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Read Free Digital Vortex How Digital Disruption Is Redeﬁning
This is likewise one of the factors by obtaining the soft documents of this Digital Vortex How Digital Disruption Is Redeﬁning by online. You might not require more epoch to spend to go to the ebook
establishment as without diﬃculty as search for them. In some cases, you likewise attain not discover the proclamation Digital Vortex How Digital Disruption Is Redeﬁning that you are looking for. It will
deﬁnitely squander the time.
However below, in imitation of you visit this web page, it will be ﬁttingly utterly simple to acquire as well as download lead Digital Vortex How Digital Disruption Is Redeﬁning
It will not take many period as we explain before. You can accomplish it even though pretend something else at home and even in your workplace. for that reason easy! So, are you question? Just exercise
just what we pay for under as without diﬃculty as evaluation Digital Vortex How Digital Disruption Is Redeﬁning what you taking into account to read!
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Digital Vortex
How Digital Disruption Is Redeﬁning Industries
Digital Vortex
How Today's Market Leaders Can Beat Disruptive Competitors at Their Own Game
Dbt Center Press Digital disruption: seemingly out of nowhere, startups and other tech-savvy disruptors attack. In Digital Vortex, you will learn how to use the business models and strategies of startups to
your own advantage. Most importantly, you will learn how to build the agility to anticipate threats, sense opportunities, and seize them before your rivals do.

The Oxford Handbook of Digital Technology and Society
Oxford University Press, USA Required reading for anyone interested in the profound relationship between digital technology and society Digital technology has become an undeniable facet of our social
lives, deﬁning our governments, communities, and personal identities. Yet with these technologies in ongoing evolution, it is diﬃcult to gauge the full extent of their societal impact, leaving researchers
and policy makers with the challenge of staying up-to-date on a ﬁeld that is constantly in ﬂux. The Oxford Handbook of Digital Technology and Society provides students, researchers, and practitioners
across the technology and social science sectors with a comprehensive overview of the foundations for understanding the various relationships between digital technology and society. Combining robust
computer-aided reviews of current literature from the UK Economic and Social Research Council's commissioned project "Ways of Being in a Digital Age" with newly commissioned chapters, this handbook
illustrates the upcoming research questions and challenges facing the social sciences as they address the societal impacts of digital media and technologies across seven broad categories: citizenship and
politics, communities and identities, communication and relationships, health and well-being, economy and sustainability, data and representation, and governance and security. Individual chapters
feature important practical and ethical explorations into topics such as technology and the aging, digital literacies, work-home boundary, machines in the workforce, digital censorship and surveillance, big
data governance and regulation, and technology in the public sector. The Oxford Handbook of Digital Technology and Society will equip readers with the necessary starting points and provocations in the
ﬁeld so that scholars and policy makers can eﬀectively assess future research, practice, and policy.

Cisco Digital Network Architecture
Intent-based Networking for the Enterprise
Cisco Press The complete guide to transforming enterprise networks with Cisco DNA As networks become more complex and dynamic, organizations need better ways to manage and secure them. With
the Cisco Digital Network Architecture, network operators can run entire network fabrics as a single, programmable system by deﬁning rules that span their devices and move with their users. Using Cisco
intent-based networking, you spend less time programming devices, managing conﬁgurations, and troubleshooting problems so you have more time for driving value from your network, your applications,
and most of all, your users. This guide systematically introduces Cisco DNA, highlighting its business value propositions, design philosophy, tenets, blueprints, components, and solutions.Combining insider
information with content previously scattered through multiple technical documents, it provides a single source for evaluation, planning, implementation, and operation. The authors bring together
authoritative insights for multiple business and technical audiences. Senior executives will learn how DNA can help them drive digital transformation for competitive advantage. Technical decision-makers
will discover powerful emerging solutions for their speciﬁc needs. Architects will ﬁnd essential recommendations, interdependencies, and caveats for planning deployments. Finally, network operators will
learn how to use DNA Center’s modern interface to streamline, automate, and improve virtually any network management task. · Accelerate the digital transformation of your business by adopting an
intent-based network architecture that is open, extensible, and programmable · Integrate virtualization, automation, analytics, and cloud services to streamline operations and create new business
opportunities · Dive deep into hardware, software, and protocol innovations that lay the programmable infrastructure foundation for DNA · Virtualize advanced network functions for fast, easy, and ﬂexible
deployments · Translate business intent into device conﬁgurations and simplify, scale, and automate network operations using controllers · Use analytics to tune performance, plan capacity, prevent
threats, and simplify troubleshooting · Learn how Software-Deﬁned Access improves network ﬂexibility, security, mobility, visibility, and performance · Use DNA Assurance to track the health of clients,
network devices, and applications to reveal hundreds of actionable insights · See how DNA Application Policy supports granular application recognition and end-to-end treatment, for even encrypted
applications · Identify malware, ransomware, and other threats in encrypted traﬃc

ICSTIAMI 2019
Proceedings of the 1st International Conference on Science and Technology in
Administration and Management Information, ICSTIAMI 2019, 17-18 July 2019, Jakarta,
Indonesia
European Alliance for Innovation We are delighted to introduce the proceedings of The International Conference on Science and Technology in Administration and Management Information 2019 (ICSTIAMI
2019). ICSTIAMI 2019 is the premier international academic conference on Science and Technology in Administration and Management Information. The theme of ICSTIAMI 2019 was held in Jakarta,
Indonesia is “Sustainable Development: from Research to Actions”. This conference is organized by Institut Ilmu Sosial dan Manajemen Stiami, Jakarta, Indonesia and coorperation with, Huachiew
Chalermprakiet University/ HCU Thailand, Universitas Sultan Zainal Abidin/ Unisza Malaysia, Universiti Tun Hussein Onn Malaysia/ UTHM, Universitas Widya Mataram Yogyakarta Indonesia, Universitas
Pakuan Bogor Indonesia, and STEBI Lampung Indonesia. IC STIAMI 2019 has brought researchers, developers and practitioners around the world to reach out to the administration and management
community and to receive high quality exposure to leading and upcoming administration and management scientists from around the world. The technical program of ICSTIAMI 2019 consisted of 122 full
papers. The conference tracks were: Track 1 – Public Sector Management; Track 2 – Business, Management and Accounting; Track 3 – Law and Social Humaniora.

Global Marketing Strategy
ǂan ǂexecutive Digest
Springer Nature This book has been written for experienced managers and students in postgraduate programs, such as MBA or specialized masters programs. In a systematic yet concise manner, it
addresses all major issues companies face when conducting business across national and cultural boundaries, including assessing and selecting the most promising overseas markets, evaluating market
entry alternatives, and examining the forces that drive adaptation versus standardization of the marketing mix. It looks at the various global marketing challenges from a strategic perspective and also
addresses topics not usually found in international marketing texts, such as aligning marketing strategies with global organizational structures and managing the relationship between national subsidiaries,
regional headquarters, and global headquarters, as well as corporate social responsibility challenges and pertinent future trends that are likely to aﬀect global business.

Strategy and Behaviors in the Digital Economy
BoD – Books on Demand Strategy and Behaviors in the Digital Economy is a collection of reviewed and relevant research chapters, oﬀering a comprehensive overview of recent developments in the ﬁeld of
Business, Management and Economics. The book comprises single chapters authored by various researchers and edited by an expert active in this research area. All chapters are complete in itself but
united under a common research study topic. This publication aims at providing a thorough overview of the latest research eﬀorts by international authors on this ﬁeld of study, and open new possible
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research paths for further novel developments.

Open Strategy
Mastering Disruption from Outside the C-Suite
MIT Press How smart companies are opening up strategic initiatives to involve front-line employees, experts, suppliers, customers, entrepreneurs, and even competitors. Why are some of the world’s most
successful companies able to stay ahead of disruption, adopting and implementing innovative strategies, while others struggle? It’s not because they hire a new CEO or expensive consultants but rather
because these pioneering companies have adopted a new way of strategizing. Instead of keeping strategic deliberations within the C-Suite, they open up strategic initiatives to a diverse group of
stakeholders—front-line employees, experts, suppliers, customers, entrepreneurs, and even competitors. Open Strategy presents a new philosophy, key tools, step-by-step advice, and fascinating case
studies—from companies that range from Barclays to Adidas—to guide business leaders in this groundbreaking approach to strategy. The authors—business-strategy experts from both academia and
management consulting—introduce tools for each of the three stages of strategy-making: idea generation, plan formulation, and implementation. These are digital tools (including strategy contests), which
allow the widest participation; hybrid digital/in-person tools (including a “nightmare competitor challenge”); a workshop tool that gamiﬁes the business model development process; and tools that help
companies implement and sustain open strategy eﬀorts. Open strategy has an astonishing track record: a survey of 200 business leaders shows that although open-strategy techniques were deployed for
only 30 percent of their initiatives, those same initiatives generated 50 percent of their revenues and proﬁts. This book oﬀers a roadmap for this kind of success.

Customer Satisfaction and Sustainability Initiatives in the Fourth Industrial Revolution
IGI Global A well-planned marketing orientation strategy that keeps customers informed is the ﬁrst step to building a long-term relationship with customers and providing them with appropriate incentives.
The diﬃculty with providing a winning strategy in a highly competitive market, however, stems from responding to the speciﬁc needs of the customers. Customer Satisfaction and Sustainability Initiatives
in the Fourth Industrial Revolution is an essential reference source that links together three highly relevant topics in the business of modern economy—innovation, customer satisfaction, and
sustainability—and analyzes their synergies. Featuring research on topics such as e-business, global business, and sustainable innovation, this book is ideally designed for business consultants, managers,
customer service representatives, entrepreneurs, academicians, researchers, and students seeking coverage on directing sustainable companies.

Research Anthology on Business Continuity and Navigating Times of Crisis
IGI Global When the COVID-19 pandemic caused a halt in global society, many business leaders found themselves unprepared for the unprecedented change that swept across industry. Whether the need
to shift to remote work or the inability to safely conduct business during a global pandemic, many businesses struggled in the transition to the “new normal.” In the wake of the pandemic, these struggles
have created opportunities to study how businesses navigate these times of crisis. The Research Anthology on Business Continuity and Navigating Times of Crisis discusses the strategies, cases, and
research surrounding business continuity throughout crises such as pandemics. This book analyzes business operations and the state of the economy during times of crisis and the leadership involved in
recovery. Covering topics such as crisis management, entrepreneurship, and business sustainability, this four-volume comprehensive major reference work is a valuable resource for managers, CEOs,
business leaders, entrepreneurs, professors and students of higher education, researchers, and academicians.

Consultancy, Organizational Development and Change
A Practical Guide to Delivering Value
Kogan Page Publishers Organizations are increasingly investing in consulting capabilities to understand what changes they need to make to keep up the pace with the competition and future-proof their
business. Consultancy, Organizational Development and Change is a guide for students and internal and external consultants needing to develop the necessary skills to consult in organizational settings
where there is a great deal of complexity. It tackles the issues posing the greatest threat to the success of the change programme, including how to adapt to rapidly shifting needs, deal with the emotional
and ethical issues that arise and ensure that the managers take full ownership for the change so that 'business as usual' is established. Complete with case studies from the 'Big Four' consultancy groups
as well as boutique ﬁrms, Consultancy, Organizational Development and Change shows how to identify and execute interventions in a variety of organizational settings to deliver value. It provides
guidance on how to develop a value proposition; deﬁne, write and present the business case for the proposed interventions; establish credibility and report on the results.

Resetting Management
Thrive with Agility in the Age of Uncertainty
Kogan Page Publishers The ability to renew competitive advantage with ﬂexibility is essential for any business in today's turbulent world. How do you go beyond trendy buzzwords and master the principles
of business agility? Resetting Management helps leaders understand why business agility matters. Agility releases a new level of energy, innovation and entrepreneurship, enabling organizations to
respond to disruption while still delivering business strategies with rigour and eﬃciency. Using diagnostic tools and practical models, the book describes how to master the essential components and
principles of agility and respond to uncertain and fast-changing environments. Featuring case studies from some of the world's leading companies and illustrating how they have successfully and less
successfully transformed for greater agility - including Lego, General Electric, LMVH and ING - Stéphane J.G. Girod and Martin Králik provide leaders with the skills to master the transformation journey that
is right for their business.

ECISM 2017 11th European Conference on Information Systems Management
Academic Conferences and publishing limited

Digital Business Models
Driving Transformation and Innovation
Springer This innovative edited collection explores digital business models (DBMs) in theory and practice to contribute to knowledge of how companies, organizations and networks can design, implement
and apply DBMs. It views DBMs in a range of contexts and forms, which can be integrated in a number of ways, and aims to inspire and enable academics, students and practitioners to seize the
opportunities posed by digital business models, technologies and platforms. One of the ﬁrst and comprehensive contributions to the ﬁeld of DBMs and digital business model innovations (DBMI), the
authors discuss the opportunities, challenges, technologies, implementation and value creation, customer and data protection processes of DBMs in diﬀerent contexts.

Innovation Through Information Systems
Volume III: A Collection of Latest Research on Management Issues
Springer Nature

Digital Multimedia: Concepts, Methodologies, Tools, and Applications
Concepts, Methodologies, Tools, and Applications
IGI Global Contemporary society resides in an age of ubiquitous technology. With the consistent creation and wide availability of multimedia content, it has become imperative to remain updated on the
latest trends and applications in this ﬁeld. Digital Multimedia: Concepts, Methodologies, Tools, and Applications is an innovative source of scholarly content on the latest trends, perspectives, techniques,
and implementations of multimedia technologies. Including a comprehensive range of topics such as interactive media, mobile technology, and data management, this multi-volume book is an ideal
reference source for engineers, professionals, students, academics, and researchers seeking emerging information on digital multimedia.

How is Digitalization Aﬀecting Agri-food?
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New Business Models, Strategies and Organizational Forms
Routledge Using real cases of food ﬁ rms and agriculture supply chains as a context, How is Digitalization Aﬀecting Agri-food? New Business Models, Strategies and Organizational Forms aims to
understand the key themes in strategic and organizational research in this area. Despite the importance of food and agriculture in the current political and societal context, analysis of the impact of
digitalization and information technologies on the industry is still limited. The objective of this monograph is to understand the direction of this change. With case studies of food ﬁrms and agriculture
supply chains it sets out to conceptualize food organizing and organizations as a fruitful object of inquiry, both at the intra and interorganizational levels. It aims to understand new business models,
strategies, and organizational forms. Contributions in this stream of research have the potential to yield important and relevant insights for both scholars and societies. This book is written primarily for
academics engaged in innovation management or strategy, or conducting organizational behavior research. It will also be of relevance to practitioners and managers in the agri-food industry.

The Palgrave Handbook of Managing Continuous Business Transformation
Springer This handbook provides a comprehensive and unparalleled reference point for studying continuous business transformation. Asserting that change will be the new normal and highlighting the fact
that business transformation can never be complete, this important resource is a tool for coping with ongoing change in order to become and stay resilient, the predominant concern of executives across
industries. Containing case study material to illustrate issues and solutions, The Palgrave Handbook of Managing Continuous Business Transformation takes an interdisciplinary approach weaving together
strategic concepts with real-life experiences, connecting human resource issues with shifts in information technology and linking customers with the businesses from which they buy. Structured into four
parts; transformational shifts, achieving customer centricity, dealing with new technology and leading the change, this handbook is crucial reading for academics, scholars and practitioners of business
transformation.

10th European Conference on Information Systems Management
ECISM 2016
Academic Conferences and publishing limited

Proceedings of Sixth International Congress on Information and Communication
Technology
ICICT 2021, London, Volume 1
Springer Nature This book gathers selected high-quality research papers presented at the Sixth International Congress on Information and Communication Technology, held at Brunel University, London,
on February 25–26, 2021. It discusses emerging topics pertaining to information and communication technology (ICT) for managerial applications, e-governance, e-agriculture, e-education and computing
technologies, the Internet of things (IoT) and e-mining. Written by respected experts and researchers working on ICT, the book oﬀers a valuable asset for young researchers involved in advanced studies.
The book is presented in four volumes.

Strategy and Communication for Innovation
Integrative Perspectives on Innovation in the Digital Economy
Springer This contributed volume presents a state-of-the-art compendium for startups and corporations, focusing on corporate ventures. The book is based on the volume "Strategy and Communication for
Innovation" and includes up-to-date discussions which help to better understand strategy and communication from a startup perspective. Each chapter oﬀers a starting point for the exchange of ideas, key
lessons and new insights from entrepreneurial perspectives such as e-ventures, corporate ventures and traditional ventures. Readers with an interest in innovation management will beneﬁt from this book.

The Network Imperative
How to Survive and Grow in the Age of Digital Business Models
Harvard Business Review Press Digital networks are changing all the rules of business. New, scalable, digitally networked business models, like those of Amazon, Google, Uber, and Airbnb, are aﬀecting
growth, scale, and proﬁt potential for companies in every industry. But this seismic shift isn’t unique to digital start-ups and tech superstars. Digital transformation is aﬀecting every business sector, and as
investor capital, top talent, and customers shift toward network-centric organizations, the performance gap between early and late adopters is widening. So the question isn’t whether your organization
needs to change, but when and how much. The Network Imperative is a call to action for managers and executives to embrace network-based business models. The beneﬁts are indisputable: companies
that leverage digital platforms to co-create and share value with networks of employees, customers, and suppliers are fast outpacing the market. These companies, or network orchestrators, grow faster,
scale with lower marginal cost, and generate the highest revenue multipliers. Supported by research that covers ﬁfteen hundred companies, authors Barry Libert, Megan Beck, and Jerry Wind guide leaders
and investors through the ten principles that all organizations can use to grow and proﬁt regardless of their industry. They also share a ﬁve-step process for pivoting an organization toward a more scalable
and proﬁtable business model. The Network Imperative, brimming with compelling case studies and actionable advice, provides managers with what they really need: new tools and frameworks to
generate unprecedented value in a rapidly changing age.

Revolution of Innovation Management
Volume 1 The Digital Breakthrough
Springer This edited collection explores how digitalization is changing the management of innovation, and the subsequent implications for the next phases in its development. The authors identify and
examine relevant phenomena which are related to the ongoing digital breakthrough in the context of innovation management such as user innovation, crowd sourcing and crowd funding, as well as social
media. In line with the constant globalization of innovation, the ﬁrst volume of Revolution of Innovation Management oﬀers a variety of international perspectives on these topics with illustrations and
analysis coming from Asia, America, and Europe.

Design Solutions for User-Centric Information Systems
IGI Global Continuous improvements in technological applications have allowed more opportunities to develop systems with user-focused designs. This not only leads to higher success in day-to-day usage,
but it increases the overall probability of technology adoption. Design Solutions for User-Centric Information Systems provides a comprehensive examination of the latest strategies and methods for
creating technological systems with end users as the focal point of the design process. Highlighting innovative practices and applications across a variety of areas, such as cloud-based computing services,
e-government adoption, and logistics evaluation, this book is an ideal reference source for computer engineers, practitioners, project managers, graduate students, and researchers interested in the
enhancement of user-centric information system development.

Value Creation 4.0 - Marketing Products in the 21st Century
Transnational Press London Value Creation 4.0 is a marketing guide to the age of the fourth industrial revolution (‘Industry 4.0’). This title draws attention to the situation which poses new challenges and
risks for the whole of humanity. The book takes an essentially practice-oriented approach. The book intends to highlight the importance of the topic, deﬁne its conceptual framework and present its
practical applications. The book is therefore primarily recommended for practitioners. The topics of the book together with the supporting exhibits and cases – which also include international dimensions –
provide information for them that can help increase their competitiveness. The book can also be very handy in higher education. Whole courses can be built on it, as the book comprises 4 parts and 14
chapters which can provide the basis for lectures. Each part is illustrated with cases, and some of the more than 30 exhibits could be used for the eﬃcient processing of the material and for further
reﬂection.

Handbook of Engineering Systems Design
Springer Nature This handbook charts the new engineering paradigm of engineering systems. It brings together contributions from leading thinkers in the ﬁeld and discusses the design, management and
enabling policy of engineering systems. It contains explorations of core themes including technical and (socio-) organisational complexity, human behaviour and uncertainty. The text includes chapters on
the education of future engineers, the way in which interventions can be designed, and presents a look to the future. This book follows the emergence of engineering systems, a new engineering paradigm
that will help solve truly global challenges. This global approach is characterised by complex sociotechnical systems that are now co-dependent and highly integrated both functionally and technically as
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well as by a realisation that we all share the same: climate, natural resources, a highly integrated economical system and a responsibility for global sustainability goals. The new paradigm and approach
requires the (re)designing of engineering systems that take into account the shifting dynamics of human behaviour, the inﬂuence of global stakeholders, and the need for system integration. The text is a
reference point for scholars, engineers and policy leaders who are interested in broadening their current perspective on engineering systems design and in devising interventions to help shape societal
futures.

Identiﬁcation of Potential Terrorists and Adversary Planning
Emerging Technologies and New Counter-Terror Strategies
IOS Press Never before have technological advances had so great an impact on security—not only increasing the nature and level of threats, but also for the possibility of providing the means to address
the threats. Technologies that could increase security include ubiquitous and omnipresent surveillance systems, the use of new algorithms for big data, improving bio- and psycho-metrics, and artiﬁcial
intelligence and robotics. Yet trustworthy and reliable partners and an active and alert society remain sine qua non to reduce terrorism. “To my mind, this publication is one of the best studies of modern
terrorism and what to do about it that we have at our disposal. So I am conﬁdent that it will ﬁnd a wide readership, not only in academic or think tank circles, but even more importantly, among policy
makers and government oﬃcials. They stand to beneﬁt most and they can aﬀord least of all to ignore the important conclusions and recommendations that this wise publication has provided.” Jamie SHEA
Deputy Assistant Secretary General, Emerging Security Challenges Division, NATO

Executive Education after the Pandemic
A Vision for the Future
Springer Nature Business education and executive development has been one of the most fascinating industries in the world and the fastest growing segment of higher education over the past decades.
Today, it is experiencing change on a scale unprecedented since the foundation of the ﬁrst business schools in the early 20th Century, both due to changes in the corporate environment and also due to
the impact of the COVID-19 pandemic across all industries. In this context how do you create world-class educational and training institutions that can cope with those challenges, and be rigorous,
vocationally relevant and suited to the corporate growing needs in this new ﬂuid world? And how do you combine the very best of traditional academic values with new learning technologies to create an
educational model that is ﬁt to compete in the global economy, threatened today by populism, nationalism and economic turmoil? Yet, as daunting as it is, some institutions have already made signiﬁcant
progress in the journey. In this book Santiago Iñiguez de Onzoño, President of IE University, and Peter Lorange, former President of IMD, bring together contributions from leading ﬁgures from some of the
world’s major universities. They share their experiences in addressing some of the challenges that the industry faces today, such as diversity and inclusion, employability, the role of AI and the advent of
innovative new platforms. Packed with case studies of successful initiatives in business education and executive training, this is a truly visionary book. Authors anticipate future trends and share their indepth knowledge of what it takes to build world-class educational providers – and their vision of higher education in the future.

A Research Agenda for the Entrepreneurial University
Edward Elgar Publishing This far-reaching Research Agenda highlights the main features of entrepreneurial university research over the two decades since the concept was ﬁrst introduced, and examines
how technological, environmental and social changes will aﬀect future research questions and themes. It revisits existing research that tends to adopt either an idealised or a sceptical view of the
entrepreneurial university, arguing for further investigation and the development of bridges between these two strands.

Impacts of the Media on African Socio-Economic Development
IGI Global Technology and media are now integrated in various facets of society, including social and economic development. This has allowed for new and innovative methods for aiding in development
initiatives. Impacts of the Media on African Socio-Economic Development is an essential research publication for the latest scholarly information on societal and economical dimensions of development and
the application of media to advance progress. Featuring extensive coverage on many topics including gender empowerment, international business, and health promotion, this book is ideally designed for
government oﬃcials, academics, professionals, and students seeking current research on social realities and achieving further development in emerging economies.

Evolving Business Models
How CEOs Transform Traditional Companies
Springer This book addresses the core challenges currently faced by traditional companies. In the age of digitization many industries are now challenged by disruptions of the traditional value chain: new
competitors are coming into play, traditional products don’t sell any more, and proﬁts are at risk. As such, CEOs need to adopt new business models for these established industries, while many companies
have to reinvent themselves by developing new products for new markets. In this book, leading CEOs share their experiences in transforming established companies. They provide insights on transforming
industries and demonstrate what it takes to redeﬁne companies from the ground up. Issues such as organizational transformation, new product development, implementing a new organizational spirit, and
many more are discussed.

Lateral Management
A New Approach to Strategic Transformation in the Digital Era
Springer Nature This book highlights lateral management as the answer to the strategic opportunities and challenges posed by digital transformation. Digitalization is now changing the economy and
society as dramatically as the dawn of electriﬁcation a century ago. Production methods, products, sales structures, marketing, and even markets themselves are set to change in the digital era. In
addition to introducing readers to the concept of lateral management, and detailing the structure and functioning of 'lateral companies', the authors show how leadership and cooperation norms carried
over from the 20th century need to be adapted for the digital era. They demonstrate the opportunities that digitalization oﬀers companies, employees and managers in terms of enhancing their freedom,
individuality, job diversity, and creative and innovative power. The authors also provide a unique management instrument, the 'Lateral Culture Index®', which measures the hierarchies of leadership;
provide new benchmarks; and identify seven essential factors for lateral companies. Readers will learn how to implement lateral management in their companies and be familiarized with the instruments
that can help them do so.

ECCWS 2019 18th European Conference on Cyber Warfare and Security
Academic Conferences and publishing limited

University Auditing in the Digital Era
Challenges and Lessons for Higher Education Professionals and CAEs
CRC Press This book explores how digital transformation is reshaping the manner in which higher education sectors emerge, work, and evolve and how auditors should respond to this challenging and risky
digital audit universe in transforming the higher education system. It serves to help professionals to understand the reality of performing the Chief Audit Executive (CAE) role in today’s evolving business
economy, speciﬁcally in the higher education sector. It compares and contrasts the stated IIA standards with the challenges and realities auditors may face and provides alternative scenarios to gaining a
"seat at the table." This book also provides insight into critical lessons learned when executing the CAE role relevant for digitally transforming universities. The main purpose of this study is to rethink the
audit culture in the digital era and reveal the key characteristics that are open for improvement so that digitally transforming universities can be audited according to the higher education standards with a
digitally supported value-added audit approach. Based on this approach, the audit culture is reassessed considering the digital university conceptual framework and business model. There are two main
points to consider for the digital university work environment: traceability and auditability. In this respect, policy recommendations are made for best practices to achieve value-added digital audits in
transforming universities. The book has been written from both the reality and academic perspectives of two experienced authors. Sezer is a past CAE, CEO, and long-term senior internal auditor who has
worked in the internal audit role for various listed companies, ﬁnancial institutions, and government entities. Erman has extensive information technology and university accreditation knowledge in the
global higher education sector. This brings a blend of value-added approaches to the readers and speaks to issues about understanding and dealing with audit culture and business evolution in digitally
transforming organizations along with the requirements for upholding IIA standards. Geared toward the experienced or new CAE, University Auditing in the Digital Era: Challenges and Lessons for Higher
Education Professionals and CAEs can be a tool for all auditors to understand some of the challenges, issues, and potential alternative solutions when executing the role of university auditing. In addition, it
can be a valuable reference for university administrators and CIOs, as well as academics and all stakeholders related to the higher education sector.
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Digital technologies in agriculture and rural areas
Status report
Food & Agriculture Org. This report aims to identify the diﬀerent scenarios where the process of digital transformation is taking place in agriculture. This identiﬁes those aspects of basic conditions, such as
those of infrastructure and networks, aﬀordability, education and institutional support. In addition, enablers are identiﬁed, which are the factors that allow adopting and integrating changes in the
production and decision-making processes. Finally identify through cases, existing literature and reports how substantive changes are taking place in the adoption of digital technologies in agriculture.

Digital disruption
Como preparar sua empresa para a era digital
Editora Autograﬁa Esta obra aborda a transformação digital e seu impacto na economia, nas empresas e no dia a dia das pessoas. Discute suas tendências e padrões, incluindo descrições profundas da
utilização de tecnologias que estão mudando o panorama corporativo (p.ex., Internet das coisas, big data, inteligência artiﬁcial, impressão 3D, robótica). Analisa a importância da inovação a partir do
estudo de companhias que tiveram sucesso empresarial (ou não) na era da transformação digital. Nesta versão brasileira, foram incluídos diversos casos de inovação e de utilização de novas tecnologias
digitais em empresas atuantes no Brasil. Finalmente, “DIGITAL DISRUPTION - Como preparar sua empresa para a era digital” apresenta um conjunto de recomendações para executivos que querem
conduzir com êxito suas empresas nesta época de mudanças disruptivas cada vez mais frequentes.

Orchestrating Transformation
How to Deliver Winning Performance with a Connected Approach to Change
Dbt Center Press Company leaders feel the urgency to transform their organizations in the face of digital disruption. New rivals are digitizing whatever can be digitized to attack incumbents' value chains,
gaining market share, eroding margins, and wreaking havoc to the competitive landscape in virtually every industry. For large and midsized companies, the imperative to transform is clear. How to
transform is another matter. The hard truth is that despite leaders' best eﬀorts, and billions spent in pursuit of digital transformation, the vast majority of organizational change programs ﬁzzle, falling well
short of their expected impacts. Because failed transformation programs put incumbents behind the eight ball in dealing with disruptive competition, organizations can ill-aﬀord for their transformation
programs to ﬂop. With this important new book, Orchestrating Transformation: How to Deliver Winning Performance with a Connected Approach to Change, the team at the Global Center for Digital
Business Transformation, an IMD and Cisco initiative, set out a new prescription for getting transformation right. The piecemeal strategies and pilot projects that are hallmarks of conventional
transformation programs are hopelessly inadequate for the intricate, sprawling organizational environments found in most companies. Transformation practitioners need a diﬀerent mindset and a new
approach to executing change that can handle the complexity and scale of today's market leaders. Orchestration--"mobilizing and enabling so as to achieve a desired eﬀect"--paves the way for a new,
more holistic view of organizational resources and how they work together to drive change synergistically. The follow-up to 2016's award-winning Digital Vortex, Orchestrating Transformation is packed
with quantitative and qualitative insights from years of applied research and engagement with executives around the world. A unique and indispensable guide for practitioners, the book moves past
traditional change management doctrine to show how a connected approach to change can change everything.

數位躍升力：建立敏捷組織與商業創新的數位新戰略
時報文化出版 轉型為敏捷組織是企業必經之路 數位化變革本身並不只是一項戰略或目標， 而是企業跳躍式的量子躍遷（quantum jump）， 更是後疫時代實現敏捷組織與商業創新的終極方法！ 以ABCD為首字母的數位化（A：人工智慧AI；B：區塊鏈Blockchain；C：雲端計算Cloud Computing；D：數據分析Data Analytics）
在各種組織中擴張，並改變和征服了我們的生活中的各個領域。數位化給我們帶來了無窮的想像空間，無論是組織還是個人。數位化變革已經成為企業界、學術界、顧問公司和技術供應廠商的一個熱門話題。21世紀帶給人類新的變化與速度，新的力量正在全球範圍內擴散，不僅塑造人類新文化，也改變我們過去熟悉的方法、趨勢和觀點。這股力量，以數位力量為首，定下了一個新時代
的新基調。 數位化變革本身並不是一項戰略或者目標，而是一種實現戰略目標的方法──即組織透過不斷創新來適應數位化時代，並持續壯大和盈利。數位化變革在CEO的議程中具重要地位。在13個國家的400名跨國公司高級首席執行長所進行的調查中，約39%的CEO認為，數位化變革是管理團隊的重要議程；約有34%的CEO認為數位化變革儘管不是組織議程上
的優先事項，但卻是一個很重要的議題。 實現數位戰略變革的正確途徑是將其視為一段旅程，旅程的目標是讓組織的基因適應數位時代。在這個旅程中，組織將利用數位技術，來加強業務流程和決策過程，改變經營方式和管理客戶關係的方式，在相關管道提升客戶體驗，實施創新的商業模式，過渡到靈活和敏捷的工作方法，最終戰勝競爭對手。 經過這場疫戰的洗禮，越來越多的企業與
個人認識到，數位化轉型再也不能只是停留在PPT計畫的層面，能否具備真正的數位化能力，成為數位時代「新住民」，將是未來生存與發展的關鍵。 本書提供了對這一重要商業變革的全面解讀，並從戰略和戰術層面，為組織與個人指出如何應對這次世紀變革。 ．如何將組織變得更加敏捷，使其能夠快速靈活地應對競爭機遇與挑戰 ．如何將其業務流程轉變得高效而且智慧 ．如何提
供獨特而且高品質的客戶體驗和客戶之旅，確保每一位客戶都能夠獲得獨特而量身訂做的體驗 ．如何採用創新的理念，確保其在組織內部的實現，讓創新成為組織DNA的一部分 ．如何實現創新的商業模式 ．如何擴展和增強客戶的價值主張 ．如何發現和接觸新的客戶群體 ．如何成為一個客戶至上的組織 ．如何將資料作為一種資產來加以利用 ．如何做出明智的、資料驅動的決策
．如何明智地利用共用經濟和API（應用程式設計發展介面） 【本書特色】 ．提供新的商業變革思維：從戰略和戰術層面指出組織和個人如何應對這次變革。數位化變革的觀點，能確保讀者熟悉轉型行動所需的背景及理論，並給出了實用的、指導實際戰略的框架。 ．集合電腦、資訊技術、經濟管理學領域三位跨界專家作者的豐富知識：拉茲?海飛門教授是以色列政府資訊通信技術管
理局等組織的IT部門經理；習移山教授為香港中文大學的研究員和教授以及i8 Ventures的創始人和首席執行長；張曉泉教授是香港中文大學商學院的終身教授和副院長。 ．EMBA、MBA、金融財務工商管理碩士和高管研習最佳課程：〈PART1思維篇〉提供理解數位化變革所需的背景知識；〈PART2理論篇〉介紹了幾種模式和理論以便為理解和實施提供及奠
定基礎；〈PART3實踐篇〉提出了數位化變革的實踐環節。 【台灣推薦】 研華科技前總經理、執行董事╱何春盛 台灣大學財務金融學系（所）教授╱邱顯比 台灣CIO雜誌總經理╱林振輝 香港Nest創新加速器董事╱姚忠佑 台灣大學財金系兼任教授╱陳嫦芬 網路家庭董事長╱作家詹宏志 方寸管顧首席顧問╱醫師楊斯棓 台灣科技大學資訊管理系專任特聘教授╱盧希鵬 （按
姓氏筆畫排序） 【國際推薦】 ．2011年諾貝爾獎得主╱丹．謝赫特曼博士（Dr. Dan Shechtman） ．以色列伯爾梅特（Bermad）中國公司總經理╱文樂（Ram Weingarten） ．哈佛大學商學院教授╱朱峰 ．Filtersafe首席執行長╱米彥．達甘（Miyan Dagan） ．埃森哲（以色列）首席執行長╱西蒙．艾爾卡貝茲
（Shimon Elkabetz） ．國際貨幣基金組織（IMF)貨幣及資本市場部副主任╱何東 ．奢侈品服務平臺寺庫SECOO董事長兼CEO╱李日學 ．騰訊視頻產品技術負責人╱何毅進 ．香港中文大學商學院院長╱周林 ．微軟（中國）首席技術長╱韋青 ．清華大學經管學院副院長╱徐心 ．香港中文大學商學院前院長╱陳家樂 ．中國平安集團董事會秘書兼品牌總監╱
盛瑞生 ．度小滿金融首席財務長╱葛斯 ．北京大學光華管理學院教授╱路江湧 ．香港科技大學講座教授╱楊強 ．達摩院金融智能實驗室負責人╱漆遠 ．百合網聯合創始人╱慕岩 ．前中國銀監會主席╱劉明康 ．雲智匯科技公司CEO╱蔡力挺 （按姓氏筆畫排序）

Liderar sin perder tu identidad
Ediciones Pirámide Investigar cómo podemos ser más eﬁcaces en la función directiva ha sido la inspiración del autor de esta obra. Pero el eje central ha sido responder a las siguientes preguntas: ¿Cómo
ser mejor profesional? ¿Cómo lograr los objetivos de la mejor manera posible, con mi equipo y no a pesar de él? ¿Cómo prosperar sin pagar un peaje inapropiado? ¿Cómo hacer para que mis esfuerzos
tengan reﬂejo en los resultados? ¿Cómo desarrollarme profesionalmente? ¿Cómo ser apreciado por el valor que aporto? ¿Cómo asegurarme un futuro haciendo lo que me gusta y se me da bien? ¿Cómo
contribuir a que mi organización sea un mejor espacio de trabajo y crecimiento? ¿Qué tengo que hacer (y qué no) para que las cosas salgan bien? Ser un buen directivo no es fácil. El objetivo de Liderar sin
perder tu identidad pasa por proveer a su lector de experiencias y herramientas que favorezcan el desempeño eﬁcaz de su rol directivo, atendiendo al contexto en el que se desenvuelve y la misión que
tenga encomendada, sin perder su esencia y valores, procurando resultados y beneﬁcios sin dañar sus propios intereses o perjudicar a terceras personas. Liderar sin perder tu identidad requiere poner en
práctica cuatro comportamientos esenciales, aparentemente sencillos, pero que exigen grandes dosis de voluntad y consistencia en el empeño: -Decidir con celeridad y convicción. -Contagiar eﬁciencia. Adaptarse con dinamismo. -Aportar ﬁabilidad. Necesitamos líderes del cambio desde el ejemplo de su adaptación y transformación. Líderes que superen sus miedos e inseguridades para poder modiﬁcar
sus comportamientos. El libro es de interés para ejecutivos que ya dirigen personas, que pretenden progresar en la empresa, que quieren perfeccionar su estilo de dirección y desean, en deﬁnitiva, ser
mejores líderes. Pero también es de utilidad para los que quieren conocer los conceptos básicos del liderazgo desde una perspectiva más humana, basada en la autenticidad y sinceridad del individuo.

Personal branding per l'azienda
Valorizzare l'azienda posizionando le sue persone chiave
HOEPLI EDITORE Fare Personal Branding signiﬁ ca gestire in maniera strategica la propria immagine professionale. Signiﬁ ca identiﬁ carla, svilupparla, mantenerla e monitorarla. Un paradigma ormai ben
noto a chi vuole rendersi competitivo nel mondo del lavoro attuale. Ma il Personal Branding non è legato solo alla competitività professionale. Anche un'azienda può trarre grandi vantaggi nel posizionare e
valorizzare i propri dipendenti e collaboratori. Questo è il primo libro al mondo che spiega come farlo per tutte le funzioni aziendali. L'obiettivo principale del Personal Branding è attrarre opportunità. Farlo
a livello aziendale le moltiplica. A partire da questo punto di vista rivoluzionario i due autori, unendo una profonda conoscenza dell'argomento con un'esperienza professionale di altissimo livello, delineano
una guida sia teorica sia pratica e operativa per imprenditori, leader aziendali, responsabili delle risorse umane, direttori marketing, commerciali e comunicazione. Passo dopo passo, funzione dopo
funzione, strumento dopo strumento.
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