize their diet and exercise less to lose more weight! The Plan -- the instant New York Times and
USA Today bestseller that helped readers pinpoint which "healthy" foods were making them gain weight -- has helped hundreds of thousands of readers slim down. Now nutritionist Lyn-Genet Recitas
shares her groundbreaking new 30-day program that helps readers create a customized diet and exercise plan to boost their metabolism and burn more fat. Readers will discover: why exercising less -- as
little as 12 minutes, 3 times a week! -- can help them lose more weight; why "healthy" foods like oatmeal and salmon may be packing on the pounds, but French fries may not; and how to optimize their
thyroid function. Featuring all-new recipes and backed by science, THE METABOLISM PLAN is primed to revolutionize the diet shelf and help readers shed weight for good.

The World's Greatest Brands
Springer The magic of brands is as old as Coke and as young as Tango. But getting beneath the packaging to understand a brand's winning technique is tough. Why do Kellogg's or Barbie still remain the
consumer's friend? Why should a computer name or a sporting logo win favour with consumers worldwide? The World's Greatest Brands asks such key questions of over 350 of the world's leading brands.
Explanations of a brand's history, its management and exploitation will appeal to the expert and the consumer. Anecdotes and analysis are combined to explain the science and art that have contributed
to great branding case histories. Also included here is branding consultancy Interbrand's ranking of the world's 100 most powerful brands along with their assessment of brand owners' skills and winning
techniques. This is a unique compilation on a subject with a fascination for all consumers. No-one who enjoys the beneﬁts of great brands can fail to enjoy and proﬁt from this book.

Illicit Trade Trade in Counterfeit ICT Goods
OECD Publishing This study looks at the trade in counterfeit ICT goods, including the size of the trade, the main sources of fake goods, and the countries whose companies are most aﬀected.

As China Goes, So Goes the World
How Chinese Consumers Are Transforming Everything
Hill and Wang In this revelatory examination of the most overlooked force that is changing the face of China, the Oxford historian and scholar of modern Asia Karl Gerth shows that as the Chinese
consumer goes, so goes the world. While Americans and Europeans have become increasingly worried about China's competition for manufacturing jobs and energy resources, they have overlooked an
even bigger story: China's rapid development of an American-style consumer culture, which is revolutionizing the lives of hundreds of millions of Chinese and has the potential to reshape the world. This
change is already well under way. China has become the world's largest consumer of everything from automobiles to beer and has begun to adopt such consumer habits as living in large single-occupancy
homes, shopping in gigantic malls, and eating meat-based diets served in fast-food outlets. Even rural Chinese, long the laggards of consumerism, have been buying refrigerators, televisions, mobile
phones, and larger houses in unprecedented numbers. As China Goes, So Goes the World reveals why we should all care about the everyday choices made by ordinary Chinese. Taken together, these
seemingly small changes are deeper and more profound than the headline-grabbing stories on military budgets, carbon emissions, or trade disputes.

Behind the Label
"made in China"
DIANE Publishing Reveals how foreign investors have reaped great harvests under China's 'celebrated' economic reforms unleased in the early eighties, while workers' rights have been ﬂouted. Shows how
factories in China operate behind a veil of secrecy & are part of a growing subcontracting network. Many Americans are not even aware of where their garments are being produced or what the human
rights conditions are. Names the speciﬁc companies that are involved in this abusive trade by contracting production in China. Appendices list resource groups, company proﬁles/working conditions,
companies' contract information, imprisoned unionists, etc.

Aesthetic Politics in Fashion
"Aesthetic Politics in Fashion outlines critical studies in the present cross-sections of fashion, art, politics, and global capitalism. Critically examining contemporary collaborations of artists, media, and
fashion labels, this groundbreaking anthology locates fashion within ecological and ethical discourses, postcolonial styles, and critical reﬂections on whiteness. Contributions from a distinguished group of
international scholars debate fashion as a cultural phenomenon at the intersection of artistic, creative, economic, and everyday practices. Aesthetic economies, the production of space, and alternative
aesthetic politics are explored from interdisciplinary angles: art history, cultural science, sociology, design, and fashion studies. Aesthetic Politics in Fashion advances theorizing of fashion as an aesthetic
metapolitics."--Publisher's website.
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How London Became a Fashion Capital
Frances Lincoln Limited One of Britain's greatest cultural achievements of the late 20th century was the establishment of British designer fashion. Robert O'Byrne explores this phenomenon from the mid'70s, when designer fashion scarcely existed in Britain, to the new millennium, by which time London ranked alongside Paris, New York, and Milan as a world-class fashion capital. The book describes and
illustrates all the key players and inﬂuences of British fashion in the period: not only the designers but also the music, the clubs, the parties, the amazing dressing-up tradition, and London itself. The
language of fashion is visual, and this sumptuous book reﬂects that with evocative photographs by Norman Parkinson, David Bailey, Patrick Lichﬁeld, Barry Lategan, and others, including iconic images
such as the young Princess of Wales, Katherine Hamnett at 10 Downing Street wearing her "60 percent don't want Pershing" T-shirt, Margaret Thatcher in Aquascutum, and other rare shots from the
designers' own archives.

Opening Ceremony
Rizzoli Publications This lively volume celebrates the contributions to inventive fashionable living by the New York– based style innovator Opening Ceremony—a bible for the fashion-forward and culturally
savvy alike. In 2002, when Carol Lim and Humberto Leon opened the downtown Manhattan retail shop Opening Ceremony, they created what has become the most innovative fashion and culture
destination in New York. Bringing together the best emerging American talent with international designers and historic brands, Opening Ceremony represents the best in fashion and has played a vital role
in launching the careers of many young designers. Celebrating the company’s tenth anniversary, Opening Ceremony is a visually rich documentation of Leon and Lim’s diverse inspirations, collaborators,
and creative community, including Ryan McGinley, Rodarte, and Alexander Wang. A celebratory look at New York’s quintessential style headquarters, this book will captivate and inspire readers from
fashion, art, music, ﬁlm, and beyond.

The Value of Luxury
An Emerging Perspective
Springer Nature What does luxury value mean? What constitutes luxury, and what does not? While previous research has focused on luxury as a global business and how companies have generated,
communicated and monetized luxury, this book draws on empirical research to examine how consumers understand and interact with it. It identiﬁes the components of luxury value, as seen by consumers,
and the most inﬂuential factors that shape these perceptions. Drawing on a range of disciplinary approaches, the author investigates how consumer segments diﬀer in their perception of luxury products,
and how diﬀerent generations understand value. A comprehensive overview of consumer perceptions of luxury, this book is a must-read for those students and researchers interested in luxury studies.

The Pirate's Dilemma
How Youth Culture Is Reinventing Capitalism
Simon and Schuster Explores the inﬂuence of youth culture on transforming mainstream society through innovative cooperative venues and modern "do-it-yourself" values, in a report that reveals what
can be learned through the indirect social experiments being performed by today's young artists and entrepreneurs. Reprint.

The Civil War
A Narrative
The Rules of Attraction
Vintage From the bestselling author or Less Than Zero and American Psycho, The Rules of Attraction is a startlingly funny, kaleidoscopic novel about three students at a small, aﬄuent liberal-arts college in
New England with no plans for the future--or even the present--who become entangled in a curious romantic triangle. Bret Easton Ellis trains his incisive gaze on the kids at self-consciously bohemian
Camden College and treats their sexual posturings and agonies with a mixture of acrid hilarity and compassion while exposing the moral vacuum at the center of their lives. Lauren changes boyfriends
every time she changes majors and still pines for Victor who split for Europe months ago and she might or might not be writing anonymous love letter to ambivalent, hard-drinking Sean, a hopeless
romantic who only has eyes for Lauren, even if he ends up in bed with half the campus, and Paul, Lauren's ex, forthrightly bisexual and whose passion masks a shrewd pragmatism. They waste time
getting wasted, race from Thirsty Thursday Happy Hours to Dressed To Get Screwed parties to drinks at The Edge of the World or The Graveyard. The Rules of Attraction is a poignant, hilarious take on the
death of romance. The basis for the major motion picture starring James Van Der Beek, Shannyn Sossamon, Jessica Biel, and Kate Bosworth. Look for Bret Easton Ellis’s new novel, The Shards, coming in
January.

Fashion, Costume, and Culture
Clothing, Headwear, Body Decorations, and Footwear Through the Ages
U·X·L This volume provides a history of human decoration and adornment.

Fashion Law
Cases and Materials
This casebook is the ﬁrst to cover the new and rapidly growing ﬁeld of Fashion Law. The fashion industry (a $1 trillion-plus global sector) is twice as large as all entertainment sectors added together and
generates a high volume of unique and complex legal issues. First among these are intellectual property issues, which are examined and analyzed here in depth. Fashion licensing, anti-counterfeiting,
international trade and business operations are also covered. Authors Guillermo C. Jimenez (Fashion Institute of Technology, NYU Stern School of Business) and Barbara Kolsun (General Counsel -- Stuart
Weitzman, Cardozo Law School, NYU Law School) were founding pioneers of fashion law, creating the world's ﬁrst committee on Fashion Law in 2005 and authoring the ﬁrst American legal handbook on the
topic in 2010.

Global Luxury
Organizational Change and Emerging Markets since the 1970s
Springer This book explores the luxury industry and how it has undoubtedly been one of the fastest-growing sectors since the 1970s, and one in which Europe has managed to strengthen its
competitiveness in the world market. While many aspects of globalization remain abstract and intangible, the luxury industry has created markets where previously there were none, by educating
Japanese about the history of French handbags, Chinese about the ﬁnest wines, and setting global standards for an elite, inspirational lifestyle. In this edited volume, a wide range of scholars comes
together to analyze the history of the business and the innovations in management and marketing that have emerged from it. Invaluable for scholars, industry ﬁgures, and dilettantes alike, it will deﬁne
the ﬁeld of study for years to come.

The WORN Archive
A Fashion Journal about the Art, Ideas, & History of What We Wear
Drawn and Quarterly "WORN is reclaiming fashion as something that can be exciting, challenging, diﬀerent, quirky, interesting, not just as something you have to consume."--Jane Pratt, from her foreword
The WORN Archive: A Fashion Journal about the Arts, Ideas, and History of What We Wear is a manifesto on why fashion and clothing matter. For eight years, the Canadian magazine has investigated the
intersections of fashion, pop culture, and art. With prescient, intelligent articles, WORN Fashion Journal strives to address diverse issues such as gender, identity, and culture with openness and honesty.
WORN asserts that fashion is art, history, ideas, and most of all fun--that style is a personal experience that need not align with the fashion industry. The four-hundred-page book features the best content
from the journal's ﬁrst fourteen issues, assembled by WORN'S founder and editor in chief, Serah-Marie McMahon. Articles penned by a host of unique contributors (academics, writers, curators, and artists)
touch on topics as wide-ranging as the relationship between feminism and fashion, discourse on hijabs, how to tie a tie, the history of ﬂight attendants, and textile conservation. With eclectic photo shoots
featuring "real" models, striking illustrations, and whimsical layouts, every page is a joyful, creative approach to clothing. The WORN Archive is the ultimate cultural style map for those who don't want to
be told how to dress but are seeking a transformative understanding of why we wear what we do.
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